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Chrome Orange Light 213P 


were the first lithographic inks 
made from dyestuffs 


treated with sodium tungstate 





for better sunfastness 
and are still leading | 


with their outstanding resistance properties 


Our booklet “Inks, Lithographic and Printing” may be obtained on _ request! 





The Senefelder Company, Inc. 










32-34 Greene Street New York 13, N. Y. 














While lithographers trade hot words over 
the relative merits of molleton from different 
countries, they agree you get the fastest 
service on the kind and style you prefer 
when you order from Roberts & Porter. 


Yes, the R&P branch nearest you has a 
complete stock of domestic, French, German, 
and Swiss molleton. For fast action on your 


ROBERTS & PORTER 


INCORPORATED 





General Offices: 555 West Adams Street, Chicago 


NEW YORK KANSAS CITY © 
622-626 Greenwich 1434 Wyandotte St. 
BOSTON LOS ANGELES 
88 Broad St. 344 N. Vermont Ave. 
DETROIT CLEVELAND 
1025 Brush St. 1825 East 18th St. 
BALTIMORE SAN FRANCISCO 
5 South Gay St. 1185 Howard St. 
CINCINNATI PHILADELPHIA 
229 E. 6th St. 1205 Hamilton St. 





ALL ORDERS SHIPPED FROM THE R&P BRANCH NEAREST YOU 
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order, just give the name and size of your 
press ... tell us which country’s product you 
prefer...specify the style of dampener 
covering you want. You have your choice 
of the popular R&P Pin Stripe Seam or 
seamed covers. And you can get molleton 
of your choice in whole rolls, or in flat roll 
pieces cut to desired size. The coupon makes 
it easy to order now. 


Roberts & Porter, Inc. 
622-626 Greenwich Street 
New York 14, N. Y. 


Ship immediately this order for R&P Molleton: 


ro Seamed covers [ ] Flat roll pieces cut to size 


we Whole roll [] R&P Pin Stripe Seam 


[ ] Domestic La French [] German 


NAME 


Pe Swiss 





COMPANY 





ADDRESS 





CITY & ZONE STATE 





wo 








“What does the FOTOSETTER 


do better ?”’ 


“It sets all these sizes 
from one 


font of matrices” 


Do you realize that one basic font of Fotosetter matrices will set all basic sizes 
from 6 to 36 point — as well as odd sizes such as 7, 9, 11, 13, and 16 point? 
This is true of every Fotosetter type face. 
Do you realize that the typographic flexibility of Fotosetter composition will 
provide these major economies ? 
1. Uniform alignment of all faces and point sizes. This makes setting mixed 
composition in any combination easy and economical. 
2. Time saved due to far fewer magazine changes and instant point size 
settings. 
3. Savings in money and floor space ordinarily spent in acquiring a com- 
plete type face library with necessary magazines. 
4. Production increased by being able to set display sizes at text speed. 
. The practical use of Fotosetter composition does not stop with 36 point. 
Enlargements beyond 36 point are instantly obtainable with a com- 
mercial photographic enlarger. They are sharp and need no retouching. 


Intertype Corporation 


360 Furman Street, Brooklyn 1, New York 

Chicago, San Francisco, Los Angeles, New Orleans, Boston 

In Canada: Toronto Type Foundry Co., Ltd., Toronto, Montreal, 
Winnipeg, Vancouver, Halifax 


FOTOSETTER is a registered trademark—Fotosetter Garamond Bold and Garamond 














If it isn’t made by Intertype 
it isn’t a FOTOSETTER. 
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The profit you take out of your business depends upon the paper you put into your 


business. That’s why more and more printers are coming to depend on Atlantic Papers 


for their biggest “profit” jobs—they’ve found that Atlantic is unsurpassed in runability. 


Atlantic’s greater, measurable bulk means smoother running...less make-ready 
time. What’s more, Atlantic is moisture-controlled to assure dimensional stability 
for accurate register on every run. Above all, every Atlantic sheet has the uniformity required 
for color, cleanliness and affinity for ink. No wonder Atlantic is called “The Printers’ Paper”! 


There is an Atlantic Paper exactly suited to your printing requirements...one that 
may lead you to bigger profits. Why not contact your Atlantic merchant 
today and find out for yourself! 


ATLANTIC BOND 
ATLANTIC OFFSET 
ATLANTIC COVER 
ATLANTIC LEDGER 
MANIFEST BOND 


EASTERN 


Ke 
LL 


EACELLENCE Im FINE PAPERS 
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Atiantic Papers 


Products of Eastern Corporation + Mills in Bangor and Lincoln, Maine 











When it’s a greasing or binding problem... 
























BINDING and 
WATER-RESIS!. 
VARNISH 














This exceptional all-purpose ink additive 
is a “must” in every offset-litho pressroom 


Greasing and binding problems disappear fast in shops that use 
BBD BINDING and WATER-RESIST VARNISH. 

This unusually effective all-purpose varnish makes any ink suitable 
for every kind of form—large or small, light or heavy. It steps up ink flow 
and water-resistance...improves the transfer and binding qualities of 
the ink...increases gloss...speeds drying...eliminates chalking or 
powdering of ink on coated stocks. And it does all this without noticeably 
reducing the strength of color on the sheet! 

BBD BINDING and WATER-RESIST VARNISH is easy to use, may 
be added on the slab or direct to the fountain. It is available in two grades 
—“Heavy” and “Soft”—in 5-pound or larger cans. Order a can this week 
and see for yourself what a handy pressroom helper this product really is. 






Pensin] Bro printin€ 
R Ben: y for Better nia 28 
“Sith naan Be tter Inks ye philade? 
K 


venues 
ing P GAL 
4 Wunting ght LEAND ant, LA 
Chics 
cAMBRI 
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Dresses by Young Modes 





























ACCENT 
ON 
ry UNIFORMITY. 


a 








When all the qualities that go into a paper 
are the same from package to package and from 
order to order, we call it wniformity. And this is 
extremely important, for no matter how good the 
qualities of a paper may be, they must be uniform 
if the printer hopes to have control as it 
goes through the press and bindery. 
Uniformity, from package to package, order 
to order, is just one of the many outstanding 
characteristics in Kimberly-Clark’s complete, modern 
line of coated papers. It’s your assurance that 
ream after ream of Kimberly-Clark paper has the same 
careful balance of whiteness, dimensional stability, 
opacity and strength—the properties that are so 
important to maximum printability and runabilicy. 
If you're a modern, progressive printer, it will 
pay you to look to Kimberly-Clark Printing Papers. 
We're as close to you as your nearest distributor! 


for Modern Lithography . . . Prentice Offset Enamel 
Lithofect Offset Enamel ¢ Shorewood Coated Offset 
Fontana Dull Coated Offset. 


for Modern Letterpress... Hifect Enamel ¢ Crandon 
Enamel e Trufect Coated Book e¢ Multifect Coated Book. 


Kimberly (Clark 


COATED PRINTING PAPERS 3K) 





Kimberly - Clark Corporation * Neenah, Wisconsin 


































































































































SERIES S V-65 ‘i 
46” e 52” e 55” 





i hes the aa is Lawson? 


Lawson (in 1947) pioneered the standardization of cutters —- making it possible 


to add an Electronic Spacer or Motor Operated Back Gauge right on the customer’s floor. 


. Lawson Cutters (since 1947) .. . feature Hydraulic Cushioned Clamping, pioneered 
oceiitiiy by Lawson. Accurately cut all types of paper without disturbing the pile. 


. Lawson (in 1949) . . . introduced the exclusive Electronic Spacer. This applied 
electronics to speed up paper cutting production — assures accuracy to .002”. 


more Lawson Hydraulic Clamp Cutters are now in operation than all other makes com- 
bined — proof of their extreme accuracy, greater safety, and increased production. 


ted foldee 


E. P. LAWSON CO. iain office: 426 WEST 33rd ST., NEW YORK 1 


628 SO. DEARBORN ST. 176 FEDERAL ST. PHIA,s, BOURSE BUILDING 
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5. « J. the perfect paper 
for so many 


ae 


printing jobs! 





Of course you know that Nekoosa Bond is a smooth-running, 
perfect-printing paper for letterheads, envelopes and other office 


forms. But occasionally we like to remind you that 


Letterheads ¢ Envelopes 
Invoices @ Statements 
Sales Manuals 
Purchase Orders ¢ Memos 
Inter-Office Correspondence 
Package Enclosures 
Envelope Stuffers ¢ Coupons 
Contest Blanks ¢ Booklets 
Publicity Releases ¢ Menus 
Instruction Sheets 
Catalog Inserts ¢ Price Lists 
Educational Material 
and many other uses 


Nekoosa Bond is a versatile paper—with scores of other uses. 
In your choice of a dozen colors, a variety of weights and finishes, 
Nekoosa Bond has the appearance and printability you are 


looking for ... for jobs that are probably in your shop right now! 


BOND + LEDGER + MIMEO + DUPLICATOR + MANIFOLD 
OFFSET »* OPAQUE + MASTER-LUCENT + SUPER-LUCENT 
COMPANION ARDOR PAPERS 


NEKOOSA-EDWARDS PAPER COMPANY, PORT EDWARDS, WISCONSIN 
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your 
REPUTATION 
is at 

stake 


on 


every job... 


USE SIEBOLD “SLIP ON” DAMPER COVERS! Make-shift or almost- 
good-enough quality damper covers are not only tough for corrections 
and maintenance—but certainly reflect on the ability of the printer. It’s 


not necessary to gamble on efficient, long lasting, precision Molleton 
covers! 


Siebold’s more than half century of service to the offset field is your 
assurance of the finest Molleton covers for any press use. They feature: 
Specially fabricated, long wearing Molleton cloth. 

e Precision machine stitched for strength and firmness. 

e Exclusive Siebold finish processed to minimize lint and shedding. 
° 

« 


Exactly sized, for perfect even fit. 
Easy to put on—by hand or machine. 


You can’t get any cover anywhere with closer to 100% assurance that 
it’s going to give you better printing performance and quality. Specify 
Siebold—and be sure of the results! 





“OVER A fil 


HALF CENTURY” SiBOL0 
OF SERVICE 


MEMBER: Lithographic Technical Foun- 
dation — National Association of Photo 
Lithographers — National Association of 
Printing-Ink Makers — National Printing- 
Ink Research Association —-N. Y. Em- 
ploying Printers Association. 





JH. & 6. B. EQOA 


EVERYTHING FOR THE LITHOGRAPHER 





MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 


150 VARICK STREET, NEW YORK 13, N. Y. 
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to meet competitive 








standardize on fewer grades 


of rag paper...and order them 


in larger quantities 


from NE eNaN a 
Since the cost of paper is abont A 
° 


one-third of the job, you cannot NM, 
make a successful bid if you pay 
high prices for small quantities of 
paper. But if you standardize on 
fewer grades of paper and buy them 
in larger quantities, the money you 
save can be passed on to your 
customers in the form of lower bids. 





Whatever grades of paper you select 
as standard items, you can be sure 
that Neenah can supply them. 
Neenah makes bonds, onionskins, 
ledgers and index bristols with from 
25% to 100% rag content in a wide 
range of colors, weights and finishes. 
In fact, Neenah makes the most 
complete line of fine business papers 
in America. 


For your salesmen, Neenah offers a 
fast-moving line of quality papers 
that are nationally advertised. 


To help you solicit business on fine 
rag papers, your Neenah salesman 
offers you — 


@ Neenah Guide to Preferred 
Letterheads 

@3 Keys to Selection and Use of 
Thin Papers 

® Your Guide to Better Indexing 

@ Neenah Pattern Kit 

@ The Cost of Influencing People 


pe 
Necnu ‘Z 


Sas BUSINESS PAPERS 
eset S\ACE \873 





NEENAH PAPER COMPANY, Neenah, Wisconsin 
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New Markets with the Miehle Lithoprint... 


Develop new printing markets for small jobs that cannot be handled 
economically on your present equipment. Investigate the time sav- 
ing features of the Miehle Lithoprint plus simplified offset plate 
making techniques. This combination will enable you to produce 
profitably a wide range of small jobs—everything from very short 
runs of reprints to fairly long runs of good quality color advertising, 
Ask for the full story. 


Sheet Size 14x20" © Design Size 113x174" © Speeds up to 5000 


PRINTING PRESS & MANUFACTURING COMPANY 
Chicago 8, Illinois 


Leader among the world’s manufacturers of fine printing equipment 
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INTRODUCING THE... 








ox 
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> Samson Offset B 








Here are the reasons why the 
Samson Offset Blanket reduces 
make-ready time, gives you a 
permanent precision fit and 
keeps the quality of 
reproduction up. 

Uniform thickness 

High strength and low stretch 
Superior lifting qualities 
Smash resistant qualities 
Balance of face to carcass 
Surface smoothness 

Exact degree of hardness 
Split-proof 


Long-fiber cotton plies 


Properly compounded synthetic rubber 


For additional information or for a trial run, contact 
your salesman from Sam'l Bingham's Son Mfg. Co. 


CHICAGO—Home Office 


ATLANTA HOUSTON NASHVILLE Pa Hie, } 
CINCINNATI INDIANAPOLIS OKLAHOMA CITY ; 

CLEVELAND KALAMAZOO PITTSBURGH SAM | BINGHAM'S SON at 0 
DALLAS KANSAS CITY $T. LOUIS * a Se Listed a : 
DES MOINES MILWAUKEE SPRINGFIELD, O. me EA epereor 

DETROIT MINNEAPOLIS TAMPA, FLA. 


PRINTERS’ ROLLERS 





SAM’L BINGHAM’S SON MFG. CO. 


MODERN LITHOGRAPHY, October, 1955 15 








Good Business Men 
and Good Political Officials Say... 


“Let’s Look at the (Performance) Record” 








week a growing list of printers, lithog- 
raphers and merchants are selecting 
St. Regis Imperial Enamel, as well as all 
papers, primarily on the basis of Perform- 
ance Records. 

The past performance of St. Regis 
Imperial can be measured against 
“Best Industry Standards”. 

Such records of this fine paper made it 
a logical choice for the following unusual 
job run on a 5-color Miehle 96 Rotary 
letterpress. 

While no “Best Industry Stand- 
ards” exist for this unique equip- 
ment, we think you'll agree that 
St. Regis Imperial Enamel’s Record 
was excellent. 


IMPERIAL ENAMEL 


RECORD 


of the use of St. Regis 
80 Ib. Imperial Enamel 


(Name of printer on request) 
THE JOB: 


4. promotion folders for 
4 different clients 


RESULTS OBTAINED 


Imperial 
Enamel 
Performance 





QUANTITY: 
5,000,000 copies 
(70,000 sheets) 
FORMS: 


5 (5th form used for 
language changes), 


Makeready 


Tone 63 hours 





work and turn on Miehle 96 
Rotary Letterpress 
SHEET SIZE: 
5014” x 75” 





Impressions 


3,100 per hr. 








WORKABILITY 
ADVANTAGES 


Imperial Enamel is a particularly resilient sheet 
which simplified the makeready of this compli- 
cated job. It Mes flat even in this large size to 
assure smooth feeding, while its strength and 
folding quality give smooth production in the 
bindery. This job required a double wash-up 
before the run—rollers were changed and still 
another wash-up was made during the press run, 


For an unusual demon- 
stration of ‘‘ Fine 
Paper for Fine Print- 
ing”, send for a copy 
of the Imperial Enamel 
Demonstrator, or ask 
your St. Regis repre- 
sentative. 





A WIDER RANGE OF GRADES FOR A WIDER RANGE OF JOBS 


Enamel Printing Papers, Coated Printing Papers, Uncoated Printing Papers, Uncoated Book Papers 


PRINTING, PUBLICATION AND 
CONVERTING PAPER DIVISION 


ST.REGIS PAPER COMPANY 


SALES SUBSIDIARY: ST. REGIS SALES CORPORATION 
230 PARK AVENUE, NEW YORK 17, N. Y. 


16 


St. Regis Printing Papers are 


manufactured by St. Regis 
Paper Company, one of 
America’s largest paper 
its own forest preserves to 


nation-wide distribution. 
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manufacturers, with resources 
ranging from raw material in 


modern mills and plants and 






















SO YOUR OFFSET BLANKETS > 
WEAR OUT TOO SOON? 


That’s one reason why the switch is to "Y. 5.” blankets. 
The qualities built into them assure long life 
and sharpress of impression. 





1. Low stretch in “around cylinder’ 4. Outstanding resistance to smashing. 
direction is the reason for sharp- 


ness of impression and mainte- 5. Fast “comeback” 


after each impres- 
nance of register. 


sion, due to high resilience. 
2. High strength withstands tension 6. Sharp Printing reproduction stems 
and pressure. from correct hardness. 
3. Resistance to ink and wash-up ma- 
terials prevents embossing or ply 


7. Patching” or underpacking and 
separation. 


make-up time minimized, due to \ 
uniform thickness. 


\ 
United States Rubber Company’s offset trade prompt and efficient service. We \ 
\ blankets are obtainable from any of our will be happy to Supply the name of the \ 
x selected distributors. They are strategi- distributor nearest you. Write address 
» cally located to give the lithography below. XQ 
~ 


“U.S.” Research perfects it... 
“U.S.” Production builds it... 


. Look for this 
U. S. Industry depends on tt. dotted blue line 
—it means a 


“U.S.” Blanket 


Vv 
UNITED STATES RUBBER COMPAN 
RUBBER 


N. Y. 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, 


Hose « Belti e E nsi Joints « Rubb =to- tal P; « Oil Field S Ities « stic P’ ings « Grinding Wheels « Packings e Tapes 
ing xXpansion Jo ubber-to-me' ro ie. eciaitie: Plastic ipe and Fitti gz: ding 
ducts id Pp 
Molded an xtruded Rubber d Plastic Products « Protective Linings and Coatings « Conductive Rubber « Adhesives ¢ Roll Cover ings ¢ Mats and Matting 
d Extru er an 
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PROVE 
iT YOURSELF 








KESTER SS 





LITTLE BENJY 1 Step Wash-up Solvent 


| CLEANS ROLLERS FASTER, SAFER, BETTER THAN ANY OTHER METHOD 


AE NORV on? Lei Pe Swe ISS VseD 





SOLE SE 








208 Fe “hyiony! 2s ARRON MESA | 


Try this. A few drops of Little Benjy on a 
small area of a badly scaled and dirty 
roller. In just fifteen seconds, wipe away all 
pigments, glaze, and gum left deep in the 
roller by ordinary solvents. See how effec- 
tive Little Benjy can be in removing the 
toughest scale deposits. 


See the results obtained in repeated 
field tests: reflex blue to pastel yellow 
in fifteen minutes, under typical pressroom 
conditions! We'll supply the dropper, sample can of 





Little Benjy, and brochure showing actual 





test results. Don’t delay ... write today. 


KNOX 








SOAP COMPANY 3300-22 WEST CERMAK ROAD-CHICAGO 23, ILLINOIS, U.S.A. 








18 MODERN LITHOGRAPHY, October, 1955 











~~, 


Illustration courtesy Plymouth Division, Chrysler Corporation. 


Reproduced from color photo by 4-color offset lithography. 


SOMETHING WONDERFUL HAPPENS when you print, 


by any method, on Beckett Hi-White. Type looks sharper . . . 
blacks look blacker . . . whites look whiter . . . colors look 
deeper toned . . . finest details of the original artwork are 
preserved. The paper itself is startlingly white, but with a 
roseate undertone that produces—for the first time in a sheet 
of paper—the effect of whiteness with warmth. For further 


information, please turn the page. 














This new, super-quality printing paper is the result of a long series of 
experiments, both in the laboratory and on the paper machines, to develop 
a sheet which would combine the elegance of the finest text and 

bond papers with the printability of the highest quality papers designed 
primarily for offset lithography. 


It is equally suitable for printing by any method—letterpress, 


offset, gravure. 


To provide a companion cover, we have added Hi-White Buckeye Cover 


to our famous cover paper line. 


The book paper is stocked in four weights, Smooth Vellum finish, 
and is available in a wide variety of embossed finishes. The cover paper 
is in four weights, in Antique and Smooth Vellum finishes, and 


is also available in a wide variety of embossed finishes. 


Acceptance of Beckett Hi-White and Hi-White Buckeye Cover by 
advertisers, agencies and printers has exceeded anything in our more 
than a century’s experience in the paper business. From many samples of 
printed productions on these new grades, we have selected eight 

pieces as a representative collection and have put them up in a convenient 


packet, which we shall be pleased to furnish on request. 


THE BECKETT PAPER COMPANY 


Makers of Good Paper in Hamilton, Ohio, Since 1848 


Tus 1s Beckett Hi-Wuire, Cora FIinisu, 80 Ls. 























dependable source 





FOR 


your printing 
equipment needs... 





ATE) american TYPE FOUNDERS 



















whatever your printing operation, 


ft ee 


and supply your equipment 


ATF offers you the unusual oppor- _— auxiliary and related equipment in the 
tunity of selecting practically every- graphic arts field. Nein 
thing you need in the way of printing Your ATF representative is always 
: , ready to advise you, and his recommen- 
equipment from one responsible source. ’ : 
Naeshee“ dations are backed up by a broad line 
To our own constantly-growing line 


of quality-built equipment, as well as 
of ATF eee een and platemak- —_ his own wide experience in applying it. 
ing equipment, we have added the prod- _—Call on him for helpful, friendly advice 


ucts of the leading manufacturers of _ on all your printing equipment needs. 








PRESSES - OFFSET 
(TWO COLOR - SHEET FED) 


Maximum Sheet Size 
2512 x 362 
30% x 42'2 
36% x 4812 
42 x 54 
42 x 59 
43 x 65 
A8M% x 65 


Press 


ATF Mann L-236 
ATF Mann L-242 
24%. ATF Mann L-248A 
ATF Mann L-254C 
ATF Mann L-259C 
ATF Mann L-265C 
ATF Mann L-265A 











ATF 
spec 
Off 
Lett 
forr 
























shee 
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aa 
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PRESSES — ROLL-FED 


ATF manufactures a complete line of 
specialized high production Roll-Fed 
Offset, Gravure, Flexographic and 
letterpress Equipment for publication, 
form specialty and package printing 

. also such related equipment as 
sheeters, rewinders, collators, gravure 
proof presses and platemaking equip- 
ment. 


OT t- offers the products 
of many well-known 
manufacturers 


including: 


Hamilton Bostitch 
Challenge Macbeth 
Rosback Nygren Dahly 
Morrison Doyle 
Douthitt Herbert 


Rouse Baldwin 


OTHER PRESSROOM 
EQUIPMENT 


AQUA-TROL, Offset Water Control 
Unit — DRIVES, Job Press — RAISED 
PRINTING MACHINES — HEATERS, 
Infrared, Electric, Gas and Electric, 
Parabolic — INK FOUNTAIN AGI- 
TATORS — MOTORS, Job Press — 
NON-OFFSET UNITS, Liquid and 
Dry — COMPRESSORS, Air — OXY- 
NEUTRALIZER — WATER LEVEL IN- 
DICATOR. 








ce dependable source 


FOR 





| your printing 
equipment needs ATF TYPE 


AND FOUNDRY PRODUCTS 





Available through authorized ATF dealers 














Tre AMERICAN TYPE FOUNDERS 


200 Elmora Avenue, Elizabeth, N. J. 


One dependable source for all your printing equipment needs 
























You can’t print flavor 


and aroma, but... 


With high-key colors and rich, contrasting 
tones, food advertisers excite eager 
appetites for delicious, varied meals. 

An essential of enticing booklets and 
promotion pieces is sparkling white paper 
with flawless surface and printability. 

To capture that “good enough to eat” quality 
in their literature, many top food 
advertisers specify Oxford Papers. Ask 
your Oxford Merchant to show 

you successful examples. 











xford Papers 
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This insert is a sample 
of the offset results 
you can get on 


OXFORD 





Wescar Satin Plate Offset 


OXFORD PAPER COMPANY 


RUMFORD, MAINE * WEST CARROLLTON, OHIO 





WESCAR SATIN PLATE OFFSET is manufac- 
tured in a new, improved bright white shade. Its 
satin finish is particularly suited to the reproduction 
of halftones and color work by offset lithography. 
The soft, pleasing results in clear detail highly rec- 
ommend this grade for a wide variety of jobs. 





TWO VALUABLE AIDS 
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(1) The OXFORD PAPER SELECTOR CHART to help you select the right grade 
of paper for each job. (2) The OXFORD PAPER COST CALCULATOR to 
quickly give you the exact cost per 1000 sheets of common weights and sizes of 
printing pages. Ask your nearby Oxford Merchant or write us direct. 











Nation-wide Service 


Through 


Albany, N. Y. . 
Asheville, N.C. . 
Atlanta, Ga. 
Augusta, Maine 
Baltimore, Md. 
Bethlehem, Pa. 
Boise, Idaho . 
Boston, Mass. . 


Buitalo, N.Y... . 
Charlotte, N. C. . 


Chattanooga, Tenn. 
Chicago, IIl. 


Cincinnati, Ohio 


Cleveland, Ohio 
Dallas, Texas 
Dayton, Ohio 

Des Moines, Iowa 
Detroit, Mich. . 
Fresno, Calif. 
Gastonia, N. C. 
Hartford, Conn. . 


High Point, N. C. 
Indianapolis, Ind. 
Kalamazoo, Mich. 
Kansas City, Mo. 


Knoxville, Tenn. 
Little Rock, Ark. 


Long Beach, Calif. . 
Los Angeles, Calif. . 


Louisville, Ky. 
Lynchburg, Va. 
Manchester, N. H. 
Memphis, Tenn. . 
Milwaukee, Wis. . 


Minneapolis, Minn. 
Nashville, Tenn. 

Newark,N.J.. . 
New Haven, Conn. 


Oxford Merchants 


W. H. Smith Paper Corp. 
Henley Paper Co. 

” Wyant & Sons Paper Co. 
Carter, Rice & Co. Corp. 

. The Mudge Paper Co. 

| Wilcox-Walter-Furlong Paper Co. 
. . Blake, Moffitt & Towne 
Carter, Rice & Co. Corp. 
Storrs & Bement Co. 
Franklin-Cowan Paper Co. 
Caskie Paper Co., Inc. 
Henley Paper Co. 
Bond-Sanders Paper Co. 
Bermingham & Prosser Co. 
Bradner, Smith & Co. 
Marquette Paper Corporation 
Midland Paper Company 
The Whitaker Paper Co. 
The Johnston Paper Co. 
The Whitaker Paper Co. 
The Cleveland Paper Co. 

. . Graham Paper Co. 
The Whitaker Paper Co. 
Bermingham & Prosser Co. 
Chope Stevens Paper Co. 
Blake, Moffitt & Towne 

¥ . Henley Paper Co. 
Green & Low Paper Co., Inc. 
Storrs & Bement Co. 
. . Henley Paper Co. 
MacCollum Paper Co. 
Bermingham & Prosser Co. 
Bermingham & Prosser Co. 
Graham Paper Co. 

Louisville Paper Co. 

Roach Paper Co. 

Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Louisville Paper Co. 
Caskie Paper Co., Inc. 

C. H. Robinson Co. 

; ‘ Louisville Paper Co. 
Allman- Christiansen Paper Co. 
Sensenbrenner Paper Co. 
Wilcox-Mosher-Leffholm Co. 
Bond-Sanders Paper Co. 
Bulkley, Dunton & Co., Inc. 
Bulkley, Dunton & Co. 


(Division of Carter, Rice & Co. Corp.) 


New York, N. Y. 


Oakland, Calif. 
Omaha, Neb. 
Philadelphia, Pa. 


Phoenix, Ariz. 
Pittsburgh, Pa. . 


Portland, Maine 
Portland, Oregon 


Providence, R. I. . 


Reno, Nevada 
Richmond, Va. . 
Rochester, N. Y. 


Sacramento, Calif. . 


St. Louis, Mo. 


San Bernardino, Calif. 


San Diego, Calif. 


San Francisco, Calif. 


San Jose, Calif. . 
Seattle, Wash. . 
South Bend, Ind. 
Spokane, Wash. . 
Springfield, Mass. 


Stockton, Calif. 
Tacoma, Wash. . 
Toledo, Ohio 
Tucson, Ariz.. . 
Washington, D. C. 
Worcester, Mass. 
York, Pa. 


Storrs & Bement Co. 

Baldwin Paper Co., Inc. 

Bulkley, Dunton & Co., Inc. 

Green & Low Paper Co., Inc. 

Kennelly Paper Co., Inc. 

The Whitaker Paper Co. 

Blake, Moffitt & Towne 

Western Paper Co. 

i Atlantic Paper Co. 

” Wilcox- Walter-Furlong Paper Co. 

: Blake, Moffitt & Towne 

General Paper Co. 

Brubaker Paper Co. 

. « C.H. Robinson Co. 

Blake, Moffitt & Towne 

Carter, Rice & Co. Corp. 

Blake, Moffitt & Towne 

Cauthorne Paper Co. 

Genesee Valley Paper Co. 

Blake, Moffitt & Towne 
Bermingham & Prosser Co. 
Graham Paper Company 
Shaughnessy-Kniep-Hawe Paper Co. 
Tobey Fine Papers, Inc. 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 
” Bermingham & Prosser Co. 
Blake, Moffitt & Towne 
Bulkley, Dunton & Co. 


(Division of Carter, Rice & Co. Corp.) 


Mill Brand Papers 

Paper House of New England 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Paper Merchants, Inc. 

. Blake, Moffitt & Towne 
John Floyd Paper Company 


. tay Div. Carter, Rice & Co. Corp. 


The Mudge Paper Co. 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. % OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, Ill. 
Mills at Rumford, Maine, and West Carrollton, Ohio 









































Write for your copy of the LITH- 


KEM-KO Catalog. It gives com- 
plete information on products 
and instructions on platemaking. 
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Winning 
Service 


for all your film needs... 
— 


Pitman Has The Right Film For You In Stock 
At All Times — all types and sizes 


CAREFUL INVENTORY CONTROL ASSURES FRESH FILM 
agua” 





HAROLD M. PITMAN COMPANY 


Chicago 50, Illinois — 33rd Street & 51st Avenue 
North Bergen, New Jersey — 1110 13th Street 
Cleveland 11, Ohio — 3501 W. 140th Street 
New York 36, New York — 230 W. 41st Street 
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ask the man 


who knows 

























Carl Abele, recently appointed manager of Gevaert’s 

Graphic Arts Department, offers his years of experience and 
know-how to the trade in handling a complete line of sensitized 
graphic supplies. 

Ask your dealer today about Gevaert Products. 

FILMS - PLATES - PAPERS 


GO GEVAERT— SEE THE DIFFERENCE! 





THE GEVAERT COMPANY OF AMERICA, INC. 


321 WEST 54th ST., 150 N. WACKER DR. 6370 SANTA MONICA BLVD. 
NEW YORK 19,N.Y. CHICAGO 6, ILL. LOS ANGELES 38, CALIF. 
IN CANADA: TORONTO 2-B, ONTARIO 
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ROLLERS and BLANKETS ° 


30 





THERE’S 


NOTHING LIKE 


In color work particularly the ability of 
these rollers and blankets to reproduce 
every tint and tone value exactly as 
intended is very important. These rollers 
and blankets provide coverage of maximum 
density on solids, At the same time 

they release only the exact amount of ink 
needed for the most delicate tints. This means 
the saving of many hours of makeready for fine color 


jobs. When craftmanship counts, count on Mercury. 


RAPID ROLLER CO.WwW 


FEDERAL AT 26TH STREET, CHICAGO 16, ILLINOIS 


Eastern Office: 
800 McCARTER HIGHWAY, NEWARK, N. J. 


MODERN LITHOGRAPHY, October, 1955 














It has 
EVERY DESIRABLE 
CHARACTERISTIC 





Lithographers and printers who have tried 
FITCHBURG VELLUM are enthusiastic about all 


that it gives them. Here is a bright, clean sheet with 


FITCHBURG 
+ ANYAGWOD 


FITCHBURG,MASS. 


every desirable characteristic in balance. Surface- 


Established in 1861 A . ; 
san treated, it reproduces beautifully; its performance 


on the press is outstanding and lessens down-time. 
Its price? That is in balance, too—and affords 
unusual value. The ability of FITCHBURG 
VELLUM to take hot or cold deep embossing has 


Send to the mill for sampl 
sheets of FITCHBURG 
VELLUM. Make a test ru 
on your own press. Ther You are invited to examine and test 


FITCHBURG VELLUM without obligation. 


Vitchbury Paper Company 


MILLS AND GENERAL OFFICES: FITCHBURG 6, MASS. 
NEW YORK OFFICE: 250 PARK AVE., N.Y. 17 


won it renown in the greeting card field. 
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IF it is FEAST or FAMINE with your 


DAMPENING ROLLERS 














Playing CHECKERS with your squeeges? What's your next move? 


THEN 


you should use our DIS-COVER®* (disposable dampening roller cover) and let it solve 
these problems for you. 


(1) your fountain solution will reach your plate EVENLY, from bearer to bearer, 
regardless of the press ink upon the DIS-COVER surface. 


(2) the chemically impregnated DIS-COVER attracts scum or tint from the 


NON-PRINTING areas of your plates and remains POROUS to allow moisture to 
reach ALL of your plate. 


NO OTHER DAMPENING FABRIC CAN DO THIS! 


for 70c a DIS-COVER for a 17 x 22 press — OR — 80c for a 21 x 28 press 


— OR — 90c a DIS-COVER for a 22 x 34 press (average costs are similar 
for other press sizes). 


No. 602 for rollers 234” to 32” diameter at $11.40 per 12 yard package. 
No. 401 for rollers 2” to 234” diameter at $10.20 per 12 yard package. 


YOU CAN HAVE LINT-FREE AND WONDERFULLY UNIFORM DAMPENING 
EVERY DAY OF THE WEEK — MONTH AFTER MONTH. 


call your dealer or write to 


NORMAN A. MACK ASSOCIATES, INC. 


48 Rippowam Road " Stamford, Conn. 


* Trademark registered and patents pending. 
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Prominent Users of Strathmore Letterhead Papers: No. 118 of aSeries | i 


Under sterile laboratory 
conditions, and using the most 





advanced materials and 
methods known, Smith, Kline Strathmore 
French Laboratories ° 
produces essential prescrip- Advertisements 





tion pharmaceuticals for the 
medical profession. 


in national 
magazines tell 
your customers 
about the 
letterheads of 
famous American 
companies on 
Strathmore 
papers. This 
. : makes it 
Quality is a safeguard easier for 
: you to sell 
these papers, 
which you 
know will produce 
quality results. 














High standards are good ethics and common sense in any 
phase of the field of medicine. Smith, Kline & French, a case in 


point, vigilantly demands quality even in the minutia of its opera- This series appears in: 

tion. That is why SKF corresponds on Strathmore paper. The right 

look and crisp touch of a Strathmore letterhead bespeaks integ- TIME 

rity for any firm, large or small. Your firm for instance. Simply NEWSWEEK 

ask your supplier to show you proofs of your own letterhead on 

Strathmore...you’ll see the difference quality makes. BUSINESS WEEK 
PRINTERS’ INK 

Smith, Aline & French Laboratories, which be- SALES 

gan as an apothecary shop in 1841, is today an important manu- MANAGEMENT 

facturing and research pharmaceutical company, engaged in the 

development of prescription drugs. It has introduced such special- PURCHASING 

ties as ‘Benzedrine,’ ‘Dexedrine,’ ‘Thorazine,’ and many others, all ADVERTISING 

evaluated and produced in its own laboratories. Through such sig- REQUIREMENTS 


nificant achievements, SKF contributes greatly to the new era in 


drug therapy. 


STRATHMORE~ 


Makers of Fine Papers 


STRATHMORE PAPER COMPANY. WEST SPRINGFIELD. MASSACHUSETTS 
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BEST ON THE PRESS 
-easy-fo-r un 





Everyone knows that the New Improved ENCO 
Pre-sensitized Plates are sed to make — now / 
pressmen are learning how easy they are to run, 


Here’s why! 


The fine grained surface keeps ink and 
water in perfect balance. 


Halftones do not “plug” — uniform 
clean copy throughout the run. 


© Even longer runs with ENCO Cl-4 
Image Intensifier. 


Quick removal of unwanted copy — 
even on the press — with the exclusive 
ENCO 3R Image Remover. 


5) Thicker aluminum. 
© No problems with scratches. 


Finest reproduction quality from 300 
line screen. 


Add to the above the exceptionally long runs you 
can obtain and you have the reasons why ENCO 
Presensitized Aluminum Plates are the most pop- 
ular with platemakers and pressmen. ENCO Plates 
are available in a wide variety of sizes . . . Neg- 
ative Working and also Positive Working (the 
economical alternate to deep etch). 


Send the coupon for complete details. 


OU TT 
| AZOPLATE CORP., SUMMIT, NEW JERSEY 


Gentlemen: Please send us complete data on: 





0) ENCO Pre-sensitized Positive aluminum plates 
O ENCO Pre-sensitized Negative aluminum plates 
©) ENCO Pre-sensitized Acetate offset plates 


for : ‘ : size press. 
adore of Paper eee ray NAME 
ond aluminum — TRIES et orb RMS SeFrar P 
ADDRESS ape tirhe 
CITY .. STATE 








Trade Events 











National gg! Decorators Association annual conven 
ae 9 0-12, Chalfonte-Haddon Hall, Atlantic 
ity, N. J. 


Canadian Graphic Arts Assn., annual convention, Oct. 
13-15, Chateau Frontenac, Quebec City. 


Printing Industry of America, annual convention, Oct. 
15-20, Chalfonte-Haddon Hall, Atlantic City, N. J. 


National Packaging Exposition, 25th annual showing, 
April 9-12, Convention Hall, Atlantic City, N. J. 


National Association of Litho Clubs, annual convention, 
April 20-21, Lord Baltimore Hotel, Baltimore, Md. 


National Association of Photo-Lithographers, 24th an- 
nual convention, Sept. 19-22, Commodore Hotel, 
New York City. 





Lithe Schools 


CANADA—Ryerson Institute of Technology, School 
dl a Arts, 50 Gould St., Toronto, Ont., 
anada. 











CHICAGO—Chicago Lithographic Institute, Glessner 
House, 1800 S. Prairie Ave., Chicago 16, II. 


ss gael Mechanics Institute, Cincinnati, 
io. 


LOS ANGELES—Los Angeles Trade Technical Junior 
College, 1646 S. Olive St., Los Angeles 15, Calif. 


MINNEAPOLIS—Dunwoody Industrial Institute, 818 
Wayzata Blivd., Minneapolis 3, Minn. 


NASHVILLE—Southern School of Printing, 1514 
South St., Nashville, Tenn. 


NEW YORK—New York Trade School, Lithographic 
Department, 312 East 67 St., New York, N. Y. 


OKLAHOMA—Oklahoma A & M_ Technical School, 
Graphic Arts Dept., Okmulgee, Okla. 


ROCHESTER—Rochester Institute of Technology, 
Dept. of Publishing & Printing, 65 Plymouth Ave., 
South Rochester 8, N. Y. 


PHILADELPH!|A—Murrell Dobbins Vocational School, 
22nd and Lehigh, Philadelphia, Pa. 


PITTSBURGH—Carnegie Institute of Technology, 
Dept. of Printing Administration, Pittsburgh. 


SAN FRANCISCO—City College of San Francisco, 
Ocean and Phelan Aves., Graphic Arts Department. 


ST. LOUIS—David Ranken, Jr. School of Mechanical 
Trades, 4431 Finney St., St. Louis 8, Mo. 


VANCOUVER—Clark College. 


WEST VIRGINIA—W. Va. Institute of Technology, 
Montgomery, W. Va. 


Trade Directory 


Lithographic Tech. Foundation 
Wade E. Griswotf, Exec. Dir. 
131 East 39 St., New York 16, N. Y. 


National Association of Photo-Lithographers 
Walter E. Soderstrom, Exec. V. P. 
317 West 45 St., New York 36, N. Y. 


Lithographers National ‘+ age 
W. Floyd Maxwell, Exec. Dir. 
420 Lexington Ave., New York 17, N. Y. 


National Assn. of Litho Clubs 
Frank H. Mortimer, Secy. 
5917 33rd St., N. W. 
Washington 15, D. C. 


Printing Industry of gg 
James R. Brackett, Gen. Mgr. 
719 15th St., N. W. Washinaton 5; 0.6. 


eg Assn. of Printing House Craftsmen 
E. Oldt, Exec. Sec'y. 
507 E. Fourth St., Cincinnati 2. 
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These tags, attached to 
Lithographic Press Rollers 











6 
Chis is your 






Si is made P| the Rina 


materials available by leita 


skilled m roller ssinniidleibs: 
Lf ul only DAou can om i if 











indicate the sensational new GRAYTONE 
synthetic rubber formula which has been es- 
pecially compounded for modern lithographic 
equipment. 

Graytone rollers are in constant daily use 
on high speed quality presswork and have 
been thoroughly tested and approved by 
leading lithographers and press builders. 
Take advantage of this rich background of 
actual experience and use these rollers on 
your equipment. 


IDEAL ROLLER & MANUFACTURING CO. 


LONG ISLAND CITY 1, N.Y. CHICAGO 8, ILL. HUNTINGTON PARK, CAL. (ATLANTA) CHAMBLEE, GA. 
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A WARM WELCOME 
TO THE 
NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 


The 23rd Annual Convention of the National Association of Photo-Lithog- 
raphers has just been written into history. Elsewhere in this magazine you will 
find a report of some of the sessions. You can see for yourself why this conven- 
tion has been proclaimed one of the finest ever held. 


After seeing NAP-L in action many lithographers decided to join the associa- 
tion. It is to these new members and the others to follow that we extend the 
most cordial welcome. They have joined a “lithographic family” where new 
and long lasting friendships will be made; where mutual problems can be 
discussed and solved; where help is available to everyone seeking answers to 
lithographic questions. 


A willing hard working staff, the officers, directors and membership at large 
are always ready to lend a hand to better the individual plant or the industry 
as a whole. 


The NAP-L family is a happy and cooperative group. You too will be welcome 
as a member at any time. 


If you want more information, use the coupon below. 





NAP-L, 317 W. 45th St., New York, N. Y. 


Please send me complete information about 
membership in the association. 


NATIONAL ASSOCIATION 
OF ‘ 
PHOTO-LITHOGRAPHERS 


NUNS RN SAS te ee Or Are ener Rot 
OPAP RIN 5 ised sxaseittecsiate he weve Ree ee eles 

317 W. 45th STREET 
PDISREBS 5,56 52%605 cys recat ci een aia eee 

NEW YORK 36, N. Y. 
MOMs suc dea ee oe sass eee SPATE. . 4.5. 
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Wi | SPEED 2 aNTENSITY wld 
+ | ge AN 


Vou SHARPNESS | ACCURAC 


UNIFORMITY CONSTANCY 


/ 


High Intensity Grafarcs give you fasfer plate-making, cut time in half on process exposures. 
They have the power to punch through dense Kodachromes . . . assure uniform coverage of 
large areas. You get sharper reproduction every time. Dot undercutting becomes a thing of 
the past. Color temperatures remain constant. Illumination variables are eliminated. Densities 


are accurately controlled, regardless of line voltage variations, and they’re fully automatic. 





~< 


























With Your Are Lamps? 








oe 
, 
| Challenger Camera Arc Lamp 
Vertical trim; 75 amperes; 23 volt. Grafarc 95 Amp ore 
Grafarc 140 Ampere Printing Lamp 
Print ing Lamp For use with vertical printing frames 


For use with vertical printing frames under 40” x 50”. 


40” x 50” and | 4 
deacapee THE STRONG ELECTRIC CORPORATION 
17 CITY PARK AVENUE © TOLEDO 2, OHIO 
ae : Please send free literature on Strong Grafarc Lamps. 
Overhead model printing lamps avail- 


able for use with horizontal printing frames. NAME 
Burn in normal position, avoiding smoking FIRM 


STREET 











of reflector and preventing ash from deposit- 


ing on surfaces in the light path. Models for 
Monotype Huebner MH photo composing pare © STATE 











A SUBSIDIARY OF GENERAL PRECISION 





machines assure precise control of intensity NAME OF SUPPLIER 
for accurate repeats. EQUIPMENT CORPORATION 
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MORE 
INK MILEAGE 
WITH 



















More ink mileage means 

lower production costs! And in actual 

press performance you can get more ink mileage 

with S$&V quality printing inks! Printers everywhere 

consistently find S&V inks to be more economical, because 

they consistently produce more impressions per pound. S&V quality 

printing inks are produced under the highest standards of quality 

control—your assurance of superior press performance, always! 


Nex? job you run, use an S&V ink for the finest results. 


Main Office and Factory, 611 West 129th St., New York 27, N. Y. 
OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST 


MODERN LITHOGRAPHY, October, 1955 

















£ditorial 


ITHOGRAPHERS are among the millions of 
sympathetic television viewers who have 
watched enviously while contestants on some 

of the popular quiz programs hauled off barrel- 
loads of money. 

But alert lithographers are more concerned with 
their own version of the $64,000 question: Is tele- 
vision — particularly color television — going 
to cut into my profits by eliminating the need for 
long run advertising pieces? It’s a difficult question 
to answer, for television is a two-edged sword. 

On the dark side we have this situation: Advertis- 
ing budgets for television are enormous; they have 
cut deeply into available funds of many big com- 
panies. In many cases, this has meant cutting out 
other things, like lithographed pamphlets, posters 
and cards, to balance the budget. Furthermore, 
many advertisers reason that they can save big 
sums of money on their printing bills by showing 
their wares to millions of attentive TV viewers at 
one time, and with great emphasis. Why then, they 
argue, should we buy printing and go to the ex- 
pense of having it placed all over the country? 

The answer is that TV commercials are fleeting. 
They last but a few seconds and are soon forgotten. 
The bright side for the lithographer in this situa- 
tion is that there will always be a need for printed 
advertisements, to give permanence to the evanes- 
cence of the television commercial. 

Whenever a new advertising medium comes 
along, printed matter is needed to support it, so 
that when an interested buyer wants more informa- 


tion on a product, the printed piece will give him 
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a lasting impression, adding weight to the momen- 
tary impact of television. 

Another note on the bright side, often over- 
looked by the harrassed lithographer is that in a 
couple of years, when color television has become 
entrenched in homes, there will be a big need for 
high quality process pieces to tie in with TV com- 
mercials. 

This important market, made possible by TV, 
will include car cards, posters and throwaways 
boosting the TV programs and providing a perma- 
nent (by comparison) form of advertising to com- 
plement the brief impact of the TV screen. Wise 
lithographers already are in this business, but there 
is much more to be developed. 

Even with this optimistic side of the picture, how- 
ever, many litho shops, particularly large ones, will 
find themselves watching advertising funds diverted 
from their shops to TV if they don’t keep pace 
with the television boom. 

In addition to getting their share of the ad bud- 
gets by promoting tie-ins and by printing displays 
intended for TV use, lithographers should be doing 
something about the high cost of process color. To 
be sure, much already has been done (see editorial, 
March, 1955 ML) along this line, but much more 
needs to be done by litho clubs, trade associa- 
tions and research groups so that lithographers not 
only will continue in a favorable competitive posi- 
tion with letterpress, but will be able to sell litho- 
graphic pieces as tie-ins with television. 

Come to think of it, lithography’s stake in tele- 
vision advertising goes a lot higher than $64,000! 
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By Elsa Gidlow 


California Correspondent 


HAT old business 


make only one good product, 


premise— 


then back it with everything 
you have—is being very successfully 
flouted by one of the world’s largest 
lithographers, whose slogan seems to 
be “diversify and conquer.” 

The Schmidt Lithograph Co. of 
San Francisco, at first mainly a label 
house, today is rated one of the most 
versatile lithographic firms in the 
world. It produces not only millions 
of labels annually, but also point-of- 
purchase sales aids, folding boxes, 
seed packets, 24-sheet posters, soft- 
sheets, brochures, corrugated floor 
displays, gift boxes and corrugated 
shipping cases, plus many other types 
of jobs. 

Backing up this wide array of 
products, Schmidt executives like to 
feel, is a credo of service that has 
existed ever since the founding of 
their 83-year-old firm. Company ofh- 
cials from Carl R. Schmidt, presi- 
dent, on down, for example, feel that 
their customers are not the only ones 
who must approve an advertising 
piece. In the final analysis, they say, 
it is the shopper who passes judg- 
ment on whether a label, package or 
an advertising display is powerful 
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Vital Step in Schmidt Lithograph’s new customer serv- 
ice program comes when sales, research and creative 
experts confer. Having completed a marketing survey for 
one of Schmidt’s customers, researchers Jack Wichert 
and Al Seidel, standing above, bring their findings to 
Lorenz Schmidt, general sales manager, and art director 
Gordon Merkel, seated. Graphic answers produced by 
the art department then are tested, modified where 
necessary and produced. Even after delivery, Schmidt 
continues to aid the customer by supplying installation 
suggestions and instructing customer personnel in the 
proper use of the new materials. 


EKARCH 


and versatility keys 


to Schmidt’s success 


enough to make her buy. And since 
there are so many ways to carry a 
message to the shopper, Schmidt men 
feel that they must be prepared to 
method to do 


use every available 


the best job for their customers. 


‘Lithography That Sells’ 
“Assuring our customers of lithog- 
raphy that sells takes research, cre- 
ative skill and diversification. These 
are services Schmidt always has pro- 
vided and is now stressing more 
than ever,” Lorenz Schmidt, general 
sales manager declared. 


Last year Schmidt formally estab- 
lished a separate research depart- 
ment to study and provide answers 
to its customers’ sales problems. And, 
as “Mr. Carl” will tell you, research 
and the exploration of new _ tech- 
niques have been synonymous with 
the firm since its founding in San 
Francisco in 1872. 

At that time the company occu- 
pied one small rented room. Its as- 
sets were $18, a solitary litho stone 
and the ambition of 22-year-old Max 
Schmidt, newly arrived from Ger- 
many after working his way ‘round 
the Horn as a ship’s cabin boy. 


“Max Schmidt 


quickly won a 
reputation for pioneering,” related 
“Mr. Carl.” “He was the first to 


introduce the zincograph process for 














making metal litho plates in the 
West. It replaced tedious wooden 
engravings then in use and vastly 
improved litho quality and produc- 
tion speed. It also improved Max’s 
business, you may be sure.” 


Carl Schmidt, last month was re- 
elected president of the Lithograph- 
ers National Association. His uncle 
also had headed LNA. 

In 1875 Max was joined by his 
brother Richard—who had sent him 
details of the zinco process, which 
had been invented by a relative. Un- 
der their leadership, the firm began 
a steady growth. By the 1900's, 
when their sons joined the company, 
Schmidt was the largest lithographer 
in the West. Even destruction of the 
plant and its equipment in the San 
Francisco earthquake and fire of 
1906 could not halt the company’s 
growth. Today, Schmidt has plants 
in San Francisco and Honolulu and 
sales offices in Oakland, Los Angeles, 
Fresno, and Sacramento, Cal.; 
Seattle, Wash.; Portland, Ore.; San 
Antonio and Harlingen, Tex.; Or- 


lando, Fla.; Chicago and New York. 


Company Policy 
Ask Schmidt’s president the reason 
for this success and you get a con- 
cise, three-word answer: “pioneering 
and people.” The smallest dairy or 
brewery, for instance, now can af- 
ford to profit from full-color adver- 
tising, thanks to Schmidt’s syndi- 
cated method of selling top-flight 
litho art regionally and thus spread- 
ing plate costs among many buyers. 
Shipping cases now may be just as 
colorful as shelf packages, through 
Schmidt techniques of unique design 
and fine, high-quality printing. 
Schmidt’s “people” include more 
than 650 skilled employees. The 
company has constantly sought out 
ranking authorities and experts to 
head the many phases of its opera- 
tions. For example, its art depart- 
ment, among the largest of any litho- 
graphic firm, includes creative men 
famed in the design circles of such 
fields as advertising, packaging, dis- 
play and motion pictures. 
Head art director Dick Williams, 


for instance, is a familiar figure 
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among display and “Best Poster” 
winners. Dick Kiechle, former mo- 
tion picture designer in Hollywood, 
has exceptional knowledge of motion 
effects and photographic techniques 
for special-purpose displays. 


Top Personnel 

As is typical of all Schmidt art 
directors, San Francisco art director 
Gordon Merkel spends many weeks 
in the field each year working for 
such products as Falstaff beer and 
Foremost Dairies foods. Package de- 
signer Maurice Mayer has won five 
“Best Poster’ awards; Vernon Wos- 
Newest Salesman for Schmidt, Hawkins 
Stern, (1.), talks over his first assignment 
with the company’s president, Carl R. 
Schmidt, who himself rose through the sales 


department. Before ever making a call 
Schmidt salesmen are thoroughly schooled. 





nak, Schmidt’s head New York art 
director, last year received the Klei- 
ser Award for the best poster in the 
Art Directors’ Jack 
Rowe, company art director in Chi- 
cago, has helped merchandise such 


annual show; 


products as Toni and Early Times. 
Schmidt packaging consultant Guy 
Street, for years a recognized au- 
thority on problems of both large 
and small organizations, has worked 
Pine- 
Libby 


for such firms as Hawaiian 
Libby, McNeill and 


and Safeway Stores. 


apple; 


In addition to its own artists in 


Continuing checks on the effectiveness 
and selling power of materials it produces 
are a key part of Schmidt Lithograph’s 
customer research department activities. 


Below, Schmidt researcher Ned Mosher, 
queries a supermarket manager. 


° 
Py TABLE WING wt 
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Clock Tower of Schmidt Lithograph, rising beside the San Francisco Bay Bridge 


approach, now overlooks a plant containing more than 


12 acres of production 


floor space. Here and in its Honolulu plant Schmidt produces perhaps the most 
diversified array of products of any U. S. lithographer. 
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San Francisco, Chicago and New 
York, Schmidt regularly 
work to many top U.S. illustrators 
and photographers. Lorenz Schmidt 
pointed out that these men, along 


assigns 


with other company executives, travel 


frequently all over the country, 
bringing their knowledge _ literally 


“to the client’s doorstep” to plan 


sales aids tailored to individual 


needs. 


Well-Trained Salesmen 
Schmidt's 
as well as its art and research staffs 
—are thoroughly schooled in every 
lithographic production process. Be- 
fore going into the field, they are 
taught not only technical production 
techniques, but market research as 
well. “We feel that Schmidt field men 
should be ‘merchandising consultants’ 


—not just salesmen,” said Mr. Carl. 


sales representatives— 


“and that is how our training is 
directed.” 
“Our representatives work very 


closely with our customers,” he con- 
tinued. “And 


trained to 


because they are 
make market 
surveys and report on trends in their 
areas, Schmidt field men help the 


research department do a better job 


frequent 


of finding the right answer to a 
customer’s needs.” 

Schmidt followed the same pattern 
in setting up its research department 
last year that had proved successful 
in its other operations—choosing ex- 
perts to head its divisions. When the 
research department was organized 
to correlate and expand services al- 
ready offered to customers, company 
officials chose Jack A. Wichert, a 
specialist in management counseling 
and former chairman of the market- 
ing department at the University of 
School of Business. Previ- 
ously with the faculty of the Harvard 
Graduate School of Business Admin- 
istration. Wichert also is co-author 
of a book on marketing and promo- 
tion published by McGraw-Hill in 
1953. 


Kansas 


Five Sales Steps 


“Five basic followed 
under our method.” Wichert stated. 


“First, research is used to determine 


steps are 


a customer’s prime needs and the 
best means of meeting those needs. 
Our continuing industry studies aid 
greatly in this phase. 

“Then our research staff confers 
with the art and sales departments 
and graphic answers to the deter- 
mined needs are created. 

“Third step is testing. Schmidt’s 
‘answers’ are painstakingly evaluated 
first by promotion experts and then 
by limited consumer tests in typical 
outlets where the customer’s product 
is sold. Necessary modifications are 
made in the designs and, after cus- 
tomer approval, the work is pro- 
duced. That is the fourth step.” 


Personal Suggestions 

Here, company officials point out, 
many suppliers might decide their 
job was done. Not so with Schmidt. 
In the fifth and final step, company 
delivery of the finished job is fol- 
lowed up with personal and printed 
Schmidt on the 
most profitable way to use the mate- 


suggestions from 
rial it has supplied. 
“Where desired, our officials will 


sit in on the customer’s sales meet- 


ings, talk with company personnel 
and even make installation calls,” 


Lorenz Schmidt explained. “Further, 
we will even provide at nominal cost 
such aids as route books, showing 
record calls made and_ displays 
placed, and other special instruction 
material.” 

A typical Schmidt research report 
for a major Southwest brewery cov- 
ered 35 typewritten pages. Dealing 
only with the brewer’s point-of-pur- 
chase merchandising program for the 
ahead, this included 
trends in the beer industry, internal 
within 


organization and 


year report 


research the brewer’s own 
studies 
among the brand’s various distribu- 


extensive 


tors, retailers, consumers and major 
marketing areas. The litho company 
followed up this report with a full- 
scale presentation of its graphic an- 
swers to the needs revealed by the 
study—and even supplied the brewer 
with a check list 
Schmidt's offerings 


for comparing 
with those of 
other suppliers. 


“Of course.” 


a company spokes- 





man Said, “not all our efforts are 
as broad as this. But even in rela- 
tively minor orders research proce- 
dure is helping our customers. In 
one recent case we found that the 
display bin size a customer wanted 
was too large to assure placement in 
any but the biggest supermarkets. 
At our suggestion he adopted a size 
which could be used singly in smaller 
stores or combined for mass dis- 
plays in larger outlets. On another 
order, our field representatives pre- 
vented what could have been an em- 
barrassing situation—the new label 
design supplied to us by a customer 
was virtually identical with the de- 
sign used by his competition in sev- 
eral areas of the country. Large or 
small, all of this research has just 
one goal: to make certain that what 
we produce for our customers will 
really work for them and truly be 
‘lithography that sells.’ ” 


Point-of-Purchase Shows 


efforts, 
Schmidt annually stages invitational 


To spark interest in its 


point-of-purchase shows at its Los 
Angeles and San Francisco offices. 
Last year nearly 1,000 clients and 
advertising executives attended these 
they left 


Schmidt’s main plant in San Fran- 


displays. And many, as 


cisco, probably checked their watches 
against the clock in its venerable red 
brick tower. Both the clock and the 
that flanks the 
tower were provided by bequest of 
the beloved Mr. Max. Though the 
offices inside the tower now 
the most 


neon thermometer 


boast 
modern decor, and _ the 
plant it overlooks now includes more 
than 12 acres of production floor 
space, the tall brick shaft has changed 
little since Schmidt rebuilt following 
the historic San Francisco fire. 


Tower Is Symbol 


“We like the tower the way it is.” 
commented Carl Schmidt. “It sym- 
bolizes the traditions of the past. 
And to us that clock also means the 
‘time’ is now—so we plan to keep 
pace, to keep providing new Schmidt 
services to meet the challenges of 
times ahead.”* 
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Looking over a press proof of an 
army map are three Army Map 
Service officials. From left, Lynn 
R. Wickland, chief of the repro- 
duction division, Col. Julian S. 
Abell, commanding officer of the 
service and Charles Storey, plant 
superintendent of the reproduc- 
tion division. Press is a five-color 
Miehle. 


ARMY 
MAPS: 





Attractive Market for Lithographers 


A lithographer tells how you go about getting map orders 


and the best way to handle them when you do. 


By Mike Geary 
Washington Correspondent 
H the ever increasing de- 
mand for commercial and mili- 
tary maps of all sizes and scales 
and with the advent of practical use 
of the lithographed plastic relief map. 
many lithographers are becoming 
aware of the scope of this highly spe- 
cialized and constantly developing 
field. 

Though the number of commercial 
concerns engaged primarily in map 
reproduction is limited, many are 
rapidly becoming interested in map- 
ping, and several organizations re- 
cently entered production in this field 
as a direct result of government con- 
tracts awarded during 1954. 

By far the largest single project 
of this nature in recent years con- 
sisted of four major contracts award- 
ed by Army Map Service. Washing- 
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ton, D. C., during March, April, May 
and June 1954. 

These awards were made to the 
lowest bidders and comprised various 
numbers of maps, segregated into lots 
as shown below. 


88 Lots 

These 88 lots comprised 1922 in- 
dividual maps, for which 17,098 sep- 
arate negatives were furnished by the 
government. Delivery requirements 
1954 and 
1954. 


Each of the above invitations was 


commenced on July 15, 


continued through Dec. 30, 


mailed to a large number of lithog- 
raphers throughout the country. Total 
response consisted of 129 bids made 


by 49 separate lithographic concerns. 


Map Lithographers 
A number of concerns submitted 
A total of 
38 awards, amounting to approxi- 
mately $350,000.00, was made to 26 


lithographers. 


prices on each invitation. 


Lithographers receiv- 
ing awards on these contracts in- 
cluded the following: 

CRAFTSMAN PRESS, 
dD. C3 Grn 


Washington, 
PrintTING Co.. New 


Four Major Army Map Contracts 


Invitation Date Vo. Lots 


March 8, 1954..... 21 
April 9, 1954...... 34 
May 7, 1956... .05. 22 
Wane 7. boone... sss 1] 
1955 


Vo. Maps 


Vo. Negs 
Furnished by Govt. 


506 5246 
197 L097 
512 1394 
107 3361 








Haven. Conn.; Grorce F. McKier- 
NAN, Chicago; LirHo Press, Wash- 
ington, D. C.; NationaL LirHo Co., 
Inc., Washington, D. C.; W1ILLIAMs 
AND Hetnz, Washington, D. C.; Dis- 
trict LirHocraPH Co., Washington, 
D. C.; FEpeRAL LitHocRAPH Co., 
Detroit: CARPENTER PRINTING AND 
Litrno Co., Springfield, O.; H. G. 
RorBuck AND Co., Baltimore, Md.; 
D’Arcy Printinc Co., New York; 
PERLMUTER PRINTING Co., Cleveland; 
C. R. Moore Co., Pittsburgh; Jack 
G. Ferrara, New York; WALLACE 
Press, Chicago; ARANDELL Corp., 
Milwaukee; Majestic Press, Phila- 
deiphia; A. D. Stempacn & Sons, 
New Haven, Conn.; MARAN PRINTING 
Co., Baltimore; KELLER-CRESCENT 
Co., Evansville, Indiana; LEBANON 
VALLEY OrrseT, Cleona, Pa.; Pitt 
Puoro-Lituo Co., Pittsburgh; Gam- 
sE LirHocrapH Co., Baltimore; 
Cotor-PLate Corp., St. Louis; and 
Davip WixpeE & Sons, Brooklyn. 

The maps to be completed under 
these contracts covered various areas 
at scales of 1:25,000 and 1:50,000. 
Government-owned map stock was 
furnished to the contractor, and all 
sheets were trimmed to 22” x 29” 
when completed — 1500 copies were 
required of each map and, with small 
exception, all were reproduced in five 
colors. 

The reproduction materials fur- 
nished on these contracts consisted 
of vinyl base negatives, 24” x 30”. 
Total negatives required to arrive at 
five press plates for each map ranged 
from 6 to 11, with some plates re- 


Lithographers engrave maps at Columbia Sales and Service, Inc. 


“8 


quiring quadruple burns (or shots) 
in order to combine all features of 
one color. 


Film Positives Used 

The original source material used 
by Army Map Service in preparing 
the negative for these maps consisted 
of blue-line boards (or film positives 
of same) compiled and furnished by 
another government agency. A good 
percentage of these were due for re- 
vision in some form. For all maps, 
Army Map Service drafted new grids, 
and some scale conversion was ac- 
complished by enlargement of orig- 
inal source material. Other changes 
consisted of revision, deletion and/or 
addition to roads, addition or revi- 
sion of vegetation, re-drafting of 
urban areas, boundaries, and open 
water features. With the exception 
of the grid and scale conversion and 
the preparation of new marginal data, 
the contractor was required to per- 
form all necessary critical drafting 
and engraving. The method of draft- 
ing was left to the discretion of the 
contractor, and various methods used 
included drafting on film and vinyl 
positives, opaque and translucent blue 
lines, and plastic engraving. 

The total number of maps requir- 
ing these revisions amounted to less 
than one-third of the total combined 
contracts. However, all negatives on 
all contract lots required opaquing, 
some engraving, and at least one 
strip-in. On maps where drafting was 
required, sufficient film was furnished 


by the Government to cover inter- 


Glen J. Shively, owner 





mediate steps in preparation of final 
negatives. On a considerable number 
of maps where complete sets of nega- 
tives were furnished by Army Map 
Service, varying amounts of cutting 
and splicing of color features to effect 
proper register to the base (or cul- 
ture) negative were required of the 
contractor. 

The method of award and inspec- 
tion followed a systematic pattern, 
and only by its efficient operation 
was the tremendous amount of con- 
trol required to handle these contracts 
properly accomplished. 

Immediately following the public 
bid opening, the contracting officer, 
Army Map Service, arrived at his list 
of successful bidders, and awards 
were made on the basis of low bid 
and shop capacity. 


Initial Inspection 

After the contractor received the 
reproduction material, an initial in- 
spection at the contractor’s place of 
business was accomplished by a rep- 
resentative of the contracting officer 
(usually a member of the Reproduc- 
tion Division, AMS) to insure that 
specifications of the contract were 
completely understood and being fol- 
lowed to the satisfaction of the in- 
spector. Subsequent inspections took 
place as deemed necessary by the con- 
tracting officer or upon request of the 
contractor. Final inspection and ap- 
proval of completed maps was made 
in the contractor’s shop, prior to ship- 
ment of the completed job to Army 

(Continued on Page 137) 


and president of Columbia checks maps. 





ite. 
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LOOKOUT.“ 


Lithographer 
Scores 
with 


‘Kickoff’ 


By P. R. Russell 


Nashville Correspondent 


renuis 


season gets into full 


football 


swing, 


month, as_ the 


thousands of persons around 
the country will get a four page 
814 x 11” two color folder in the 
Monday morning mail. Others will 
pick one up at a store or gas station 
during the day. The folder is called 


“The Kickoff,” and contains scores 
of leading college football games of 
the previous Friday and Saturday, 
along with ratings of the teams and 
other information. 

All this in two days! How do they 
do it? From a standpoint of produc- 
tion, one fact is immediately evident, 
it is printed by offset, but how? 

The idea of getting out a series 
sheets with 
cooperating advertisers paying the 


of sports information 
bill for a few lines of advertising on 
these sheets came to R. J. (Dick) 
Jones, in 1950, when he was an auto- 
mobile Kickoff Publishing 
Co. was born as a spare time enter- 
prise of its originator, with Hudson 
Printing and 


dealer. 


Lithographing Co., 
Chattanooga, contracted to do the 
printing. 


300 Advertisers 

This year, with the originator giv- 
ing full time to it, “The Kickoff” is 
being sponsored by nearly 300 ad- 
vertisers in all parts of the country, 
with a total circulation of about one 
million, plus many runs of special 
This fully bears out Dick 
Jones’ conclusion at the beginning 
He said: “Football 
is big business, and the American 


orders. 
of his venture. 


people are interested in sports.” Be- 
lieving this, Jones has begun pub- 
lishing “The Tee-Off” for golf and 
is planning soon to publish “Set- 
Shot” for basketball. 

George C. Hudson, president of 
Hudson, described how the folder 
is produced: 

“The Kickoff is offset in two 
colors. The first color, red, is printed 
in advance for the various adver- 
tisers for the whole 1l-week grid- 
iron season. Quantities for these 
advertisers vary with a minimum of 
100. 

“Total advance run then is divided 
into 11 stacks of each imprint. Each 
week, as the season progresses, the 
blue run is made and the sheets are 
ready for distribution. The job is 
run on a 22 x 34 Ebco offset press, 
two up, at a press rate of 7000 an 
hour. 


Early Press Run 

“When plates are ready we call 
our press crew, and we usually start 
the press about 5 a.m., Sunday! As 
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sheets are printed, cutting and fold- 
ing is started. We sort and deliver 
the complete run in mail bags ready 
for Uncle Sam to make deliveries on 
Monday. You can imagine the pres- 
sure,” added Mr. Hudson. 

“The Kickoff,” schedules, 


scores and power-ratings of 50 lead- 


gives 


ing U. S. college and university foot- 
ball teams arranged by conferences, 
and standings of the teams. With all 
this information to be brought up 
to date, Jones needs the assistance of 
his son, Richard K., and Mrs. R. E. 
Sullivan, who is secretary and treas- 
urer of the firm. Jones says “It’s a 
romantic business, a lot of fun, and 
a lot of work.” 

Details of Friday and Saturday 
games come in by Western Union 
teletype. This information and _pre- 
diction copy is prepared; fed to the 
typesetting machines as it develops, 
then proofed, stripped up and made 
ready for the camera. 


‘ Printer Does Mailing 
At first, Jones and his company 
shipped the direct to the 


sponsoring advertisers for distribu- 


papers 
tion, but it was found more con- 
venient for both publisher and ad- 
vertiser to have the printer do the 
mailing. 

The publication is becoming a 
favorite for distribution by shopping 
center groups, with stores in the 
center sharing in the cost of the 
advertising and in the distribution 
of the sheets. “The Tee-Off’ for 
golf and “The Set-Shot” for basket- 
ball are being developed for han- 
dling in the same way. Information 
sheets on golf tournaments are being 
distribution at the 
with golfing 
equipment and accessories to sell. 
“The Set-Shot” will carry informa- 


produced for 


expense of concerns 


tion on leading college and profes- 
sional basketball teams with inter- 
ested sponsors supporting it. 
Production of the publications is 
bringing to Hudson an_ increasing 
volume of work. Information sheets 
also are printed in poster size (up 
to 22 x 24 inches) for window dis- 
play. And there is a miscellany of 
office forms and promotional material 
produced for the publishers of 


“Kickoff. 4 
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Color Stripping 


By Bernard R. Halpern 


Preprint of the first section of a new volume 


to be published soon by LTF 


“MN OLOR stripping is one of a 
C series of operations required to 
reproduce a combination of 
subjects by multicolor printing. Its 
importance to photolithography can 
best be understood if the process of 
a color job is followed through the 
plant, and each operation is related to 
the color stripper’s work (see Fig. 1). 


1. Copy Preparation 

The color job begins as an idea 
expressed in a visual or rough sketch 
of the general layout of the art and 
text composition. The selected visual 
is then redrawn as a dummy to show 
the arrangement and position of the 
printed matter, folds, trims, etc. After 
consultation between the agency and 
customer the marked up dummy is 
used to prepare the paste-up or copy 
for reproduction. This copy may con- 
sist of outlines of the areas of the 
printing subjects, with each area ac- 
curately positioned, identified, and 
keyed to the accompanying original 
art work, color subjects, and text 
matter. Or paste-ups of photographic 
prints and reproduction proofs of type 
matter may be included in the copy. 

The color areas may be similarly 
represented by outlines, or by black 
or red cutouts that will photograph as 
clear film areas to aid in stripping 
directly on the film. All such color 
areas must be provided with register 
guides so that the color stripper can 
position, and mask or trim each of 


of the color separations correctly. 
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This article is the first chap- 
ter of a new Skilled Craft Text 
No. 512 to be issued before 
the end of the year by the Litho- 
graphic Technical Foundation, 
131 East 39th St., New York 16. 
According to author Bernard R. 
Halpern, the book is being pub- 
lished to extend the techniques 
and procedures already covered 
in the LTF manual on Black 
and White Stripping so as to 
guide the stripper in his prog- 
ress into the color reproduction 
field. It is intended for the be- 
ginner as well as the advanced 
stripper. 

The book, to be titled “Off- 
set Stripping—Color,” will 
sell for $5 a copy to non-mem- 
bers of the Foundation, $1.50 
for members. This material is 
published with the permission 
of LTF, the copyright owner. 
Other chapters will be published 
in future issues of Modern 
Lithography. 











This is necessary to make the print- 
ing detail of each color register with 
that of the other colors in the final 
reproduction. These register guides 
may appear as center marks, with 
corner or trim marks sometimes 
added (see Fig. 2). Different types 
of register marks are also used to 
help in stripping and _platemaking 


(see Fig. 3). Frequently a bromide 


or photostat print of the subject re- 
produced to scale will be used in the 
paste-up copy so as to appear on the 
key and blueline flats to guide in 
stripping-in the correct subjects. Such 
copy is usually provided with a trans- 
parent overlay sheet to which the red 
or black cutouts are attached in posi- 
tion. 


Each original piece of color copy 
or art work is provided with its own 
center marks and corner marks cor- 
rectly positioned to match those on 
the layout when photographed to size. 
By placing these marks on the origi- 
nals, the marks are photographed to- 
gether as halftone positives, and as 
negatives where so required, these 
marks will be retained to provide an 
exact system of registration. In large 
subjects, or montages, where several 
sections are to be stripped together 
to form a single illustration, a num- 
ber of register marks will appear on 
the copy, and each of the film sections 
to be stripped will then carry its indi- 
vidual positioning marks. 

In close fitting combinations of 
color subjects, where such register 
marks cannot be used, the stripper 
will have to strip his negatives or 
positives to the subject detail on the 
flats instead of to register marks. 
Each piece of color copy usually con- 
tains other controls such as gray 
scale, color separation guide, color 
blocks, and crop marks. Instructions 


as to size of reproductions, trimming, 
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color values, and alterations are fre- 





















































_ eo » eo 7 . 
quently written on translucent overlay Figure 1. Process of the Job 
sheets to guide the camera man and 
artist in their work. VISUAL Pe dai icine DUPLICATES 
OR SKETCH PHOTOGRAPHY| |pouBLE-PTG. 
2. Original Layout Preparation — | { 
After the copy is approved, the . DUMMY COLOR adi ne 
planning department assigns it a job 
oe “f J LAYOUT CORRECTION PROOFS 
number, and then lays out its location 
on the press sheet. This layout in- } t 1 
volves careful consideration to many PASTE-UP, F | STRIPPING PLATE - wiaa BINDERY & 
factors such as: REPROS, ART MAKING Prtoomne 
Paper stock required for each job. i f 
Maximum use of press capacity. 
PRINTING PROOFS 
Type of pressplate to be prepared. 4 SHIPPING 
Allowances for press requirements, LAYOUT OF FLATS 


























and printing limitations such as 
gripper margin, feed roller loca- 
tions, etc. .“ ie Sa : _ 
Grain direction of paper, as related Figure 2. 1 ypical Register Guides 
to folding. and to feeding of heavy 
stock on the press. 

Ink distribution on the press. To 
avoid placing critical subjects along 
margins where inking, dampening 
or paper conditions may be unsat- 
isfactory: to separate and balance 
heavy ink consuming areas; and to 
prevent the “ghosts” of subjects 
closer to the gripper from appear- 
ing on following illustrations. 

Ink colors for each subject so as to 
standardize on ink colors. Also to 
allow for split fountains, when 
needed. Color sequence of inks. 
Alignment and backing of printing 
subjects. 

Quantity of each job if run in com- 
binations, so as to proportion the 
quantity of each subject to total 
sheet requirements. 

Plant register conditions. Incom- 
plete humidity control or press 
conditions may require the more 
critical color subjects to be located 
closer to the leading edge of the 
sheet to avoid register errors that 
may result from fanning out or 
stretching of the back edge of the 
sheet. Attempts to compensate for 
paper stretch by excessive cylinder 
underpacking may also result in 
gear streaks. These are usually 
more pronounced on_ illustrations 
located some distance from the 
gripper edge. 

Handling and converting of the 
sheet after printing, including 





folding, perforating, imprinting or 
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FOLD, TRIM, & CORNER LOCATION MARKS 


-@--Qwee ff +4 


FOR NEGATIVES FOR POSITIVES 
REGISTER LOCATION MARKS 


aid ime toe Be 


BUTTERFLY CUTOUTS 


Fig. 3. Register Marks 


over-printing, cutting, mounting, 
forming, die-cutting, etc. 

In the smaller plant the stripper 
may be required to prepare the press 
sheet layout. He must then consider 
all of the above factors in his plan- 
ning. A typical combination layout is 
illustrated in Fig. 4. 


3. Process Photography 
The process camera operator pre- 
pares the color separation and other 
negatives and positives from the origi- 
nal. As additional art work is usually 
necessary to complete the color cor- 
rection and add detail, the camera 
man will re-photograph the negatives 
or positives with added art work or 
color correction masks. He then pro- 
vides the color stripper with the final 
sets of line and halftone negatives or 
positives. These are made on the film 
base suitable for the type of stripping 
to be done. 
The camera operator produces 
three types of negatives: 
CONTINUOUS-TONE. Principally for 
preparing the first set of color 
separations. Continuous-tone nega- 
tives have normal or slightly modi- 
fied contrast when compared with 
the original art work and show a 
continuous-tone gradation from the 
highlights to the shadows, such as 
is obtained with amateur cameras. 
Line. For reproducing type impres- 
sions, ink drawings, and similar 
contrasty copy. The negative ma- 
terial used has a high contrast 
emulsion that will provide sharply 
defined opaque areas and clear 
transparent printing areas. 
HaLFToneE. Required to represent 
photographic illustrations or color 
process subjects in printing. Litho- 
graphic printing can only deposit 
or omit a single density of ink. 
Any intermediate tones between 
clear highlights and solid shadows 
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Fig. 4. Combination 


will consist of a pattern of minute 
dots of varying size that appear to 
blend together to the unaided eye. 
This provides an illusion of con- 
tinuous-tone gradation in printing. 
Halftone negatives, or positives, are 
prepared on the same high con- 
trast materials used for making line 
negatives. A good halftone nega- 
tive or positive will therefore pos- 
sess sharply defined black opaque 
dots and clear transparent areas. 


4. Color Separations 
The set of halftone color separation 


negatives, or positives, with which the 
stripper works has already been color 
corrected through color filters, mask- 
ing, retouching, dot-etching, or other 
techniques and proved for color ac- 
curacy. Each of these color separation 
positives or negatives represents the 
relative color densities of the subject 
detail with the printing ink to be used. 

Each of separations is 
screened at a different screen angle 


these 


to minimize the moiré or interference 
pattern that when the 
colors are overprinted to provide the 
final full color reproduction. The 
screen angles may differ between litho- 
graphic plants, or may be altered for 
some classes of work, but in most 
instances they are standardized. It is 
essential that the stripper acquaint 
himself with these angles so that he 
can be certain he is using the correct 
color separations in stripping up the 
flat. Commonly used screen angles are 
illustrated in Fig. 5. 


may result 


5. Contact, Double-Printing, and 
Multiples 


Some of the negatives or positives 
prepared from the original copy may 
not be in the most suitable form for 
stripping, particularly if they require 
intricate fitting, multiple film layers, 
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Fig. 5. Screen Angles 


or necessitate large quantities of 
duplicates. In many instances econo- 
mies in time and improvement in 
quality can be obtained by photo- 
graphic contact printing to duplicate 
or combine subjects together into a 
single film. Contact printing can be 
produced in the darkroom using a 
contact printing frame and standard 
photomechanical films. Contact print- 
ing also can be made outside the dark- 
room, by choosing materials less sen- 
sitive to light, and using the vacuum 
frame and printing lamps intended 
for preparing blueline flats or press 
plates. The general classes of contact 
printing are: 
Dupticates. Where positives are 
required instead of negatives, or 
conversely; or where a number of 
identical positives or negatives are 
needed. These can be prepared 
directly by contact exposures on 
film in the contact printing frame. 
Duplication of a positive or nega- 
tive may be obtained by first mak- 
ing an intermediate, from which 
the duplicates are contact printed. 
Autopositive films or photographic 
reversal processes, may be used to 
eliminate the intermediate. 
CoMBINATIONS. Sections of a print- 
ing subject that are obtained from 
several pieces of copy can be photo- 
printed together to form a single 
film for stripping or platemaking. 
As negative sections, they may be 
temporarily spliced together; or as 
positives they can be either super- 
imposed or spliced together and 
combined photographically on a 
single film by contact printing. 
Line and halftone subjects—typog- 
raphy and line drawings — and the 
addition of tint or shading sheets 
in fake color work, are also com- 
bined by this means. 
DOUBLE PRINTING. This is used to 
combine printing detail from sev- 
eral negatives into the same area 
in accurate relationship with each 
other. Double printing is accom- 
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plished by use of commercial equip- 
ment (see Fig. 43) or by impro- 
vised means to position and suc- 
cessively expose the detail from 
several negatives in register with 
each other on a sensitized film. 
When all the exposures are com- 
pleted, the film is processed by nor- 
mal methods to provide a positive 
suitable for platemaking or further 
stripping operations. 

MULTIPLES. Where large quantities 
of small subjects are to be printed, 
the use of a group negative or 
positive will reduce stripping time 
considerably. Such a group may 
consist of as many as one hundred 
subjects of stamps, bands, labels, 
etc. Group negatives or positives can 
be prepared on cameras equipped 
with a step-and-repeat back, on 
multiple negative printing 
chines, or on a_ step-and-repeat 
machine. Where such facilities are 
not available, and for simple color 
work, a number of identical bro- 
mide prints can be prepared and 
accurately pasted up to form new 
copy for photography. The stripper 
can also splice or strip together a 
number of duplicate negatives or 
positives to a key layout or to 
bluelines to obtain a multiple. He 
can then duplicate this group on 
film in the quantity required by a 
flat which covers the entire press 
plate. 


ma- 


OTHER CONTACT PRINTING WORK. 
Photographic contact prints are 
also used provide bromide 
proofs for original copy paste-ups. 
A set of contact prints can serve as 


to 


guides for drawing color separa- 
tions by inking in the detail of a 
single color on each and _ then 
bleaching out the photographic 
image. Register marks and stand- 
ard control scales or charts can be 
duplicated in quantity for use in 
stripping up flats. With the addi- 
tion of color filtered light, natural 
color proofs can also be made on 
color photographic materials. Du- 
plicate negatives or positives for 
branch plant platemaking, prints 
for proof reading, and methods for 
changing tone values of halftones 
or the body weight of text or line 
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Figure 6. Goldenrod Layout Reference Lines 


drawing detail are other uses for 
contact printing. 

6. Stripping, General 
The object of stripping is to com- 


bine together a number of individual 
negatives or positives of the subjects 
to be printed so as to provide the 
platemaker with a complete assembly 
of flats for each pressplate to be 
Such flats 
single subject, or small groups for 
they 
may cover the entire pressplate. The 


made. may consist of a 


step-and-repeat machine use, or 
subjects on these flats must be posi- 
tioned accurately in relation to each 
other so that in platemaking and 
printing, the detail of the progres- 
sively added colors of every subject 
will be in register with each other 
on the sheet. 

To obtain such register, the strip- 
per prepares an accurate layout or 
key flat. He next makes a set of dupli- 
cate blueline flats from this key. In 
addition he usually follows through 
with the necessary opaquing, mask- 
ing, ruling, alterations and correc- 
tion of defects in the printing sub- 
jects. He may also prepare photo- 
graphic contact prints or “photolacs” 
to combine the subject detail of sev- 
eral negatives onto one positive to 
simplify his stripping procedure and 
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improve the reproduction quality. 

When stripping large subjects in 
sections, the stripper may utilize dot- 
etching techniques to blend the detail 
together along the adjoining strip- 
film margins. In completing his flats 
he will add all reference marks and 
controls needed to guide the plate- 
maker, pressman, cutter, folder, and 
for other finishing operations. 


7. Stripping, Simple Line Color 
In simple color reproduction, 


where line drawings, tints, or solid 
colors are to be printed from nega- 
tives without exacting register, strip- 
ping procedure can be simplified by 
use of sheets of goldenrod paper as 
a base for each of the flats (see Fig. 
6). The layouts are drawn as pencil 
or ink lines on the paper. The films 
to 
guide lines with strips of self-adhesive 


are attached in position these 


tape. 
to the 


work area of each negative are then 


Openings corresponding 
cut through the paper. The orange 
color of the paper is easily visible 
for drawing the layout and position- 
ing the negatives, yet is opaque to the 
light used in making the pressplate. 
Where the flats required are as- 
semblies of positive films, a similar 
(Continued on Page 133) 
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By W. ©. Stevenson 


Stevenson Color Separation Co., Cincinnati 


An address delivered at the 
23rd Annual Convention of the 
NAPL, Hotel Statler, Cleveland, 
Sept. 23, 1955. 
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Their relationship viewed by 


EFORE tackling the actual re- 
B lationship between the lithog- 

rapher and the trade shop it 
might be well to establish the posi- 
tion of both parties. 

The trade shop is a service or- 
ganization specializing in making the 
actual reproduction up to or includ- 
ing press plates. 

By lithographer we mean a com- 
pany operating lithographic presses, 
the profitable operation of which is 
their principal goal. 

To make this presentation we have 
divided the lithographers into three 
general classifications which will de- 
velop as we go along. 

The most common use of trade 
shops in the past has been by the 
medium size and larger lithographers 
who operate complete plate making 
departments. The advantage to the 
lithographer is obvious in that he is 
able to print more jobs with the 
same plate making staff. The trade 
shop then supplements the lithog- 
rapher’s operation and is of partic- 
ular advantage to a plant that has a 
lot of short run work. 

The lithographer makes money by 
keeping his presses running with a 
steady flow of work and the fewer 
artists and cameramen that are on 
non-productive time the more profit- 
able the press work will be. 


Balance of Work 

The lithographer to operate a 
platemaking department profitably 
must keep a balance between the more 
profitable long run work and _ the 
short run orders so that his platemak- 
ing staff is kept busy. In other words 
a point of optimum efficiency would 
be reached when the lithographer’s 
original department would be just 


big enough to handle the minimum‘ 





Platemaker * ™ Lithographer 


‘a trade platemaker 


amount of work that is required. How 
to determine when that point is 
reached I will leave up to you, the 
lithographer. 

When you let the trade plate mak- 
ers take care of the peak loads for 
you, then he has the worry of the 
fluctuations in the volume of original 
work necessary. 

Before leaving this category of 
lithographers who operate their own 
camera and art departments it may 
be well just to mention that they are 
able to take advantage of the services 
of a trade shop while their own men 
are on vacation. As our vacation 
periods grow longer this becomes 
more of a problem each summer and 
can best be solved with outside plate 
sources. In this way the trade shop 
can have jobs ready to go on the 
press when the lithographer’s own 
men return from vacation. 

With the tremendous growth of 
lithography in the past few years 
there has come into being more than 
ever before a classification of color 
lithographers who operate no color 
cameras and have no color artists. 
They leave the specialization to the 
specialist—the trade shop. This group 
of lithographers can take advantage 
of all the facilities that a trade shop 
can offer and which their own volume 
normally does not justify. In most 
cases they do their black and white 
and flat color work and of course 
make their own press plates. 


Value of Trade Shops 

Trade shops give the lithographer 
the opportunity of producing top 
quality color work on a par with or 
even better than that produced by the 
lithographer with his own original 
department. The self sustaining lith- 
ographer may not realize it, but his 
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press department could possibly be 
paying for antiquated original and 
plate making methods. It is obvious 
that the trade shop which is concen- 
trating on the plate segment of lith- 
ography must be producing a good 
job at a competitive price to stay in 
business. The trade plate maker to 
be successful has to keep abreast of 
the latest advancements in materials, 
methods and equipment. He can fur- 
nish the various types of conven- 
tional and multi-metal plates that 
are popular today. When the occa- 
sional extra long run job comes along, 
the’ lithographer can have a special 
set of plates made outside so that his 
own platemakers’ routine is not upset. 

In some instances the lithographer 
makes his own vacuum frame plates, 
but when a multiple exposure color 
job comes along he can have a set 
of plates made by a trade shop on a 
photo composing machine. In_ this 
way the lithographer does not have 
to invest in an expensive piece of 
equipment which would be idle most 
of the time. Along this same line the 
trade plate maker can furnish com- 
posed multiple positives or negatives 
for vacuum frame printing. These 
masters are particularly valuable to 
the lithographer if the job is likely 
to reprint at regular intervals. 


The third and final type of lithog- 
rapher in my arbitrary classification 
is the one who operates presses, 
He buys all his black and 
white and color plates from trade 


shops. With modern transportation 


period! 


available he is only overnight or at 
the most 24 hours away from a com- 
plete choice of litho platemaking 
shops. 

His main concern then, is to sell 
enough lithography to keep his 
presses going and not whether his 
own original department can handle 
one more process job in time to make 
the delivery. Several sources of sup- 
ply are necessary for this type of 
operation, but good trade plate mak- 
ers are plentiful today so I doubt if 


this has posed much of a problem. 


Used for Proving 
Some lithographers today are elim- 


inating their small presses and going 
to larger and larger presses because 


they find them more profitable. The 
hitch in this method of operation 
comes when a good customer insists 
on 500 or 1000 proofs or advance 
samples. Naturally it would not pay 
to put such a run on a 59” or 76” 
press. The answer of course is the 
plate maker who operates a produc- 
tion press for proving. Instead of 
furnishing four or six proofs he can 
run off the several hundred needed 
copies in just a little extra time. 

The merits of press proving can 
not be over emphasized. To my 
knowledge there are several lithog- 
raphers without their own color de- 
partments who are successfully com- 
bining color positives from different 
trade shops on the same press sheet. 
This is principally successful, I be- 
lieve, due to press proving to set 
color standards and because the proof 
that is submitted for the customer’s 
okay is a realistic one. 

Many large lithographers who do 
their own plate work have also gone 
into press proving. However, there 
has been a common complaint on 
their part because if it is a production 
press it gets used in production and 
the proving schedule goes out the 


window. 


Trade shops as a whole realize that 
they have obligations to the litho- 
graphing industry in general. A 
price quoted to one lithographer on 
a particular job must be the same 
price as quoted to any other lithog- 
rapher providing the specifications 
and requirements are the same. 


Work In Confidence 
It is the duty of the trade shop to 


treat his customer’s work as a con- 
fidential 
must have the assurance that a job 


matter. The lithographer 
placed with a trade platemaker is as 
safe as if it were being handled in his 
own plant. It is therefore imperative 
ihat salesmen for a trade shop are 
not allowed to flash around proofs 
hot off the proving press. The lith- 
ographer, although interested in these 
samples, will realize that here was a 
job not treated with the proper con- 
fidence. 

The principal bone of contention 
between the lithographers and_ the 
plate makers is the plate maker doing 
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commercial work directly with the 
buyer. It is a practice that most plate 
makers abhor, but one that continues 
to crop up from time to time. The 
lithographer gets sore as can be 
about it and blames the trade shop 
without question. 

Although I take the risk of offend- 
ing some of you, | believe that the 
lithographer who takes a commercial 
job with the positives furnished is 
just as much to blame as the trade 
shop who made them. If no lithog- 
rapher took the job, then this prac- 
tice would soon cease. If you say 
that the lithographer needed this job 
to keep his presses going, then it is 
just as fair to say that the trade shop 
needed the job to keep his own men 
busy. I am not defending this prac- 
tice, but I do mean that if it grows, 
more and more shops will be forced 
to do it and the trade plate maker 
will then operate as the photo en- 
graver does today. Speaking as a 
representative of a trade plate mak- 
ing company | ask your help in get- 
ting rid of this bad practice. 


Helped Litho Process 
It is undoubtedly true that the 


growth of the lithographing industry 
has in some measure been enhanced 
by the trade shop and yet there is an 
effort being made at this very moment 
to subjugate them and discriminate 
against them. To separate them from 
the lithographer and to penalize them 
for the progress they have helped to 
bring to the industry seems without 
reason. 

The trade shop, to do the job effec- 
tively, must operate hand in hand 
with the lithographer. Any move to 
differentiate in the working condi- 
tions of the two groups would be 
detrimental to the industry. Through 
working closely with lithographers 
for a number of years we have found 
that a better job can be done if minor 
variations are made. to suit the indi- 
vidual lithographer. The loss of this 
“custom made” feature would hurt 
the quality of lithography as a whole. 

The relationship between the lith- 
ographer and lithographic trade plate 
maker is a healthy one and I trust 
that it will continue that way through 
the years to come.* 
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New R-C-S Plant: 
Rolph-Clark-Stone-Benallack 
Million-Dollar Plant in 


By George E. Coles 


New York Correspondent 


HE new million dollar plant of Rolph-Clark-Stone- 

Benallack in Montreal is one of the most stream- 

lined printing operations in Canada. The plant is 
an outgrowth of the merger of two long-established 
Canadian concerns engaged in lithography. letterpress, 
engraving and box-making activities. 

Rolph-Clark-Stone of Toronto five years ago purchased 
the Benallack Press of Montreal. The latter concern had 
been operating its lithography and letterpress business 
in an old building in Victoria Square where the firm had 
been founded by W. J. Benallack. 

Operations of the combined firms now are centered 
in the new one-story building on Boyce St. which has 
80,000 square feet of floor space, and the firm owns 
some 10 acres on the site for future expansion, when 
needed. 


225 Employes 
The 225 employes of the new plant work in comfort 


the year around thanks to an air conditioning and heat- 
ing system that alone cost $300,000. The “vapor-sealed” 
structure keeps tight control on temperature, humidity, 
contamination, ventilation and other atmospheric factors. 
This means not only that employes work in comfort but 
also that variations in moisture content of paper are 
kept at a minimum. This reduces paper stretching and 
shrinkage. 

Flooring of the building was engineered with expansion 
in mind. The entire 80,000 square feet of concrete floor 
can be devoted to the press section when the plant is 
expanded. There are relatively few windows in the build- 
ing, preventing sunlight from disturbing operation of 
the air conditioning system. Reinforced concrete con- 
struction is employed in the roof and columns. The 
fluorescent lighting system provides shadowless and con- 
sistent illumination throughout the work areas. 

Another feature of contsruction is the 17-foot ceiling. 


1. Newly opened one-story Rolph-Clark-Stone-Benallack 
plant in Montreal. 


2. General view of the lithographic press department at the 
plant. 


3. Litho men examine proof on Rutherford proving machine 
in plate room. 


4. Single color 22x31” Harris press, foreground; two-color 
42x58”, rear. 
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Study In Efficiency 


Completes Move to Modern 
Montreal without a Hitch 


Clearance is no less than 151% feet at any one point. 
This permits stacking of supplies to considerable heights 
on both skids and pallets, or on steel shelving which is 
adjustable. Angle-aisle piling of supplies on skids or 
pallets results in saving of considerable floor space. All 
unit loads of paper stock are transferred by means of a 
lift truck, which handles both pallets and skids. 

The plant’s loading and receiving dock accommodates 
truck trailers up to 60 feet long and the area is com- 
pletely enclosed to permit operation in all types of 
weather. The dock has three bays. Company vehicles 
are kept in this area when not in use. 

In planning the new plant, management sought to 
make the shift of equipment from the old Victoria Square 
plant with minimum loss of production time. The result 
was that no machine was inactive more than five days 
and the entire moving operation was accomplished in 
a month. 

To help achieve this goal, a scale model of the new 
plant was built of the floor area of the new plant, one 
quarter inch to the foot. Exact-to-scale reproductions 
of all equipment were created by the Benallack employes. 
Numerous planning sessions were held during which 
employes concerned with the operation of equipment were 
invited to express their views. 


Scale Model 
Finally, after considerable shifting about of the scale 


model equipment, management came up with what was 
considered the best arrangement. A pattern for a smooth 
flow of work was set up to include typesetting, layout. 
camera, engraving, press, bindery and shipping depart- 
ments. 

With the time to move at hand, paper patterns of each 
machine were laid out on the floor of the new plant. All 
of this careful planning enabled the firm to make the 
shift rapidly and with minimum loss of production. 

Harris presses installed in the litho department in- 
cluded three 42 x 58” presses, a 36x48”, an interme- 


“ 


“ 
i 


(Continued on Page 135) 


1. Small scale model (%4” to a foot) work-flow model of the 
plant. 

2. This McAdams perforator is just one of many modern 
units of equipment. 

3. Harris-Seybold Auto Spacer speeds work in the efficient 
bindery. 

4. High speed work also is assured with this Post straight 
line gluer. 
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Hammermill Index comes 


in 77 easy-to-print stock 


items and 6 #@ = 


GREEN = _canaRY = giUE 
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Both Hammermill Index and Hammer- 


mill Post Card help assure trouble-free 
pressroom operation because they come 
in weather-tight packages that preserve 
the papers’ balanced moisture content. 
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_ practical 


colors, plus white 


ou CAN make filing cards, display pieces, tags and advertising 
ee more appealing by choosing from the wide range of 
colors in Hammermill Index. It comes in cherry, green, salmon, 
canary, blue and buff, plus clean, bright white. You have your 
choice of weights and sizes totalling 77 stock items. 


Hammermill Index (formerly called Deeplake Index) is strong 
enough to withstand lots of hard use — yet prints easily whether 
you re running large forms or small. Thorough sizing provides a fine 
surface for typing, ruling, writing with pen or pencil. . . takes 
erasures without scuffing. And the added sales appeal of the name 
Hammermill makes this line easy for you to sell. 


And for return mailing cards or public utility bills, you can 
combine quality with economy by ordering Hammermill Post 
Card, popular companion line to Hammermill Index. It’s a strong, 
cream-white card stock with a lively snap that will please you 
and your customers. 


You can get Hammermill Index and Post Card from your 
Hammermill Agent. He’s ready to fill your orders promptly. 


Hammermill Index 


Hammermill Paper Company, East Lake Road, Erie 6, Pa. 
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Featured at PIA Convention Oct. 17-20 


Web Offset Section 
(y" a couple of years old, the Web Offset Section of 


Printing Industry of America, is expanding its mem- 
bership by supplying the answers to many troublesome 
problems involved in using the intricate web presses. 
When the section meets Oct. 19 and 20 at the Hotel Chal- 
fonte-Haddon Hall, Atlantic City, as part of the PIA an- 
nual convention, an informal, workshop atmosphere 
again will prevail. 

Printing on coated stock will be the center of attention 
at the first afternoon session, with paper, ink, plates and 
waste problems scheduled to be aired the following morn- 
ing. Users of web equipment will lead the discussions. 
Herman J. Schultz, Schultz Lithographing, Chicago, presi- 
dent of the section, will open the session with a progress 
report, while Hyman Safran, Safran Printing Co., Detroit, 
will close the meeting as chairman of a round table dis- 
cussion on specific problems of the section members. 
Complete program for the Web Offset Section is as 
follows: 


WEB OFFSET SECTION 
WEDNESDAY, OCT. 19 


2:00 p.m.—Manparin Room 
OpeninG oF MEETING by the president of the Web 
Offset Section, H. J. Schultz, Schultz Lithographing, 
Chicago, IIl. 
Report oF NOMINATING COMMITTEE AND ELECTION OF 
OFFICERS 
PANEL: “Printing on Coated Stock,” Donald French, 
Danner Press of Canton, Canton, O. chairman 
Appress: Reginald F. Wardley, Pleasantville, N. Y. 
Form. PM. RD SA edition 
PaneL Mempers: Kenneth L. Wallace, Kimberly-Clark 
Corporation, Neenah, Wis.; Benjamin Offen, B. Offen 
& Co., Chicago; John C. Wurst, Henry Wurst, Inc., 
North Kansas City, Mo. 
5:00 p.mM.—ADJOURNMENT 


THURSDAY, OCT. 20 


9:30 aA.M.—SeEssion RECONVENES—NEW PRESIDENT 
PaNneL: “Paper, Ink and Plates,” James S. Armitage, 
Inland Press, Chicago; chairman 
PaneL Mempers: Mr. Schultz; Floyd Phillips, Otter- 
bein Press, Dayton, O. 
PaNneL: “Waste problems in Web Offset Printing,” 
James N. Johnson, Standard Publishing Foundation, 
Mt. Healthy, O., chairman 
Rounp TasLe Discussion oF Speciric PRoBLEMS OF 
THE Wes Orrset Section, Hyman Safran, Safran 
Printing Company, Detroit; 
12:00 Noon—-MeEetiING ApJOURNS 


MODERN LITHOGRAPHY, October, 1955 


Rotary Business Forms 


hebben of the two most common rotary business 
forms presses will be completed by the time the 
section meets at the Chalfonte-Haddon Hall as part of 
the PIA convention. Donald E. Sommer, PIA technical 
director, will report on the questionnaire, which is 
called the Production Standards Survey. Mr. Sommer 
also will announce the results of a survey on collating 
equipment used by section members. 
Otherwise, attention will be focused on a panel dis- 
cussion entitled “Management’s Approach to Costs and 
Mark Griggs, 


Commercial Publishers, Parsons. Kan.. will be chairman 


their Relationship to Sales Policies.” 


of the panel, which will constitute the entire second 
session of the section. Joseph Steir, Alfred Allen Watts 
Co., Belleville, N. J., president of the section, will address 
the group at the opening meeting in the Benjamin West 
room, Wednesday afternoon, Oct. 19. Election of new 
officers will follow. Complete program for the Rotary 
Business Forms Section is as follows: 


ROTARY BUSINESS FORMS SECTION 
WEDNESDAY, OCT. 19 


2:00 p.M.—BENJAMIN West Room 
OPENING OF THE MEETING by the president of the Ro- 
tary Business Forms Section, Joseph Steir, Alfred 
Allen Watts Co., Belleville, N. J. 
Report oF NOMINATING COMMITTEE AND ELECTION OF 
OFFICERS 
Report: Production Standards Survey, Donald E. Som- 
mer, PIA technical directors; 
Discussion PeErtop 
Report: Collating Equipment Survey, Mr. Sommer 
Discussion Pertop 
5:00 p.m.—ADJOURNMENT 


THURSDAY, OCT. 20 

9:30 a.mM.—OPpENING OF MeetiING—New President 

PaNeL: “Managements Approach to Costs and Their 
Relationship to Sales Policies.” Mark Griggs, Com- 
mercial Publishers, Parsons, Kan., chairman 

PaneL Members: Gordon R. Rohde, Reynolds & Rey- 
nolds, Dayton, O.; Bayard Shumate, The Shumate 
Company, Lebanon, Ind.; Bernard Myren, Alfred 
Allen Watts Co., Belleville, N. J.; C. C. Barfield. 
Harry Barfield Co., Atlanta; James Mendicino, The 
Standard Register Co., Dayton, O. 

Discussion PERIOD ON SPECIFIC PROBLEMS OF THE 
Rotary Business ForMs SECTION 

MEETING ADJOURNS 


No 
on 
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We kisrn- Standards EXPERIENCE 


IN FORMULATING SPECIALIZED COATINGS 
IS INVALUABLE TO METAL LITHOGRAPHERS 


If your product includes metal finishing in its manufacture, it is wise 
to consult the Watson-Standard Laboratories on your coating problems. 


The services of our laboratory and field technicians are available without | 


obligation. 


“Knowledge, skill and technique 
through Experience” 


Within Steadad CFR 


225 Galveston Ave., Pittsburgh 30, Pa. 


NEW YORK OFFICE: 15 Park Row, New York 38, N. Y. 
CHICAGO OFFICE: 55 E. Washington Street, Chicago 2, Ill. 











Safe Driving Day —Dec. 1 

“Safe Driving Day” has been an- 
nounced for Dec. 1 by the President’s 
Committee for Traffic Safety. Objec- 
tive of S-D Day, which includes an 
intensive ten-day advance and ten- 
day follow-up campaign, is to 
demonstrate that traffic accidents can 
be reduced materially when all 
drivers and pedestrians accept in- 
dividual responsibility for accident 
prevention. 

Lithographers are doing some work 
to assist companies in publicizing 
S-D Day: a promotion kit offers 
materials such as posters and dis- 
plays for use in plants and _ places 
of business, lapel tabs, lithographed 
buttons, balloons, armbands and 
gummed stickers for business cor- 
respondence. Companies with fleets 
can remind their drivers of S-D Day 
with pressure-sensitive dash stickers 
and spread the word to the general 
public by means of bumper strips. 





LEGAL NOTICE 


Statement of ownership, management, cir- 
culation, etc., required by the Act of Congress 
of August 24, 1912, as amended by the Acts 
of March 3, 1933, and July 2, 1946 (Title 39, 
United States Code, Section 233). 

Of Modern Lithography, published monthly 
at New York, N. Y., for October 1, 1955. 

1. That the names and addresses of the pub- 
lisher, and editor: Publisher, Industry Publi- 
cations, Inc., Box 31, Caldwell, N. J. Editor, 
Wayne E. Dorland, Box 31, Caldwell, N. J. 
Associate Editors, Hamilton C. Carson, Edward 
J. Meier, Box 31, Caldwell, N. J. 

2. The owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and 
addresses of stockholders owning or holding 
1 per cent or more of total amount of stock. 
If not owned by a corporation, the names and 
addresses of the individual owners must be 
given. If owned by a partnership or other 
unincorporated firm, its name and address, as 
well as that of each individual member, must 
be given.) Industry Publications, Inec., Box 31, 
Caldwell, N. J. Wayne E. Dorland, Box 31, 
Caldwell, N. J. 

3. That the known bondholders, mortgagees, 
and other security holders owning or holding 
1 per cent or more of total amount of bonds, 
mortgages, or other securities are. (If there 
are none, so state). None. 

4. Paragraphs 2 and 3 include, in cases 
where the stockholder or security holder ap- 
pears upon the books of the company as 
trustee or in any other fiduciary relation, the 
name of the person or corporation for whom 
such trustee is acting; also the statements in 
the two paragraphs show the affiant’s full 
knowledge and belief as to the circumstances 
and conditions under which stockholders and 
security holders who do not appear upon the 
books of the company as trustee, hold stock 
and securities in a capacity other than that 
of a bona fide owner. 

5. The average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid sub- 
scribers during the 12 months preceding the 
date shown above was: (This information is 
requirec from daily, weekly, semi-weekly, and 
triweekly newspapers only.) 

Signed—Wayne E. Dorland, Editor 

Sworn to and subscribed before me this 19th 
day of September, 1955. 


(Seal) S. Oram Farrand 
(My commission expires Oct. 9, 1958.) 
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LTF Staff: 


LTF staff members preparing abstracts for the trade press. 





Lithographic Bookworms 
By H. H. Slawson 


Chicago Correspondent 


OOKS play a big part in the 
work constantly under way in 
the Glessner House research 
laboratories of the Lithographic Tech- 
nical Foundation in Chicago. To 
serve the staff under Michael Bruno, 
research manager, the Foundation 
has, over the years, gathered together 
what has been appraised as the most 
complete technical library on lithog- 
raphy in the world. 

Starting with an 1821 edition of 
Alois Senefelder’s account of his dis- 
covery and development of the pro- 
cess, the collection includes every sig- 
nificant volume issued in ensuing 
years, right down to the 1954 publica- 
tion of H. C. Latimer’s revised “Sur- 
vey of Lithography” and “Photo- 
lithography” by the Australian au- 
thority, Bruce Tory. In 1954 nearly 
90 new texts were placed on the oak 
shelves in the room housing the li- 
brary, bringing to 560 the number 


of such volumes there. 


1,534 Bound Volumes 

Alongside these are 1,534 bound 
volumes of journals, patents and in- 
dexes, another few dozen volumes of 
journals waiting to be bound. The 
catalog lists, too, 109 volumes of an- 
nuals, 60 proceedings of scientific 
societies and a complete set of LTF 


publications, including the 34 teach- 
ing manuals widely used throughout 
the lithographing industry. 

Every month the mailman adds to 
the collection some 112 current issues 
of technical, trade, patent and ab- 
stract journals, of which 60 are sent 
free and the other 52 on a regular 
subscription basis. To keep every- 
thing in order requires the full time 
of a 


and attention professionally 


trained librarian, Miss Kathleen 
Overholser. 

All printing magazines published 
in the United States and Canada are 
received, along with 10 foreign trade 
journals in Dutch, French, German, 
Italian, Swedish and Japanese lan- 
guages. About these latter Mr. Bruno 
in his annual report makes this com- 
ment: “From time to time articles 
that appear to have some interest are 
translated. So far, however, we have 
learned very little from these journals. 
American technology appears to re- 
main advanced over that used on the 
Continent.” 

Benefits of this large collection are 
not restricted to the folks who labor 
in the Glessner House laboratories. 
Once each month the research men 
gather around the ponderous oak 
table on which the mansion’s original 


owner, J. J. Glessner, worked by can- 
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stracts of 





Miss Kathleen Overholser, the librarian at Glessner House. 


dlelight after his day at the “reaper 
works.” Here they go through the 112 


current publications making brief ab- 


useful information they 
come across there. 
Summaries of Articles 
These summaries, as every lithog- 
rapher knows, appear later in MODERN 
LITHOGRAPHY and nine other Ameri- 
can printing magazines. Then, if the 
complete article is required, a photo- 
static copy of the original is supplied 
on request to Glessner House. In 1954 
a total of 760 abstracts were compiled 
for an average of about 63 a month. 
Some 320 abstracts, or about 28 each 
month, were sent out to the trade 
press. That this service is appreciated 
is indicated by Mr. Bruno’s figures 
on pages of photostats ordered. In 
1953 they numbered 388, which was 
three-fold 


1952. Last year 487 pages were sent 


nearly a increase over 
out, a 39 percent increase over 1953. 

All abstracts are typed on cards 
and filed for future reference. Today 
such cards number 25,000 and, since 
the job of cross-referencing them was 
getting difficult, a punch card system 
was started in 1954. Using a single 
card to start with, this system now 
enables the researcher running down 
a subject to locate almost every ref- 
erence bearing on it in the library. 
In addition to the cards on which 
the current abstracts are typed, some 
2.000 old cards have been converted 
to the new system and eventually all 
cards in the extensive file will be 
adapted to this means for locating re- 
lated material.* 




















PHOTOGRAPHIC 
Clinic 


SS By Herbert P. Paschel 


Q: I have tried several brands of stayflat 
solution but all of them lose their tackiness 
after about a week’s use. Are there any 
solutions that have a longer useful life? 
T.J.S.. Newark, N. J. 

A: All stayflat compounds will 
eventually dry out and lose their 
adhesive quality. In your case this 
occurs much too soon and I suspect 
this is due to an excessive accumula- 
tion of dirt and dust on the stayflat 
surface. You can extend the life of 
any stayflat by keeping it covered 
with a sheet of plastic when not in 
use. If you want to go through the 
bother of making your own solution 
you can make one which not only 
has a long useful life but has the 
added advantage that it can be re- 
vived when it has lost its adhesive 
power without re-coating. The solu- 
tion is composed of the following in- 
gredients as published by the Gevaert 
Company of America, Inc.: 

Gelatine 134 ozs. 
Glycerine 2 ozs. 
Phenol 1 to 2 drops 
Water 20 ozs. 

Dissolve the gelatine in the stated 
quantity of warm water and then 
add the other chemicals. Place the 
glass to be coated on a levelling table, 
or level by means of wedges. When 
cooled off, pour the solution on the 
glass and allow to set. To get a good 
thick coating without the solution 
running off the glass, glue strips of 
wood or cardboard to the edge of 
the glass. If these extend 14” above 
the surface you can get a coating 1/,” 
in thickness. After extended use the 
surface can be revived by swabbing 
the surface with a mixture of gly- 


cerine and water. 
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Camera troubles? Why not 
drop a note to Mr. Paschel, 
- c/o Modern Lithography, 
- Box 31, Caldwell, N. J. He'll 
be glad to draw on his years 
of experience as a consultant 
to answer your question. 


HULU 


Q: What is the best method for rescreen- 
ing halftone copy? U.F.G., Troy, N. Y. 

A: There is no single method that 
will work in all cases. This is because 
the interference pattern, or moire. 
will vary with the difference in screen 
ruling between copy and screen used, 
as well as with differences in the size 
between halftone copy and new screen 
image. Since these factors are bound 
to vary considerably from job to job, 
it is obvious that the optical condi- 
tions which give rise to a clash be- 
tween two structured images cannot 
be reconciled by the same technique. 
It is good policy to avoid rescreening 
whenever the circumstances permit 
making a line pick-up of the halftone 
copy. This can usually be done with 
halftone copy on clean, white paper 
with sharp dots of high ink density. 
When reproducing such copy at same 
size little trouble should be encount- 
ered. As long as the screen ruling 
does not become too fine or too 
coarse, line pick-ups of screened copy 
can even be done at reduction and 
enlargement settings. The important 
points in making line pick-ups of 
halftone copy are to have the camera 
accurately focused and to use the 


largest lens opening possible. This 
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Graphic Arts Consultant 


does not mean wide open, but rather 
the largest opening at which maxi- 
mum image definition is retained. 
The exposure should be no more than 
is required to get adequate back- 
eround density. Standard develop- 
ment can be used, although the “still” 
developing technique may prove 
superior in certain cases. When re- 
screening is mandatory. a successful 
technique is to use a circular screen. 
Focus the image to the proper size 
and sharpness, then, while viewing the 
image on the ground glass, rotate the 
screen. At certain screen angles the 
moire pattern will be less noticeable 
than at other angles. Set the screen 
to the angle nearest the conventional 
15° at which the pattern is least evi- 
dent. Then proceed with the normal 
halftone exposure and processing. 


Q: When we make contact positives we 
often get defects which we are told are due 
to Newton’s Rings. What is the cause 
and how can it be avoided? 

H.J.L., Troy, New York 


A: Newton’s Rings in contact print- 
ing are caused by a lack of optical 
contact, or irregularity in contact. 
between the surfaces of the films, and 
/or the upper film and the vacuum 
frame glass. Instead of the exposing 
light passing through the sandwich 
in a uniform manner it is distorted 
at the points of irregularity. At these 
points an optical phenomenon called 
“interference” takes place which is 
the same action that causes the colors 
of soap bubbles and oil slicks. Thus. 
the sensitive material may receive, at 
particular points, disproportionate 
amounts of light or wavelengths to 
which the film is insensitive. The ef- 


(Continued on Page 135) 
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WARREN’S 


Lithographic Papers 
Lusterkote « Offset Enamel + Overprint Label C1S + Sebago Label C1S 
Fotolith Enamel + Silkote Offset 








PAPER MERCHANTS 
who sell and endorse 
Warren’s Standard Printing Papers 


Acsany, N. Y. 
ATLANTA, Ga. 
BaLTimorE, Mb. 
BaNnGor, MAINE 
Baton Rouae, La. 
BirMINGHAM, ALA. 
Boise, IDAHO 


Hudson Valley Paper Company 

Sloan Paper Company 

The Barton, Duer & Koch Paper Co. 
Brown & White Paper Company 

Louisiana Paper Company, Ltd. 
Sloan Paper Company 

Zellerbach Paper Company 

Storrs & Bement Company 

The Century Paper Co., Inc. 

Cook-Vivian-Lindenmeyr Co. Inc. 

Carter, Rice & Company Corp. 

Sy icawan, All AT f The Alling & Cory Company 

Jr Mites | Franklin-Cowan Paper Company 
Crescent Paper Company 

. . N.C { Caskie Paper Company, Inc. 
sbocee ila: iit Seen | Virginia Paper Company, Inc. 

Southern Paper Company 

Chicago Paper Company 

McIntosh Paper Company 

The Diem & Wing Paper Company 

{ The Petrequin Paper Company 

\ The Alling & Cory Company 
The Cincinnati Cordage & Paper Co. 
C. M. Rice Paper Company 
Olmsted-Kirk Company 

Hull Paper Company 

Carpenter Paper Co. 

Western Newspaper Union 

Newhouse Paper Company 

Seaman-Patrick Paper Company 

Newhouse Paper Company 

Zellerbach Paper Company 
Olmsted-Kirk Company 
Zellerbach Paper Company 
Quimby-Walstrom Paper Co. 
The “John Leslie Paper Company 
The Alling & Cory Company 

§ Henry Lindenmeyr & Sons 

{ Storrs & Bement Company 

S. Bosworth Company 

Crescent Paper Company 

Townsend Paper Company 
Virginia Paper Company, Inc. 

§ Midwestern Paper Company 

1. Wertgame Paper Company 
Southern Paper Company 

The Weissinger Paper Company 

§ Western Newspaper Union 

\ Arkansas Paper Company 
Zellerbach Paper Company 
Miller Paper Company 

Caskie Paper Company, Inc. 

Southland Paper Company 

Nackie Paper Company 

{ The John Leslie Paper Company 

\ Newhouse Paper Company 

Newhouse Paper Company 

Weaver Paper Company 

Clements Paper Company 

Henry Lindenmeyr & Sons 

Storrs & Bement Company 


Boston, Mass. 


‘HAMPAIGN, ILL. 
SHATTANOOGA, TENN. 


JINCINNATI, OHIO 


C 
( 
( 
Cuicaco, ILL. 
( 
CLEVELAND, Oxn10 
€ 


lOLUMBUS, OH10 
JONCORD, ’N. H. 
DALLAS, TEXas 
Dayton, Ono 
Denver, Coro. 


Des Moines, Iowa 


Detroit, Micu. 
Dusugue, Iowa 
EuGEng, Ore. 

Fort Wort, Texas 
Fresno, CAL. 

Granp Rapips, Micn. 
Great Fats, Mont. 
HARRISBURG, Pa. 


Hartrorp, Conn. 


Houston, TEXAS 
INDIANAPOLIS, IND. 
Jackson, Miss. 
JACKSONVILLE, FLa. 


Kansas City, Mo. 


KNOXVILLE, TENN. 
LansinG, Micn. 


Litre Rock® Ark. 


Los ANGELES, CAL. 
LoulsviL_e, Ky. 
LYNCHBURG, VA. 
MEMPHIS, TENN. 
MILWAUKEE, Wis. 


MINNEAPOLIS, MINN. 


Moumng, ILL. 
MontTGomery, ALA. 
NASHVILLE, TENN. 
Newark, N. J. 
New Haven, Conn. Henry Lindenmeyr & Sons 
Bulkley, Dunton & Company 
Alco Paper Company, Inc. 
Henry Lindenmeyr & Sons 
The Alling & Cory Company 
J. E. Linde Paper Company 
The Canfield Paper Company 
Marquardt & Company, Inc. 
Schlosser Paper Corporation 
Miller & Wright pee Company 
Zellerbach Paper Company 
Western Newspaper Union 
Field Paper Company 
D. L. Ward Company 
The 


New Or eans, La. 
New York City 


OAKLAND, Cac. 

OKLAHOMA Ciry, OKLA. 
Omana, Nes. 

PHILADELpuia, Pa, > J. L. N. Smythe Company 
Schuylkill Paper Company 
Zellerbach Paper Company 
The Alling & Cory Company 
C. M. Rice Paper Company 
Zellerbach Paper Company 
Narragansett Paper Co., Inc. 


PHOENIX, Ariz. 

PirTsBURGH, PA 
PORTLAND, Maini 

PORTLAND, ORE. 
Provivencr, R. I. Carter, Rice & Company Corp. 
Storrs & Bement Company 
Zellerbach Paper Company 
§ B. W. Wilson Paper Company 
( Virginia Paper Company, Inc. 
Rocuester, N. Y. The Alling & Cory Company 
SACRAMENTO, CAL. Zellerbach Paper Company 
Beacon Paper Company 
Str. Louis, Mo. ' Tobey f cos Papers, Inc : 
{ The John Leslie Paper Company 
Newhouse Paper Company 
Zellerbach Paper Company 
Shiner-Sien Paper C sompany, Inc. 
Zellerbach Paper Company 
Zellerbach Paper Company 
Zellerbach Paper Company 
Zellerbach Paper Company 
Louisiana Paper Company, Ltd. 
Zellerbach Paper Company 
The Paper House of New England 
Bulkley, Dunton & Company 
Zellerbach Paper Company 
The Alling & Cory Company 
Zellerbach Paper Company 
To.epo, On1o The Commerce Paper Company 
‘Trenton, N. J. Henry Lindenmeyr & Sons 
Troy, N. Y. Troy cg Corporation 
Tutsa, OKLA. Tulsa Paper Company 
Waco, Texas Olmsted-Kirk Company 
Wasuincton, D. C Stanford Paper Company 
Wicuita, Kan. Western Newspaper Union 


Reno, Nev. 


RicHMOND, Va. 


St. Pau, MINN. 


Sat Lake Crry, Uran 
San Antonio, Texas 
San Dieco, Cali 

San Francisco, CA. 
San Jose, Cat 
SEATTLE, Wasu. 
SHREVEPORT, La. 
SPOKANE, WASH 


SPRINGFIELD, Mass. 
Stockton, Cat 
Syracuse, N. Y. 
Tacoma, Wasu. 


EXPORT AND FOREIGN 

New York Crry (Export) National Paper & Type Co. 
10 cities in Latin America and West Indies. 

New York Crry (Export) Moller and Rothe, Inc. 
20 countries in Latin America and West Indies. 

New York Crry (Export) Muller & Phipps (Asia) Ltd. 
Belgian Congo, Burma, Ceylon, China, Hong kong, Iceland, 
India, Malaya, Philippine Islands, South Afnca. 

AUSTRALIA . J. Ball Limited 

New ZEALAND B. J. Ball (N. Z.), Ltd. 

HAWAUAN ISLANDS Honelulu Paper Co., Ltd 

Agents for Zellerbach Paper Company 
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WARREN’S 


Lithographic Papers 


Lusterkote + Offset Enamel 


Warren’s LUSTERKOTE COVER 
provides a mirror-like glossy surface 
that contributes brilliance to the 
highlights and colors in lithographic 
reproduction. Now available with 


the lustrous finish on both sides of 


the paper. 

Warren’s OrrsET ENAMEL is a 
double coated paper for the printing 
of pictures by offset lithography. 
Double coating improves printabil- 
ity and uniformity, resulting in a 
higher potential of lithographic re- 
production. Offset Enamel is avail- 
able in glossy finish, Saxony finish, 
and dull finish. Also available coated 
one side only. 

Warren’s OVERPRINT LABEL is 
double coated on one side and is 


Overprint Label C1S + Sebago Label C1S 
Fotolith Enamel 


Silkote Offset 
eminently suitable for labels pro- 
duced by offset lithography or by 
letterpress. ‘This paper is pre-con- 
ditioned by an exclusive process. 

Warren’s SILKOTE OFFrseT has the 
appearance of a wove offset but has a 
unique pigmented surface that gives 
more brilliant reproduction. It also 
offers a high degree of dimensional 
stability. Silkote Offset is available 
in Wove and Saxony finish. 

Warren’s ForoLirH ENAMEL is a 
new quality of machine coated two 
side paper for the reproduction of 
halftones by offset lithography. 

Warren’s SEBAGO LABEL CIS is a 
new quality of machine coated label 
paper for offset lithography or letter- 
press. 


Write for free booklet-—“How Will It Print by Offset” 


S. D. WARREN COMPANY - BOSTON 1, MASS. 


[BETTER PAPER 
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Whatever You Want 
, In a Litho Film -~ 
CHEMCO POWERLITH 


‘Aas it...and More! 


MORE SPEED... Powerlith cuts exposute time, regardless of operatifg-conditions. It's 20% faster 
than any other orthochromatic lithovfilm. *Demand. proof! 


EASY DEVELOPMENT . .. Requires no change in development procedure. *Demand proof! 


PERFECT TONAL GRADATION)... . Powerlith gives true shaddw.detail with little flashing—some- 
times none. It’s densitivity-and balance between highlight; middle.and. shadow tones 
produce a longer scale negative, *Demand proof! 

DOT CHARACTERISTICS... Powerlith meets every dot etching requirement. *Demand proof! 


DENSITY AND CONTROL... Powerlitb gives sharper line work and halftone dots — reduces 
opaquing time to the minimum. * Demand proof! 

WIDE SELECTIVITY .. . Powerlith is manufactured under laboratory control. Acetate base — regular 
and thin. Choose from 14 sheet sizes and 19 roll sizes, including 3 sizes for photo composi- 
tion. Packaged in light trap boxes. 

THESE ARE BUT A FEW OF THE FEATURES THAT MAKE CHEMCO POWERLITH FILM A 
GROWING FAVORITE IN THE OFFSET FIELD. 

* DEMAND PROOF! A comparison of on-the-job performance will convince you that 
Powerlith is for you. Ask you Chemco representative for samples and a demonstration in 


your shop. 





— 
(TS BEST FOR PLATEMAKING 


ieaiety PHOTOPRODUCTS COMPANY, INC. cusn cove, n. y. 





ATLANTA BOSTON CHICAGO DALLAS DETROIT NEW ORLEANS NEW YORK 
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Meet the unofficial members 





of our Board of Directors 





Small or large, every customer guides our efforts to serve you betté 


fents 
Nobody wields a bigger influence on our plans and So, our engineers are constantly working on theversi 
presses than you... our customers and prospects. Your 
experiences and opinions are among the most valuable 


guides we have. You talk . . . we listen, and both of 
us profit! 
Take, for example, the universal problem of produc- 
tive hours. Every printer, no matter what make of make sure that once settings are made, they stay # 
press he uses, has to cope with make-ready time and all through the run. 
changes in adjustments. Your suggestions have resulted in other develo 








ette 


ents like outside form roller adjustments; quickly 

on thaversible and adjustable side guides; quick-change 

fied a@mpeners; and fast, simplified front-lay. All Harris 

d quidiiset presses, from 14% x 20%” to 52% x 77” sizes, 

and pow offer these features. Result (and profit) to you: 
m acc@bre salable sheets in the delivery piles. 

nd, th@Everybody profits . . . owners, pressmen and their 

stay #stomers . . . from competitive advantages like these. 

ilar imprevements can happen in many other ways, 

develo or small, with sincere discussions of problems and 


ideas. You talk . . . we will listen and try, when we can, 
to do something. Good communication results in 
greater progress and profit for both of us. 

Harris-Seybold Company, 4510 East 71st Street, 
Cleveland 5, Ohio. 


mentee HARRIS PRESSES 


9 4-10) Bo) 
COMPANY 


Harris Presses +» Seybold Cutters + Harris Litho-Chemicals 
Special Products + Cottrell Presses + Platemaking Equipment 
Macey Collators 
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It’s here! The new FALPACO 


coated folding bristol for offset 





PRODUCED BY OFFSET LITHOGRAPHY ON .012 <*Al COATED FOLDING BRISTOL FOR OFFSET 


This new cylinder made sheet has strength, rigidity and excellent folding qualities, plus the blue 
white Falpaco special coating. Ideal for covers, menus, direct mail folders and other end uses 


where strength and folding qualities are required. Manufactured in .010, .012 and .015 pt. 


AS Ask your paper merchant for portfolio. 
F A L [ L A PAPER COMPANY 
New York Office—500 Fifth Avenue, New York 36 « Mills: Fitchburg, Mass. 
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Men of the Year, who were honored by NAPL at conven- 
tion in Cleveland, are John McMaster, manager of the 
graphic.reproduction sales division, Eastman Kodak Co., and 
Harry A. Porter, senior vice president, Harris-‘Seybold Co. 
Walter E. Soderstrom, left, makes presentation to Mr. 
McMaster, while Rex G. Howard, right, NAPL president 
awards plaque to Mr. Porter at the annual oldtimers dinner 


of the association. 








Nearly 1000 at NAPL Convention 
Hear Varied Talks, Reelect Officers 


from Cleveland late last month 
with a wealth of information 
about many aspects of lithography. 
They had attended one of the biggest 
conventions in the history of the Na- 
tional Association of Photo-Lith- 
ographers and had examined suppliers 
materials in the largest exhibit to date. 
All officers of the Association were 
reelected. 


irom Cleveland 1 went home 


Once again, the Saturday technical 
session was a big favorite, especially 
of the shirt-sleeve lithographers, and 
there were other panels on quality 
control and gearing production and 
sales, but individual talks were more 
prominent this year than usual, and 
they covered the whole gamut of the 
industry, as well as related fields. 

The monumental task of setting up 
Lithographic production standards 
for all 76 items in the NAPL Blue 
Book was detailed by Fred W. Hoch. 


management consultant, in the open- 


ing session. Using the breakdown of 
operations listed in the Blue Book, 
Mr. Hoch prepared time standards 
for nearly every offset operation on 
the smallest to the largest equipment, 
and for jobs of varying complexities. 


Litho Standards 
For instance, one table shown by 


Mr. Hoch, listed the various size 
presses and noted the time it should 
take to do a washup on each. The 
table was further broken down to 
show the times for changing from 
black to black ink, from color to 
color and from black to color. Other 
charts, for opaquing, photography, 
stripping, platemaking, photocompos- 
ing, running the press and other 
steps in the litho process were equally 
detailed. 

Purpose of the standards is three- 
fold: to aid in estimating: enable 
better production control; and to 
help determine the economic value of 
various materials and _ procedures. 
Data for the standards. which soon 
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will be available to NAPL members, 
were drawn from actual time studies, 
production records of lithographic 
plants and other sources. 

“There has been too much rule-of- 
thumb estimating in lithography,” 
Mr. Hoch declared, in citing the 
usefulness of the standards. “With 
the standards lithographers will 
he able to take a more scientific ap- 
proach to estimating. He added that 
language of the standards was kept 
simple, so that it will be easy for any 
production man to put them to use. 

Another speaker at the opening 
session stressed the contribution silk 
screen printing can make to lithog- 
raphy but mentioned some character- 
istics of the process that might dis- 
courage lithographers from adding 
this equipment themselves. The 
speaker made it clear, however, that 
using the services of a silk screen 
printer can enhance litho jobs. 


Ralph Karsten. president of the 


Oo 
on 



























































4s In the Photos 


(1) 1. to r.: John Schultheis, nuArc Co.; 
C. V. Stucko, Rapid Copy Service; Howard 
Colehower, Jomac; and Lee Rosenstadt, 
Ardlee Service. 


(2) 1. to r.: Bill Stevens, Miehle; Stu Hol- 
ford, Azoplate Corp.; and John Kronenberg, 
S. D. Warren. 


(3) 1. to r.: (front row) Tom Bowden, Bow- 
den Graphic Arts; Larry Littman, Lord 
Baltimore Press; Fred Brown, Lord Ballti- 
more Press; (back row) Jim Keating, Bing- 
ham Bros.; Frank Rittershofer, Lord Ballti- 
more Press; and Ted Schmidt, American 
Bank Stationery. 


(4) 1. to r.: Norman Mack, Norman Mack 
Associates; Charles Harwood, Miehle; 


Charles Spiro, Lithochem; and Harold Geg- 


enheimer, William Gegenheimer Co. 


(5) 1. to r.: Ed Jasser, Anchor Chemical 
Co.; Al Berliner, Anchor Chemical Co.; and 
Alan Dietch, A. D. Co. 


(6) 1. to r.: Jack Dougherty, Roberts and 
Porter; Augie Ruppel, Roberts & Porter; 
and Richard Fischer, Cincinnati Litho. 


(7) 1. to r.: William Recht, William Recht 
Co.; Karl West, Frank A. West Co.; and 
Jim Murray, Gaetjens, Berger & Wirth. 


(8) 1. to r.: Hank Wiener, Strong Electric; 
Carl Abele, Gevaert; Dick Scott, S & V; 
and Cliff Callender, Strong Electric. 


(9) 1. to r.: Stanton Bryan, Fred Reinhardt, 
Francis Welch, and Nelson Zinn, all of 
Kentucky Printing Corp., and Dick Manley, 
AY. 


(10) 1. to r.: William Huebner, Huebner 
Laboratories; Joseph Medic, Brett Litho- 
graphing; Arthur Mahnken, S & V; George 
Charnock, Jr., Craftsman Line-up Table 
Corp. 


(11) 1. to r.: George Sherwood, Hamilton 
Paper Co.; Henry Zipperman, Gurin-Rap- 
port; A. D. Kirkpatrick, Gurin-Rapport; and 
John Devine, Howard Flint Ink Co. 


(12) 1. to r.: Harry Rogers, Harry H. Rogers 
Co.; Howard Bergh, Minn. Mining & Mfg. 
Co.; and Seymour Pass, Natl. Steel & 
Copper Plate Co. 


(13) 1. to r.: Mike Rosalia, J. H. & G. B. 
Siebold Co.; John McMaster, Eastman Ko- 
dak Co.; George Siebold, J. H. & G. B. 
Siebold Co.; Charles Austin of Ansco, and 
Tom Morgan, Commercial Printers, Inc. 


(14) 1. to r.: Winner of the midget auto 
given by Roberts and Porter was A. R. 
Fontana (l.); presenting ignition key is 
John Skahill, Roberts & Porter. 


(15) 1. to r.: Al Tucker, Sauls Planograph 
Co.: Miss Rogersol; Don Ryan, Harry H. 
Rogers Co.; and Red White, Harry H. 
Rogers Co. 


Screen Process Printing Association, 
and president of the Screen Flock 
Industries, Inc., was the speaker. He 
stated that while the process is not 
new—the Chinese were using it long 
before Gutenberg and Senefelder 
came upon the scene — it has made 
great strides in the past 20 years and 
now is being used commercially for 
milk bottles, draperies, instrument 
dials, metal signs, nameplates, plastic 
decals and other items. 


Silk Screen Equipment 
Mr. Karsten told about the stencil 


frames, stencils and inks used in 
screen process work. He said that 
enabled 
press speeds up to 2,000 iph, as com- 
pared with but 200 impressions per 


recent mechanization has 


hour using hand processes. To solve 
the difficult problem of drying the 
wet inks, wickets are being used, 
much as in metal decorating. “This 
is a very complex process,” accord- 
ing to the speaker, “but it is now in 
the mass production stage instead of 
the art and craft period.” 

He told how silk screen has been 
used to add to offset jobs, or to delete 
certain unwanted portions. He said 
the process has been used for over- 
printing litho sheets and to make the 
sheets opaque for use with flasher 
displays, so that the light shows 
through only the desired section of 
the display. It is also well adapted 
to fluorescent inks, because of the 
heavy coverage that is possible with 
the process, and it can be used on 
where unusual 
inks (such as metallic) are employed, 
and for applying adhesives for flock- 
ing. 

Getting down to the question of 
whether the lithographer should add 
silk screen equipment to his plant or 
rely on the services of a silk screen 
printer, Mr. Karsten said this is a 
matter for the individual lithogra- 
pher to decide. But he said that the 
inflammable inks and solvents used 


publication covers 


for silk screen, can cause fire insur- 
ance rates to skyrocket, and that the 
large space needed for drying (about 
three times that needed for lithog- 
raphy, even with wickets) may be a 
discouraging factor. Added to these 
drawbacks is the shortage of skilled 
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labor in the field. Mr. Karsten 
showed samples of typical litho jobs 
that employed silk screen for finish- 


ing touches. 


President's Address 
In his opening address of welcome 


to NAPL members, Rex Howard, 
president of the association and presi- 
dent of the Howard Company, Peoria, 
Ill. had high praise for the advertising 
industry, and the business it has de- 
veloped for lithographers. He said 
advertising has stimulated demand 
by consumers for many new prod- 
ucts, causing increased buying and 
record employment. 

Economically, the president cau- 
tioned that the 
showed signs of leveling off in the 
next two years. This will mean that 


nation’s business 


some of the newer offset houses may 
be affected, while the older, estab- 
lished firms, should be relatively un- 
touched by the period of adjustment. 

A variety of speeches, interspersed 
by a short business session of the 
association, filled the second day. As 
the lithographers met in the general 
session, three trade platemakers 
groups, representing the East, Mid- 
west and West, were airing their 
problems and exchanging information 
on trade practices and relations with 
lithographers. 


Production and Sales 
The production manager and the 


salesman often are at odds as to how 
to handle a job and how to get it 
through the litho plant efficiently and 
with the assurance that it will meet 
the customers’ requirements. To get 
a better idea of how to gear produc- 
tion and sales, a three-man panel 
opened the Thursday session with a 
discussion of the situation. 

Joseph F. Matlack, vice president 
of Edward Stern and Co., Philadel- 
phia, presided. Helping explain the 
relationship were Stephen I. Smith, 
and R. Walter 
Blattenberger, Western Printing and 
Louis. Mr. 


Matlack observed that “in a success- 


Kaufman Press, Ine., 
Lithographing Co., St. 


fully operated plant you never can 
have complete accord between the 
sales manager and the production 
manager because they work under 
different points of view.” He added 
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1. (1. to r.) front row: M. E. Hillison, M. M. 
Taylor, and D. D Kallison of Rapid Roller. 
Back row: W. L. Sanders and Tom Dowd 

f Rapid; Bob Erwin, 


Muirson Label; Earl 
Wieland, and F. P. Smith, Rapid Roller. 


2. (1. to r.) Bud McCormick; Charles Mallett; 
Rex Howard, Merle Schaff, and Archie 


ay, four past presidents of NAPL and the 





3. (1. to r.) Mr. and Mrs. Norman Mack in 
the exhibit foyer. 


4. (1. to r.) Sam Anson, Chemco; Peter F. 
Mallon, Peter F. Mallon, Inc.; Elmer Voigt 
Western Prtg. & Litho; Robert R. Pollock; 
Godfrey Roller Co.; Don Black, Western 
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and Ted Dadisman, Printing 


5. (1. to r.) J. H. Shaw, N. H. Nielson and 
Paul Gilliam, Dayton Rubber Co 


6. (1. to r.) Ralph Dorland, ML's advertising 
manager, and Charles Sorenson, Lanston 
Monotype. 


7. Bill Frangos, William Frangos Co., shows 
new Metallife publicity to Oscar T. Smith 
and ERDL officials. Esther Lucas distributed 
pamphlets and invitations to the film shown 
by Frangos. 


8. (1. to r.) Les Reiss, Dave Schulkind and 
Ira Lipson, E. P. Lawson Co. 





that “there is a basic conflict in their 
jobs, but things have to be that way, 
and they needn’t prevent the efhicient 
operation of the litho shop.” 

Mr. Blattenberger outlin:d the re- 
sponsibilities of the production man- 
ager and Mr. Smith detailed the duties 
of the sales manager, before they 
launched into a discussion of specific 
points affecting their relationship. 
Mainly these points dealt with the 
authority each man has when ques- 
tions arise concerning estimates, de- 
livery. buying of equipment, over- 
loaded shops, etc. The conclusion was 
that while there always will be differ- 
ences between men in production and 
sales, there is no reason why they 
cannot be balanced off so that the 
shop and the customer can profit. 


Value of LTF 
Low profit margins in lithography 


have been much discussed since the 
results of the LNA survey were an- 
nounced in June. However, by using 
the full services of the Lithographic 
Technical Foundation, many _ lith- 
ographers are doubling the 3.2% 
margin that is average for the trade. 

That was the assertion of Karl F. 
West, of Frank A. West & Co., Bing- 
hamton, N. Y. and a director of the 
LT. In his talk before the conven- 
tion, he showed the value of the Tech- 
nical Foundation by recounting the 
actual ways in which it has helped 
increase profits in his plant and in 
other shops. 

“By the use and application of the 
results of LTF research,” he said. 
“we in our plant know that the bene- 
fits in dollars saved far exceed what 
we contribute.” He said that the 
graphic arts has been criticized many 
times in the past for the small amount 
of money spent for research, but he 
thought it worthwhile to repeat the 
statement that the industry puts up 
“less than 1/100 of 1% of gross sales 
for LTF research while other small 
unit industries like our own put up 
an average of .2% or 200 times as 
much as we do.” 

He said many persons have given 
strong support to the Foundation, 
and went on to tell the story of the 
manner in which the late E. H. Wade- 
witz helped strengthen the organiza- 
tion since the time he was elected 
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president during World War II. Mr. 
West reminded the audience that a 
$175,000 memorial fund is being 
raised in Mr. Wadewitz’s name to 
support the services of LTF. 


Industrial Relations 
George A. Mattson was concerned 
5 


with industrial relations in the litho- 
graphic industry. The executive di- 
rector of the Chicago Lithographers 
Association took the opportunity to 
“take a look at the immediate past. 
briefly review the present and tim- 
ourously comment on the future.” 
He said his view of the situation 
showed him that the pessimists at the 
war's end were all wrong, as proved 
by the present prosperity. In this 
decade of progress he said the litho- 
graphic industry had enjoyed good 
times, along with the rest of the 
economy. This high level of activity 
in the industry was accompanied by 
advances on many fronts. Some of 
the advances mentioned by Mr. Matt- 
son are the following: 

1. Increased use of offset lithog- 
raphy which is approaching a billion 
dollar a year industry. 

2. Intensive activity in research. 

3. Greater flexibility in the me- 
dium. 

4. More effective sales and mer- 
chandising techniques. 

He went on to discuss the industrial 
relations during the period. mention- 
ing the big wage increases which 
have “more than kept pace with the 
cost of living.” He named other em- 
ployee benefits that have been added 
from year to year, particularly in 
the general area of “human rela- 
tions.” 

Contrasted with strife in other in- 
dustries, he noted, labor-management 
contract negotiations in the litho in- 
dustry “have been conducted in an 
atmosphere devoid of . . 
threats of strikes.” 


. strikes or 
He summarized 
the agreements made in various litho- 
graphic centers in these peaceful 
dealings. 


Manpower Problem 
He said he is in complete agree- 


ment with economists who think our 
expanding economy bodes well for 
the general level of business but he 
said lithographers must be ready to 


meet this expansion. The manpower 
problem is one that will continue, he 
believes, so there is a need for “set- 
ting up better selection methods, 
better training programs, providing 
educational facilities for both ap- 
prentices and journeymen.” Likewise. 
the fields of research, promotion, and 
labor relations will require constant 
attention. 

Although Mr. Mattson listed many 
advances in lithography in recent 
years, he emphasized the fact that, 
because of low profit margins in the 
industry “we are in an era bordering 
on a ‘profitless prosperity, which past 
experience has proved to be a de- 
terrent to progress.” Hence there is 
all the more need for wise planning 
for the future to improve this situa- 
tion. 

That well known observer of the 
lithographic scene, Charles V. Morris. 





The 1956 NAPL convention 
will be held in the Hotel Com- 
modore, New York, Sept. 19-22. 





used a roving microphone in an after- 
noon talk to tell about the experiences 
of his mythical alter ego, “Chick” 
Morris, lithographer. The speaker, 
who is assistant to the president of 
Reinhold-Gould, reiterated his confi- 
dence in “keepable advertising” about 
which he spoke at the NAPL meeting 


last year. 


Personal Relations 
This year he went on from that 


position to personal relations between 
the salesman and customer. He made 
a strong case for the value of a good 
phone, mail and office reception of 
all salesmen, and mentioned specific 
cases from his personal experience 
wherein a friendly approach has bene- 
fited both salesman and buyer. The 
lithographer should be in regular 
contact with the buyer during the 
course of production, to notify him 
of progress, changes, trouble spots, 
costs, delivery time, etc. Not only the 
production manager but the salesman 
should use his technical know-how to 
win friends and keep them, he added. 
This can be done, he advised, by tell- 
ing customers how they can save 
money through efficient purchasing. 

Instead of devoting long periods 
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of time to correcting “customer's 
beefs,” lithographers should be using 
this time productively. He said this 
attention to public relations is so 
important he is thinking of writing 
a book on the subject. The title will 
be “Proper Care and Feeding of Cus- 
tomers and Suppliers Helps Put Meat 
and Potatoes on Your Table, Too.” 

A similar down-to-earth approach 
was made by Roger M. Gray under 
the title “How Efficient Are Our Fin- 
Mr. Gray, of 
Dupli-Print Services, Inc., didn’t give 


ishing Operations.” 


a speech. Rather he distributed a 
booklet containing more than 200 
provocative questions related to fin- 
ishing. 

There was time for only a relatively 
few questions to be discussed by the 
audience, but these elicited the fol- 
lowing information: 

e Collecting nominal fees for in- 
surance of delivered jobs actually can 
make money for the litho shop. 

e A sharp knife on the cutter, to- 
gether with sufficient pressure, should 
put an end to “draw” of paper in 
the cutting operation. 

e Too short a bevel on the cutting 
knife can cause “dish” in the sheets. 
The same thing results with a knife 
that is not rigid. 

e The person best qualified to es- 
tablish the collating scheme of a job 
is the production man, in collabora- 


tion with the estimator. 


Kemart Process 
Concluding the Thursday afternoon 


session was a brief description of the 
Kemart Color Separation Camera and 
Process, by the vice president of the 
Kemart Corp., Harvey T. Holsapple. 
Mr. Holsapple said the process is a 
“package unit for color separations 
of three and four colors.” The system 
incorporates the Eastman Kodak pin 
registration device, a single masking 
system and other instruments. It 
gives speed and economy while assur- 
ing full separation benefits, he added. 
The Kemart camera was on display 
in the exhibit. 

In a brief business session, Walter 
E. Soderstrom, executive vice presi- 
dent of NAPL, read the names of 
new member companies —a_ record 
total of 191 — which brought mem- 
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Pictured at the Oldtimer’s Dinner 


(started two years ago — and now an annual function at the NAPL Convention) 


Top (1. to r.): Harry Rudner, George R. Hoover, Sol D'alessandro, Werner Fredricks, 


Frank Turner, Lee Rosenstadt, Frank J. Lagueruela, Wm H. Glover, Jr., Bernard S. 


Rosenstadt. 


Middle (1. to r.): Dr. Eastin, Arthur Mahnken, Charles Mallet, A. G. McCormick, Jr., 


Harry Porter, Rex G. Howard, Raymond Blattenberger, Allan H. Frost. 


Bottom (I. to r.): Herbert A. Carr, Walter Soderstrom, William Stevens, Joseph Matlack, 
Stanley Rinehart, C. V. Stucko, Arthur C, Eckert, William Krueger, Merle S. Schaff. 


bership to a new high of 709. Mr. 
Soderstrom said the organization lead- 
ership is striving to push the total to 
1000. He lauded President Rex How- 
ard for his part in obtaining new 
members. 

While the lithographers were going 
through their order of business, the 
trade platemakers were involved in 
spirited discussions in their all-day 
meeting. This unprecedented gather- 
ing was the sounding board for 
lengthy discussions of such things as 
estimates, trade customs in the vari- 
ous sections, storing art work, cost 
systems, accepting rush jobs, and 
other matters related to their work. 

The meeting was regarded by the 
platemakers as a convenient method 
of airing problems that persist in all 
areas. At the conclusion of the meet- 
ing they voiced praise of Mr. Soder- 
strom for inviting the three groups 
to the convention. While no formal 
action was taken, tentative plans to 
exchange information among the 
platemaker associations were ap- 
proved. 

Reports on two new products were 
included on the meeting agenda Fri- 
day, along with talks on sales train- 
ing and trade platemakers and a 
panel discussion of quality control. 

L. S. Goda Jr., Eastman Kodak 
Co., spoke about his company’s new 
Listomatic Camera, for catalog and 
directory work, and about Kodak 
Autopositive Materials. The camera, 
to be sold through Commercial Con- 
trols Corp., Rochester, will be useful 
for photographing from one to three 
lines of data on coded IBM cards 
and for similar lists. The appropriate 
material on the cards is _photo- 
graphed automatically on a roll of 
film 400 feet in length. The camera 
will be able to handle 230 cards a 
minute. 

Cronar Film 

The other new product talk was by 
Richard M. Linkhart, of DuPont. He 
described the development, proper- 
ties and potential uses of Cronar, a 
film that will be marketed to lithog- 
raphers for photographic work. 
Earlier in the day S. G. Hall, as- 
sistant manager of the graphic repro- 
duction division of Eastman Kodak, 
introduced the company’s popular 
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News for Photolithographers 








come by chance. 


cialty of the house.” 


Made together 
to work together 


All Kodak films, plates, and chem- 
icals are designed together, manu- 
factured together, and tested to- 
gether—to work together. 


For example, let’s look at some 
of your steadiest helpers—Kodak 
developers. Every fresh package 
you open is exactly like the one 
you just finished. Why? Look what 
it has gone through: 


First of all, samples of the batch 
were sent to the Kodak Research 
Labs. There they were exhaustive- 
ly tested for the characteristics 
that are so vital for fine dot qual- 
ity, halftone contrast, and line 
sharpness. 


They were tested for reaction to 
humidity, and heat and cold, and 
resistance to aeration, and capac- 
ity, and ease of mixing, and clarity 
of solution, and useful life, and 
image tone. And even for balance 
among all these things! 


After the samples have passed all 
these tests, then and only then do 
we approve the batch and send it 
to our dealers for your use. 


Here’s where 
customer satisfaction 
gets its start 


Uniform results pay off well in customer satis- 
faction and repeat business. But they never 


They come from your skill, your following of 
carefully standardized procedures, and from 
materials you can depend upon for unvarying 
quality. That’s why it pays so well to standard- 
ize on Kodak materials. Uniformity is our ‘‘spe- 


Are the same— 
act the same—always 


So, to help you produce the high- 
standard work that keeps custom- 
ers happy with the least trouble 
and the most profit—standardize 
on Kodak materials. You can 
count on them to be the same and 
work the same whenever and wher- 
ever you use them. No exceptions! 





Have you seen 
“Bradshaw’s Billions” yet? 





No? Then by all means make it a 
point to see it soon. It’s highly en- 
tertaining, and it convincingly sells 
your importance to everyone who 





sells or advertises. It’s about a 
businessman who “dreams’”’ his 
way to fame, fortune (and foreign 
cars), with the aid of good print- 
ing. It’s in full color, with sound, 
and lasts 25 minutes. 


Use of ‘‘Bradshaw’s Billions’’ is 
yours for the asking. Show it to as 
many businesses, service groups, 
and jiuncheon clubs as you can. 
We'll also give you colorful, curi- 
osity-arousing leaflets (with room 
for your imprint) that you can use 
to attract your audiences. 


All you have to do to borrow a 
print of “Bradshaw’s Billions’ is 
write us and ask for it. But do it 
now—bookings are filling up fast. 


From the hundreds 
all 
aL, 
the newest edition ae Sa 
help you pick the ones best suited 


Free catalog; pay 
helpful information i A -. 
of products we make 

for the graphic arts, 

of ‘Kodak Mate- | 

rials for the Graphic Arts’ will 
to your needs. Write-us today for 
your free copy. 








Graphic Reproduction Sales Division * EASTMAN KODAK COMPANY, ROCHESTER 4, N. Y. 
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Reelected officers and staff of NAPL are shown in this photo. From left, Frank 
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R. Turner jr., cost accountant; George R. Hoover, vice president; Walter E. 
Soderstrom, executive vice president; Rex G. Howard, president; and Robert S. 
Emslie Jr., secretary. Not shown in the photo is Penn R. Watson Sr., who is 


treasurer of the association. 


film ‘“Bradshaw’s Billions,” which 
tells how a businessman profits by 
the effective use of printing. 

Attempting to show the value of 
that elusive thing called quality were 
Edward B. Haden and Phil Tobias, 
who took part in a panel moderated 
by Stanley R. Rinehart. Douglas F. 
Reilly, assistant treasurer of Buck 
Printing Co., also had been scheduled 
to speak. An injured leg prevented 
his attendance at the convention, 
and Charles Mallett of 
Rand Avery-Gordon Taylor, read his 
paper. 


however, 


Quality Control 
Mr. Rinehart, assistant manager of 
the printing division of DuPont, said 
there are approximately 10,000 men 
in the country engaged in quality 
control work. “All lithographers are 
concerned with it.” he added, de- 
claring that it is “something to be 
manned and worked, just as a press 
is manned and worked.” 
Then Mr. Haden, who is director 
of quality control and assistant sec- 
Esterbrook Pen Co.. told 


something of the history of quality 


retary at 


control and its application in other 
industries. 


“Quality control is not new.” he 


stated, “but statistical quality control 
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is.’ The recent war held back work 
in the field, he explained, because all 
information on quality control was 
listed as confidential. But since the 
war the field has made rapid progress, 
and along with it the American So- 
ciety for Quality Control, which he 
said has benefitted many companies. 

He said the three major parts of 
any quality control setup are control 
of the raw materials, control of the 
process and final examination of the 
product before shipping. 

Mr. Tobias, who directs research 
at Edward Stern and Company, gave 
details of quality control work in the 
litho industry. He said that in effect 
lithographers are “retooling” every 
time they start a new job so it is 
especially difficult to maintain high 
quality. “It’s not just a matter of 
examining the finished product, be- 
cause by that time it’s too late to 
correct mistakes.” 

The limiting factor on quality con- 
trol is the range of acceptability of 
the job by the customer, according 
to Mr. Tobias. Among other things 
that help the cause of quality con- 
trol is elimination of “individual 
virtuosity” in platemaking, he said. 

In the paper read by Mr. Mallett. 
Mr. Reilly 


colors, offsetting of inks, fluctuating 


discussed variations in 
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quality of raw materials and in- 
sufficiently trained manpower. All of 
the factors decrease the possibilities 
of controlling quality. He said the 
pressman, with his bottle of “mystic 
retarded the 
progress of Q.C. But those days of 


solution,’ for years 


mystery are over, he added, and 
much recent progress has been made 


in the press room. 


Trade Platemakers 
In another talk. William T. Steven- 


son asserted that “lithographers who 
accept jobs with the positives sup- 
plied are as guilty as trade _plate- 
makers who make them.” In his talk, 
entitled “The Relationship Between 
Lithog- 
rapher, Mr. Stevenson, of Stevenson 
Photo Color Separation Co., asked the 
lithographers’ help in ridding the in- 
dustry of this “bad practice.” (Com- 
plete text of Mr. Stevenson’s talk is 
on page 50.) 

The problems inherent in selection, 


the Platemaker and _ the 


training and management of a sales 
force were handled by John L. Hall- 
strom, sales manager of Edward 
Stern and Company. He gave par- 
ticular emphasis to these problems as 
they affect lithographic management. 
Dr. Kenneth McFarland, educational 
consultant to General Motors Corp., 
gave an inspirational address at the 
Friday luncheon. 

The annual dinner-dance Friday 
evening in the grand ballroom cli- 
maxed the convention. 

N. Ward Guthrie, Guthrie Litho- 
graph Co., Washington, D. C., was 
elected to a one-year term on the 
board of directors of NAPL. Others 
chosen for three-year positions on the 
board were the following: 

Don H. Black, Western Printing 
and Lithographing Co. Racine, Wis.: 
R. G. Graham, The Methodist Pub- 
lishing House, Nashville, Tenn.: 
Alfred E. Heubach, Rust Craft Pub- 
Dedham, Mass.; Rex G. 
Howard, Howard Company, Peoria, 
Ill.; Charles F. King, The Calvert 
Lithographing Co. Detroit: William 
A. Krueger, W. A. Krueger Co.; Mil- 
waukee; Clifford N. Lovenheim, The 
Great Lakes Press Corp., Rochester. 
N. Y.: Mendel Segal, The Stein Print- 
ing Co., Atlanta; and Karl F. West. 

(Continued on Page 133) 
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Record 170 at Outing 

New York Litho Club members 
scorched the Long Island highways 
Sept. 10 and packed Plattedeutsche 
Park to capacity for the annual out- 





ing. After breakfast, served from 
11:30 to 1:30, various games of 
strength and endurance were played. 
Winners included: 

Bowling, high individual score — 
Ed Writer Jr. ($50 prize). John 
Collison, Niagara Litho, was runner- 
up. Oscar Falconi and Ed Rohn, 
Daniel Murphy Co., were score- 
keepers. 

Champions of the egg tossing 
match were Don Rovegno, Sweeney 
Lithograph Co., and Bud Walsh. 
Sinclair & Carroll. 

By a close decision of the umpire. 
the Litho Club team beat the Sup- 
plier nine at softball. The score: 


10-9. 
Peter Rice offered encouragement 


to his team in the tug-of-war. 
Winner of the baseball toss con- 


Baseball team of N.Y. Litho Club, winners in the traditional battle 
with the suppliers team, (1. to r.) lower row: Otto Hilp, Munson 
Co.; Vincent Abbalicchio, Harte Litho; Erwin Bielitz, American 
Colortype Co.; Al Clark, Acrotone; Charles Ruggiero, Schnei- 
de: Press; Standing (Il. to r.) Fred Lubell, Schneider Press; Bill 
Kennedy, Universal Offset; Andy Perni, York Litho; Bill Steinke, captained by Peter 





test was Stanley Essex; Runner-ups 
were Don Rovegno, Sweeney Litho- 
graph, and Harold Garber, Garber- 
Pollack. 

Art Tarling and “Pat” Kilpatrick 
kept the afternoon organized and 
corralled the 170 members to dinner 
at the lodge. More than 56 door 
prizes were awarded. 


el iltxelele 


Paper Dampening Discussed 
Chicago Litho Club resumed _ its 
series of educational meetings at 
Toffenetti’s restaurant Sept. 22 with 
a program devoted to “Paper Damp- 
ening.” Featured speaker was Fred 
Leverenz of Pilcher Hamilton Co., 
Chicago, who described a new re- 
cently-perfected dampening process. 
Club president Rae Goss of Inland 
Lithograph Co. announced plans for 
a field trip to the Matthiessen & 
Hegeler Zinc Co. mill at LaSalle, Il. 
During the winter another plant trip 
will be made to the Kimberly-Clark 
paper mills in northern Wisconsin. 


Plans are being made for the 1957 


coached them 


Dan Ford, captain 


NALC convention to be held in Chi- 
cago. 

Club officials have assured the In- 
ternational Printing Week committee 
that full cooperation will be given to 
this industry-wide graphic arts pro- 
motional project and something spe- 
cial may be developed for Jan. 18, 
designated by the International Com- 
mittee as “Lithography Day.” 


Cleveland 
Cleveland Has ATF Night 


First meeting of the fall season was 
held Sept. 20, two days earlier than 
the regular meeting night, to allow 
members a full stay at the NAP-L 
convention. Sponsored by American 
Type Founders, the topic of the eve- 
ning was “The Forward Look in 
Offset.” 
cluded: 

ATF’s Co. plans for the future, 
D. G. Manley, ATF sales mg)r.: 
ATF Co’s. products for the future, 
A. R. Bink, midwestern regional mgr.; 
Offset ideas in the offing, C. Baker, 
Senior Research Engineer; New Web 


Subjects and speakers in- 


press developments, H. Webendorfer, 
district sales mgr.. ATF Web Press 
Sales; and Unveiling of the Super- 
Chief, Steve Mucha, ATF Cleveland 
District mgr. 

At 10:00 P.M. the Marciano-Moore 
fight was tuned in on the radio and 
a radio was given for the door prize. 

Six new members were inducted 
into the Litho Club at the meeting 
including a woman, the first time 
since the organization of the club that 
a woman has been accepted for mem- 
bership. Those joining the Club were: 

(Continued on Page 78) 


Mercury; and John Pellegunelli, Schneider Press. 

Bud Walsh (I', Sinclair and Carroll, and Don Rovegno, Sweeney 
Lithograph Co. were winners of the egg tossing contest. 

of the supplier’s tug-of-war team (below) 
to victory over the Litho Club group, 
Rice. Favorable weather prevailed. 
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*“IPI’s HIGH COLOR-STRENGTH OFFSET LITHO INK 


New IPI Lithogem colors are first choice with leading litho plants all over 
the world. These colors really sparkle, are just as brilliant when dry as when 
wet ... and they stay press-ready and uniform in body and tack until used. 

Lithogem inks are more foolproof on the press . . . set faster with excellent 
binding qualities. And they hate water, reduce greasing problems to a mini- 
mum to make colors stay cleaner, stronger. 

Compare Lithogem with the best regular and process colors you are now 
using. Ask your IPI representative about Lithogem. 


COMPLETE INK SERVICE FOR LITHOGRAPHERS 


Lithographic plants of all sizes are invited to use IPI’s complete ink service 
facilities in litho centers from coast to coast. Each local IPI service station 
and branch is staffed by local experienced ink men, well-seasoned in the 
special lithographic problems—large and small—of each locality. They are 
always on call to help you. For prompt ink service with a personal touch, 
contact IPI. Rely on IPI for leadership in ink research. 


' ————————— —_ 
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AMERICAN INDIAN ART 


The original of the Indian ceremonial mask, pictured here in IPI Lithogem 
colors, was carved in wood by the Tsimshian tribe who lived along the North 
Pacific Coast of North America. 

The highly naturalistic masks produced by these Indians were used in 
ceremonial dances. These fantastic rituals depicted ancestral totemic animals 
who, according to legend, descended to earth and after removing their masks, 
changed into men. 

The Tsimshian Indians displayed extraordinary inventiveness in their 
choice of subjects. The mask shown here is a hawk effigy worn by the chief 
during one of the ceremonies. The faces crowning the hawk were called clawmen. 


IPI, IC and Lithogem are trademarks of Interchemical Corporation 


INTERCHEMICAL 
PRINTING INKS 


Interchem 


CORPORATION 


PRINTING INK DIVISION . 67 W. 44th ST., N.Y. C. 








James Ott, Merrick Lithograph Co.: 
Robert P. Wulff, Copifyer Litho Co.: 
Albert Sekunda, Copifyer Litho Co.; 
John H. Drasler, American Greeting 
Card; Robert L. McGlynn, American 
Greeting Card; and Alice M. Rose, 
Central Petroleum Co. 


The Club will have a field trip to 
Rittman, Ohio on Oct. 7 for a buffet 
lunch and plant tour of the Sinclair 
& Valentine Co. 





Twin City 





Past Presidents’ Night 

Twin Cities Litho Club held its 
September 1 meeting at the Covered 
Wagon Cafe, Minneapolis, and hon- 
ored past presidents of the organiza- 
tion by presenting them with statues 
of Alois Senefelder. 

Ed Schmidt, Brown & Bigelow, St 
Paul, Minn., a past president himself, 
was master of ceremonies of the pro- 
gram. 

Nominations for 1956 officers were 
as follows: for president — E. Soren- 
son, Geo. Keuppers and H. Smith; 
for vice president— Paul Rudin, 
Herb Werner: for secretary — M. 
Haenze, George Lillquist; for treas- 
urer — Len Holzinger, Rune Heden- 
skoog; for the board of governors — 
N. Albrecht, Al. Thielen, Mel Evans, 
Kip Goebel, Ed Stetz, E. Coggin, Red 
Marshall and Ted Lucas. 

Axel Lundgren, president, said that 
the Christmas Party will be held at 
the Lowry Hotel, St. Paul, Dec. 10. 


Washington 


Nine Ex-Presidents Honored 
Washington Litho Club members 
met Sept. 27 to present tokens of their 
appreciation to past presidents of the 
organization. The nine men receiving 
official bronze Senefelder busts were: 
William W. Heintz, Charles Storey. 
Paul A. Heideke, John J. Laverine. 
Albert Materazzi, Charles W. Cook. 
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Los Angeles Litho Club Formed 
Organized under the title, Los An- 
geles Litho Club, the group has in- 
vited those men engaged in the pro- 
duction of lithography in the area to 
join the organization. Tom Dalziel 
William Branesky is 


vice president; and Harold Swanson, 


is president; 


secretary. Meetings are held the first 


Monday of each month at Vince and 
Paul’s restaurant. 


At the “past presi- 
dent's” table at Twin 
Cities September 
meeting were (lI. to 
r.): E. Osberg, George 
Green, H. Smith, Bar- 
ney Skomar Ed 
Schmidt, Axel Lund- 
gren, Al. Leavitt, Ken 
Christenson and i 
Lissock. 


Robert E. Rossell, Jack O. Blades and 
rank H. Mortimer. 
Al Tucke 


the National Association of Litho 


r, a former president of 


Clubs, made the presentations. The 
dinner meeting at the Hotel 2400 con- 
cluded with dancing until midnight. 


Type Design Discussed 

Houston Litho Club members met 
at the Santa Anita Restaurant Sept. 
13 for dinner, and heard Horace 
Wauson of Heavin and Hannah dis- 
cuss problems connected with the 
adaptability of type for lithography. 

A short talk concerning publicity 
was given by Chloe Lee Mallett. Presi- 
dent Elwood Sayers briefly mentioned 
next summer’s Clinic to be held joint- 
ly with Dallas. Visitors at the meeting 
included C. R. Campbell, National 
Printing Ink; Guy E. Stewart, Mont- 
gomery Printing, and Clans Rust and 
T. I. Sofitel, Shamrock-Hilton Prtg. 

The October meeting will be held 
at Ming Palace; the general subject, 
“Paper”, including showing of the 


film “Paper Work”. 


Conn. Valley 


Floods Delay Summer Outing 
Connecticut’ Valley Litho Club 
members postponed their annual 
summer outing from the 20th of 
August to the 27th due to severe 
damage done by floods in the north 
east. Despite washed out bridges and 
detoured routes, more than 200 at- 








LITHO CLUB GUIDE 





BALTIMORE 
Norwood A. Heselbach, Secy. 
Interchemical Corp. 
720 East Pratt St., Baltimore 2, Md. 


BOSTON 
Thomas J. Cain, Secy. 
Hub Offset Co. 
175 Purchase ‘St., Boston 10 


BUFFALO 
Vic Reisch, Secy. 
33 Eiseman Ave., Kenmore 17, N. Y. 


CANTON, Ohio 
Jack R. Reinart, Secy. 
1512 Maryland Ave., S.W., Canton 


CHICAGO 
Fred L. Faulkner, Secy. 
Chief Printing Co. 


CINCINNATI 
Peter Schannes, Secy 
Ma.|-Way Advertising Co. 
229 East Sixth St. 
Cincinnati 2, Ohio 


CLEVELAND 


ae Cornman, Secy. 
1325 W. 73 St., Cleveland 2 


CONNECTICUT VALLEY 
Charles H. Waterhouse, Secy. 
27 Van Ness St., Springfield, Mass. 


DALLAS 
L. J. Reynolds 
6306 Latta St., Dallas, Texas 


DAYTON 
Richard Clark, Secy. 
740 Vine St., Piqua, 0. 


DETROIT 
John Murphy, S 
13110 Santa ion ‘Detroit 


HOUSTON 
D. Burton Pitts, Secy. 
61 Riesner, Houston, Texas 


MILWAUKEE 
Allan N. Williams, Secy. 
4463 N. Morris Blvd., Milwaukee 11, Wis. 


NEW YORK 
Tom Cavallero 
Schlegel Litho. Corp. 
2nd Ave. & 22nd St., New Yor' 
Meets 4th Wednesday, Daltding. Trades Club 


ONTARIO 
Harold E. Swift, Sec 
179 Bartley Drive, Toone 16, Ontario, Canada 


PHILADELPHIA 
Joseph Winterburg, Secy. 
622 Race Street, Philadelphia 6 
Meets 4th Monday, Poor Richard Club 


QUEBEC 
John Martin, Secy. 
Gazette Printing Co., Ltd 
1000 St. Antoine St., Montreal, Canada 


ROCHESTER 
Roy Bippes, Secy. 
Box 401. 87 Pleasant Ave., Pt. Pleasant. NY 


ST. LOUIS 
Walter Blattenberger. Secy. 
1310 South Spring St., St. Louis 10. Mo. 


TWIN CITY 
Paul Rudin, Secy. 
Brown & Bigelow 
Quality Park, St. Paul 4 


WASHINGTON 
H. Thos. Driver, Secy. 
PO Box 952. Benj Franklin Sta 
Washington. D. C. 
Meets 4th Tuesday 


NAT'L ASS’N OF LITHO CLUBS 


Frank Mortimer, Exec. Secy. 
Govt. Printing Office. Washington, dC 
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tended the Joe Siracuse Memorial 
Outing. Winner of the golf driving 
contest was John Magnani (he won 
last year’s contest also). Messrs. 
Gallant and Watt took the horse shoe 
contest and the egg throwing contest 
went to Duke Tramoutaris and Tony 
Lombardo. Connecticut won the 
traditional Connecticut vs. Massa- 
chusetts baseball game. 

First meeting of the new season 
will be held on Oct. 7 at the Hotel 
Bond, Hartford. Jack Power and 
Lew Powers will speak on “Color as 


Light and Color in Use.” 


Club Has “Eastman” Night 
Baltimore Litho Club began their 
1955-56 club year Sept. 19 at the 
Stafford Hotel with Eastman Kodak 
Night. The program was arranged 
as a double feature. Robert Kauff- 
man, technical representative of East- 





man, outlined the growing needs of 
low priced color from transparencies, 
to appeal to short run periodical pub- 
lishers. He told how the 3-color sys- 
tem can fill these needs. “Bradshaw’s 
Billions,” new Eastman film, was also 
shown. 

A certificate of appreciation was 
given to “Bob” Kauffman, by Larry 
Littman, president of the Club. 


Enco Night in Milwaukee 
At the opening meeting of the new 





year, E. B. Fritz, vice president of 
Azoplate Corp., was the featured 
speaker at Milwaukee Litho Club’s 
meeting, Sept. 27. The acetate pre- 
sensitized plate, negative working 
pre-sensitized aluminum plate and 
the positive working pre-sensitized 
aluminum plate were discussed. 

It was decided by the board of 


Connecticut Valley 
Litho Club members 
have Lobster dinner 
at annual party. 


directors that meetings of the Club 
will be held at the Knickerbocker 
Hotel. 

The Annual Fall Dance has been 
scheduled for Oct. 29 in the Marine 
Dining Room, Elk’s Club, Milwaukee. 
Tickets are priced at $7.50 per couple 
including buffet lunch, floor show 
and dancing. 


atitetet-dielalte 


RCA Color Corrector Reviewed 
Speaking before the Philadelphia 

Litho Club at its first meeting of the 

year, Sept. 26, Poor Richard Club, 


John S. Odell, production adminis- 





trator, color and electronics, Radio 
Corp. of America, discussed color 
television and gave full details on 
the progress of the RCA Color Cor- 
rector. Prior to his association with 
RCA, Mr. Odell was with Interchemi- 
cal Corporation and worked on an 
electronic color corrector. This par- 
ticular instrument was designed to 
produce color corrected films from 
both transparencies and opaque copy. 

New members of the Club are: 
Arthur G. Husfelt and Carl J. 
Schaible, Bond Crown & Cork Co. 

* 
Law Is Cancer Group Chairman 

William S. Law, New England 
manager, Interchemical Corp., Print- 
ing Ink division, was elected chair- 
man of the executive committee “200 
Club,” of the Pratt Diagnostic 
Clinic-New England Center Hospital, 
Boston, at the annual meeting, Sept. 
10. Mr. Law is a member of the 
Boston Litho Club, Boston Club of 
Printing House Craftsmen, and the 
Boston Bookbuilders. 

The Club, devoted to cancer re- 
search, is a group of former hospital 
patients who contribute annually to 
help supplement federal and founda- 
tion grants to the active research 
programs at the hospital. 
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37th Houston GAA Meeting 
More than 76 representatives from 
32 member firms attended the 37th 
meeting of the Houston 
Graphic Arts Association, Sept. 19. 


annual 


It was the second largest gathering 
in five years. 

A hospitality hour was sponsored 
by the Affiliate Membership. Follow- 
ing the Nominating Committee’s rec- 
ommendations, these offices and di- 
rectors for 1955-56 were elected: 
president, R. G. Montgomery, Mont- 
gomery Printing Co., Inc.; vice 
president, Vernon Hearn, Hearn Lith- 
ographing Co., Inc.; secretary, Jarold 
Joseph, Adco Press, Inc.; treasurer, 
Dennie Beasley, The Beasley Co.; 
director, to serve l-yr., Dave Johnson, 
Ollre Bookbinding Co.; directors, to 
serve 3-yrs., Leo Anders, Garrett 
Printing Co.; Victor Flaherty, Sorg 
Printing Co. of Texas. 

A Resolution of Thanks was ex- 
tended Messrs. Berton F. Young of 
Craftsman Press and Max Kaplan of 
Carmax Corporation, who retired as 
treasurer and vice president. R. C. 
Cushman, district manager, Dun & 
Bradstreet, gave an educational talk, 
stressing the relationship of sound 
credit policies to efficient manage- 
ment and otherwise showing how his 
firm was trying to inculcate in the 
minds of business how important it 
is to attain and maintain a good 
credit rating. 

3 


Newark Craftsmen, MPA Session 

Newark Club of Printing House 
Craftsmen and the Master Printers 
Association of Newark met Sept. 19 
for a joint dinner and technical pres- 
entation. The Miehle Lithoprint off- 
set press was shown by William J. 
Stevens, manager, Eastern offset di- 
vision, Miehle Printing Press & Mfg. 
Co. 

MPA president Harry F. Murphy 
welcomed three new company mem- 
bers: Allen Printing Co. of Cranford, 
N. J., represented by its owner, John 
Allen; Highton Co., Newark, whose 
president, Ward Nessen, and secre- 
tary-treasurer, John Lee, was pres- 
ent; Ernest Payne Corp. of New York, 
whose New Jersey representative, 
Bernard Farmer, received the mem- 
bership certificate. 
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Complete Lines 
by Wagner 










Automatic Strippers 
D.E.F. Ovens 
Rotary-Air Ovens 
Synchronizing Drives 
Varnishing Machines 

Spot Coaters 


Automatic Feeders 


also 


Roller Revolving Machines 


Laboratory Coaters and Ovens 


WAGNER LITHO. MAC ee 


: Metal Decorating Machinery 





Heuborsida Tecminct, Unit 3, 34 Echatas Place, Jersey City, N. J. Ne ARD 
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NMDA Convenes In Atlantic City 


ITH the bathing season and 
the bathing beauties long 
since departed, metal decora- 

tors from all parts of the country are 
meeting in Atlantic City this month 
for their annual convention. Instead 
of hearing about Miss America, they 
will be hearing the latest technical 
information on a variety of metal 
decorating topics, including a ques- 
tion and answer panel discussion and 
eight other talks. 

The National Metal Decorators As- 
sociation once again will make the 
Chalfonte-Haddon Hall Hotel its head- 
quarters, with the convention set for 
Oct. 10-12. 

Entire second day of the meeting 
will be devoted to a plant visit to the 
new Crown Cork & Seal Co. building 
in the northeast section of Philadel- 
phia. (For ML’s photo preview of this 
visit, turn to pages 84 and 85) Buses 
will leave the hotel at 8:30 a.m. Tues- 
day for the plant, which is part of the 
Crown Can Division of the company. 
Following is the convention schedule: 


Monday Morning 


ADDRESS OF WELCOME and associa- 
tion business. 


Monday Afternoon 


THE CONSULTANT ENGINEER’S AP- 


PROACH TO Costs, Fred L. Heath, 
Fred L. Heath & Co. 

APPLICATION OF CATALYSTS TO 
Meta Decoratinc, R. J. Ruff, 
Catalytic Combustion Corp. 

Press Room Succestions, Harold 
W. Gegenheimer, William Gegen- 
heimer Co., Inc. 


Tuesday 


Trip To Crown Cork & SEAL Co., 
Inc. plant in Philadelphia. 


Wednesday Morning 


An EXPERIMENTAL StTubY OF INK 
Firm Tuicknesses, D. N. Adams, 
Harris-Seybold Co. 

Buankets, B. P. Nilles and Dr. 
Karl Fox, Rapid Roller Co. 

INCREASED PrRopUuCcTIVITY THROUGH 
Human Retations, George A. Matt- 
son, Chicago Lithographers Associa- 
tion, Inc. 


Wednesday Afternoon 

PANEL Discussion: 

STEEL — John Crombie, U.S. Steel 
Corp.; 

Coatincs — Henry Bates, Lilly 
Varnish Co.; 

Inxs — V. J. Porth Jr., Interchemi- 
cal Corp., Printing Ink Divsion; and 

PrinTING PLates — Robert Schim- 
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mel and Mike Bruno, Lithographic 
Technical Foundation. 

Wuat Does LTF Do For THE 
Meta DecoraTinc InpustryY? Mike 
Bruno, Lithographic Technical Foun- 
dation. 

Paper Dampeners, Fred Leverenz, 
The Pilcher-Hamilton Co. 

Closing the convention will be the 
annual banquet Wednesday evening. 
Cocktails will be served from 6:30 
to 7:45 p.m., with dinner following. 
Entertainment will be provided dur- 
ing the reception. 

Guest speaker at the banquet will 
be Dr. R. H. Hartigan, who is asso- 
ciate director of research at the 
Mellon Institute. His topic will be 
“Industrial Progress through Re- 
search.” 

Robert L. Singley, Closure Litho- 
graphing Corp., Chicago, is president 
of the NMDA. James L. 


American Can Co., New York is 


Burns, 


vice president, and Harold W. Lee, 
J. L. Clark Mfg. €o., Rockford, Ill., 
is secretary. 

Heading the convention committee 
is William Kerlin. Working with 
him in planning the Atlantic City 
meeting are Mr. Burns, Howard W. 
Cantwell Jr., Frank J. Campbell, 
George A. Frank, Mr. Lee and Mr. 
Singley.* 
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iii YOUNG BROTHERS 


@ With the unprecedented demand for increasing 
numbers of cans for beverages, juices, food prod- 
ucts, lubricants and other products, production 
speed and efficiency become more vital to the 
Metal Decorating Industry. 


Young Brothers Engineers, knowing the basic pro- 
duction problems of the Metal Decorating Industry, 
through experience and research have developed 
the new high speed D.E.F. Oven design. Eight of 
these new ovens have recently been installed in the 
beautiful new’ Ashton Road Plant of Crown Cork & 
Seal Company in Philadelphia. These ovens handle 
43” x 36” sheets of 112 Ib. plate at 100 sheets per 
minute, In addition to designing and building these 





METAL DECORATING PLANT 


ovens, Young Brothers Co. installed the complete 
lines including piping and wiring of all equipment. 


Young Brothers Metal Decorating Ovens are the 
product of over 55 years of experience in building 
individually designed ovens for all baking and drying 
processes . . . a record unequalled by any other 
oven manufacturer. 


For better finished products in less time, at lower 
cost, investigate the exclusive advantages that Young 
Brothers Metal Decorating Ovens offer you. 


A variety of sizes and types of Young Brothers Metal 
Decorating Ovens are available to meet your specific 
requirements. Write for particulars, 





Young Brothers D.E.F. Metal Decorating Ovens in Ashton Road Plant of Crown Cork & Seal Co., Philadelphia, Pa. 
{Photograph taken during installation) 
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Features of Young Brothers D.E.F. Ovens 


HIGH PRODUCTION RATE. These Young Brothers 
D.E.F. Ovens handle 43” x 36” sheets of 112 lb. 
plate at a speed of 100 sheets per minute and higher. 


SYNCHRONIZING DRIVE. General Electric Company 
selsyn controlled amplidyne range drive to electrically 
synchronize operation of presses, coaters and ovens. 
Eliminates noisy overrunning clutches and reduces shock loads. 


TUBULAR WICKETS. New light weight rigid, tubular 
wickets reduce conveyor load and help to eliminate sheet 
marking. Reduces necessity for wicket preheating. 


EFFICIENT HEATING SYSTEM. Air recirculating system 
makes maximum use of wide-range burners in zone one to 
maintain uniformity of products regardless of size of sheet, 
production speed or operating temperature. 

Automatic exhaust control makes most efficient use of fuel. 


UNIQUE COOLING SYSTEM. Sheet cooling system 
designed to take advantage of indoor or outdoor 
temperatures. Cooling supply air may be obtained from 
inside or outside the building and heated air 

may be discharged into the building during cold weather. 
No solvent vapor is discharged into the work area. 


AUTOMATIC CONVEYOR CHAIN TAKE-UP. Motorized 
take-up provides automatic compensation for 

expansion and normal wear on the conveyor chains. 

(Pat. applied for) The large amount of take-up 

available with this type of mechanism eliminates necessity 
of frequent removal of chain links and wickets. 

Maximum load on conveyor reduced by use of 

lighter counter-weights. 


CENTRALIZED CONTROLS. All temperature controls, 
starters, and other instruments are located in centrally 
located panels to simplify maintenance and 

facilitate quality control. 


TELESCOPING FEED BELT CONVEYOR. New design 
assures uniform feeding of sheets to wickets. There is ample 
room for inspection and sampling at high production speeds. 


YOUNG BROTHERS CO. 
1839 Columbus Road 5 aro Cleveland 13, Ohio 





Established 1896 
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Philadelphia, Oct. 11: 


Metal Decorators 


MY | ETAL decorators will get a lot of good advice 
I on chemical and physical problems of the industry 
as they meet in Atlantic City Oct. 10-12, but the 
high point of their convention probably will be the 
all-day visit to an impressive new plant in Philadelphia. 
NMDA, meeting at the Chalfonte-Haddon Hall Hotel, 
will take a day out from the regular schedule of speeches 
and panel discussions to get a look at spacious Plant 
No. 2 of the Can Division of Crown Cork & Seal Co. 
Mopern LirHocrapHy last month was invited on a 
camera tour of the plant for an advance look at the 
installation, which was then in the final stage of 
completion. 

From start to finish — from the adjustable unloading 
dock to the handy shipping area — the Crown plant is 
a model production layout, with modern equipment in 
every department. 

F. A. Leidich, plant manager, guided ML around the 
plant, pointing out the operation of the various units. 

By the time NMDA members arrive at the plant 
Tuesday morning, Oct. 11, there will be three presses in 
operation. Two Hoe two-color presses were running at 
the time of the visit, a Harris tandem two-color was 
being erected, and two more Hoe two-color presses (one 
a tandem) were on the way. The plant is expected to 
be in complete operation by the end of the year. 

Here’s what visitors will see when they tour the 
Crown plant: 


@ A constant level receiving dock. 


1. General view of press room at new Crown metal decorating 
plant. 


2. Harry Jenkins, pressman, watches sheets going through a Hoe 
press. 


3. Edward Williams makes an adjustment on a Wagner coater 
unit. 


> 


. Checking sheets as they enter oven is James Maiorana, fore- 
man, 


5. In mechanized operation, William Evans uses lift truck to 
deposit lithographed sheets in a Dexter Turnover after baking. 


o 


- William Dougherty rolls up a plate in mcdern p'atemaking 
shop. 
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To Visit Crown? 


@ A storage room for drums of coatings, stored in 
racks and dated upon receipt, to assure that oldest 
drums are used first. 


@ A pigment mixing room, where coatings and inks 
are prepared for the various jobs (general line, beer, 
oil and food containers.) 


@ A large storage area for plate. 


@ A press room containing the five presses and five 
Wagner coaters. Presses are equipped with Dexter 
feeders, Baldwin Water Levels and Wagner trailer coaters. 


@ Young Brothers ovens (125’ for coaters, 90’ for 
presses.) The coater ovens handle up to 120 sheets a 
minute, each sheet receiving 7 to 10 minutes bake at 
required plate temperature. 


@ Dexter Pilers and Turnovers, used at the discharge 


end of the ovens. 


@ A modern art department, camera room and 
laboratory. 


The plant manager explained that Crown employs 
approximately 150 persons in three shifts in the air- 
conditioned plant. The second floor of the building is 
headquarters for the can division of the company. 


Frank Campbell, now director of lithography for all 
divisions of Crown Cork & Seal, formerly was manager 
of the litho can division.* 


7. Busy art department prepares can designs for a number of 
cccounts. 


8. Step and repeat is handled by Charles Meyers on Rutherford 
unit. 


9. Small scale presses and ovens are used by David Arabia in 
laboratory to test processes, materials and decorating equip- 
ment. 


10. Sheets are stacked in storage area in front of Young Bros. 
ovens. 


11. Paint mixer Albert Aiello prepares pigments for exact match. 


12. New Harris two-color tandem press being erected at Crown 
plent. 


13. George Marsh at trailer coater on one of the Hoe two-colors. 
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Continuous | 
Reloading Metal Sheet Feeder 


Automatically separates, picks up and advances 
metal sheets to feeding-in point of press at up te 85 
sheets per minute. Handles sheets 36x 36” maximum 
to 14x 18” minimum, between 38 and 24 gauge stock. 
Feeders for larger sizes and heavier gauges also are 
available. 





Metal Sheet Pack Turnover 


Sheets delivered face down from the drying oven 
are trucked on skid into the turnover. A second skid 
is placed on top of pile and a half revolution of the 
turnover brings pile of sheets to face up position, 
resting on the second skid ready for trucking to next 
operation. 


New loads are placed in feeding position without 
stopping machine. Conveys double sheets to reject tray 
with no break in production. Rubber suckers and drop 
rollers eliminate sheet scratching. 


No clamping of piles. 


Built in two sizes, for handling sheets up to 36 x 36” 
and up to 36x44”. Minimum size sheet handled by 
either machine is 16 x 16”. Maximum load is 6,000 lbs. 


Sheets of any thickness can be handled. 


Pile is squared in both directions into box during 
turning process. Takes approximately 20 seconds. 


Write to us today for literature 
on any or all of these machines. 


End Oven Stripper 


Automatically removes lithographed or coated sheets 
from the wickets at the discharge end of the drying 
oven, without manual assistance. 


DEXTER FOLDER COMPANY 


This machine handies metal sheets in all standard ed ean, 


sizes, at speeds up to 100 per minute. Larger sizes are 
available. 


330 West 42nd Street New York 36, N. Y. 


Unit delivers to Dexter Pile Delivery without scratch- 
ing or damage. 
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Continental Names Research Head 
Robert M. Brick, former director 
of the school of metallurgical engi- 
neering at the University of Pennsyl- 
vania, has been named director of the 
department of metallurgy of Con- 
tinental Can Company’s Central Re- 
search and Engineering division. 

Dr. Brick is a consultant to the 
Frankford Arsenal of the U. S. Army 
and to the Atomic Energy Commis- 
sion’s installations. He is a former 
consultant to the Oak Ridge National 
Laboratory. 

The division will ultimately em- 
ploy about 100 men and women, 70 
of whom will be professional scien- 
tists, Curtis E. Maier, general man- 
ager of the division said. 

e 
Imprints on Lithoed Cans 

Imprinting variable data such as 
color, batch number, content, etc., 
directly on lithographed cans can 
now be done with a new machine by 
Merken Machine Co., Keene 52, N. 
H., the company states. 

The Merken Model 7OAF ma- 
chine will mark cans ranging in size 
from 1/32 to 1 gallon and operates at 
speeds up to 1500 imprints per hour 
with a maximum 
measuring 2” x 6”. 


imprint area 


* 
Seamless Cans from Ellis 

A variety of small, seamless metal 
cans lithographed to order, and seam- 
and packaging use, is being offered 
by George D. Ellis & Sons, Inc., 
Philadelphia. The line includes Label- 
Stik cans; plain seamless slip cover 
or full open screw top cans for 
products that do not require identi- 
fication or that require a_ private 
brand label; flanged top cans for 
hermetic sealing; decorated seamless 
cans lithographed to order; and seam- 
less cans made to order. 

Ellisco LabelStik cans have a 
Crimptite lid, and come in eleven 
capacities from 1/4 0z. to 16 oz. Two 
styles of plain seamless cans are 
offered: flat, in capacities from 1/16 
oz. to 16 oz., and deep, from 1% oz. 
to 16 oz. Decorated cans, available 
in 1/16 oz. to 16 oz. sizes, can be 
lithographed in any desired colors, 
design or wording. Full open screw 
top cans are available in eight sizes 


from 34 0z. to 16 oz. Flanged cans 
with compound lined tops for her- 
metic sealing after filling are avail- 
able in 9 sizes from 1% oz. to 16 oz. 


$100 to Continental Apprentice 

Continental Can Co.’s joint ap- 
prenticeship committee (Houston, 
Texas) has awarded Elbert Crofford, 
lithograph apprentice pressman, a 
bonus of $100 for completing the 
8,000-hour apprenticeship. 

Members of the committee, which 
management reports has put enthu- 
siasm into the program, includes: 
Tom Parker, president, steelworkers 
local; A. R. Brandoff, Continental’s 
personnel supervisor; M. Marshall, 
journeyman pressman; and C. J. 
Pinckard, foreman of the lithographic 
department. 


American Can Boosts Dividend 

Directors of American Can Co. 
last month voted a new quarterly 
rate of 50 cents on common shares, 
payable Nov. 15, lifting the annual 
rate of $2 from $1.40 a share. 

William C. Stolk, president and 
chief executive officer, said: 

“The management is confident that 
continued progressive development of 
the business and improvement of 
operating efficiency will enable us to 
continue the new dividend rate and 
at the same time meet requirements 
of an expanding business. 

“Between the end of World War II 
and Jan. 1 this year our capital 
expenditures totaled about $290,- 
000,000. Of this amount $90,000,000 
was provided by debenture and capi- 
tal financing. The remainder was 
paid out of company earnings.” 


Wall to Wash. D. C., For Dexter 


Dexter Folder Co., Pearl River, 
N. Y. has announced the appoint- 
ment of Clifford W. Wall to the com- 
pany’s Washington office. Mr. Wall 
has been with Dexter in a sales ca- 
pacity for the past four years, in 
Boston and Chicago. For three years 
preceding his affiliation with Dexter 
he represented the Samuel Stevens 
Co. in Boston. 
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Vulcan Containers Names Exec 
Geo. E. McMahon has 


been elected to execu 
tive vice president of 
Vulcan Containers 
Inc., Bellwood, IIl., ac- 
cording to Vern I. Mc- 
Carthy, Sr., president. 
Mr. McMahon has 
been active in the 
steel shipping contain- 
er industry for the 
past twenty-four 
years, twenty-two of which have been with 
Vulcan. He was previously vice president 
in charge of all manufacturing departments 
and personnel. 





e 
New Drying System 

Using the principle of greatly ac- 
celerated evaporation, a new system 
for high speed drying of a wide range 
of inks, coatings, resists and adhesives 
has been announced by General Re- 
search and Supply Co., Grand Rapids, 
Mich. Known as the General Thermo- 
Jet the new dryer is adaptable to 
Silk Screen Process work, printed 
electronic circuits and a wide variety 
of decorating and coating operations 
wherever the solvents involved dry 
by evaporation. In such applications 
it will reduce the drying time from 
many minutes to a few seconds; how- 
ever, the basic principle is not ap- 
plicable to drying by oxidation or 
by chemical reaction, the company 
said. 

The method consists of blowing 
large quantities of warm air at high 
velocity through a perforated plate 
suspended about one inch above the 
work which is carried on a moving 
conveyor. This produces many tiny 
jets of warm air which strike the 
wet ink or coating. The action of the 
warm air jets not only raises the 
solvents to the boiling point but also 
blasts away the rising vapors, thus 
preventing the formation of a vapor 
blanket which would retard evapora- 
tion, company spokesmen explained. 

Thermo-Jet Dryer Units are built 
in two basic sizes of 26 x 26” and 
26 x 46”. 


heating can be provided and there is 


Either electric or gas 
=) 


a thermostatically controlled re-cire- 
ulating system to conserve heat. 
The Thermo-Jet Dryer can be oper- 
ated independently or can be con- 
nected directly to a printing press 


coater or other equipment. 
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Hoe Two-Color Tandem Metal Decorating Presses print on 
tin plate, steel, and aluminum sheets from 36 to 16 gauge, 
and are furnished in eight different sizes, ranging from 
29” x 36” to 50” x 72”. 

They are rigidly built, well balanced machines, without 
excessive weight ... easy to operate . . . with no complicated 
mechanisms...having all working parts readily accessible... 
and exceptionally compact, requiring minimum floor space. 

With the HOE straight-line-fed design, the automatically 
fed metal sheet is carried on a horizontal plane to the im- 
pression grippers, permitting the most exact control of the 
sheet throughout its travel and assuring much higher operat- 
ing speeds than ever previously were possible. The platform 
is on one level, greatly facilitating the operator’s work. 

One wet ink can be printed on another without difficulty. 
In gang die printing of caps and crowns, the entire litho- 
graphed sheet conforms precisely to the layout sheet. 


RGJQE¢ come. 


910 East. 138th Street New York 54, N.Y. 
BRANCHES: BOSTON @ CHICAGO e SAN FRANCISCO 
BIRMINGHAM e PORTLAND, ORE, 








Fast, top-quality production with — 
Hoe Two-Color Tandem Metal Dec- 
orating Presses is made possible by 
many outstanding features that 
include: 


HOE PRE-REGISTER PLATE CLAMP 
MECHANISM which permits registra- 
tion of color plates away from the 
press—on which another job may be . 
running—thereby resulting in large 
time-saving in makeready. 


HOE PLATE LOCKUP MECHANISM by 
which a plate is locked on the cylin- 
der by a quarter turn of a single 


“wrench. 


HOE MOTORIZED WATER FOUNTAIN 
CONTROL that regulates, to a minute 
degree, the moisture supply for the 
dampening rollers. 


HOE CHAIN CONVEYORS which give 
positive forward feed, help pre- 


register the sheets from front to back. 


Other special Hoe features con- 
tribute to high-quality production, 
ease and safety of operation, long. 
service life and low maintenance. 
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Magill Weinsheimer Open House 
Magill Weinsheimer Co., Chicago, 


introduced its $1,250,000 printing 
and lithographing plant to its cus- 
tomers and suppliers with a three- 
day series of open house parties in 
the recently-completed plant _ last 
month. A late afternoon reception 
and tour of the new building, in Lin- 
colnwood, a Chicago suburb, was held 
Sept. 16 for customers. The next day 
was devoted to suppliers and em- 
ployees. Leaders in the Chicago lith- 
ographing industry were guests on 
the final day. 


Sawyer With Louisville Shop 

John P. Sawyer, former executive 
vice president of Branham Printing 
Co., Chicago, has been named vice 
president and general sales manager 
of the Courier-Journal Lithographing 
Co., Louisville (owner of Branham). 
Mr. Sawyer joined the company as a 
salesman in 1950. Courier-Journal 
Lithographing Co., with sales offices 
in New York, Chicago and Atlanta 
had total sales of $2,400,000 in the 
fiscal year just ended. 


Globe Printing Founder Dies 

Anton J. Razim, president and 
founder of Globe Printing Co., Chi- 
cago, died Sept. 12 at the age of 80. 
Starting in 1905, Mr. Razim built 
Globe Printing into a_ nationally 
known litho house specializing in 
production of posters. 


1 News 


— _ ABOUT THE TRADE 





Executive Changes Announced at Forbes Lithograph Mfg. Co. 





Arthur R. Hitchings 


Everett F. Bowden 


John B. 
Forbes Lithograph Mfg. Co., Chelsea, 


Osborn, president of 


Mass., announced Sept. 1 that the 
executive committee of the board of 
directors has accepted the resigna- 
tion of Arthur R. Hitchings as chair- 
man of the board and treasurer. Mr. 
Hitchings joined Forbes in 1915 and 
later succeeded William S. Forbes as 
president. Upon Mr. Forbes’ death 
in 1951, Mr. Hitchings became chair- 
man of the board and treasurer. He 
has been an active member of the 
Lithographers National Association 
and served on the Board of Directors 
for a number of years, more recently 
as vice president. He also was on 
the Board of Directors of the Litho- 
graphic Technical Foundation. 

Mr. Osborn also announced the 
election of Everett F. Bowden as 
treasurer and of Harold F. Drury 
as assistant treasurer. Mr. Bowden 
was graduated from Boston Uni- 
versity, and prior to coming to 
Forbes in 1934, he was associated 


with Charles F. Rittenhouse & Co. 
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Harold F. Drury W. P. Greenwood 


Mr. Bowden was elected secretary in 
1935 and in 1949 he become secretary 
and assistant treasurer. He is an 
active member and a director of the 
Lithographers National Association 
and chairman of the Association’s 
Cost, Accounting and Financial Man- 
agement Committee. 

Mr. Drury was graduated from 
Boston University in 1936 and joined 
Forbes as an estimator in 1937. In 
1949 he became manager of the 
estimating and administration de- 
partment. 

Appointment of Willard P. Green- 
wood as manager of Offset and Let- 
terpress Printing was also announced 
September 8 by John B. Osborn, 
president. 

Mr. Greenwood will be responsible 
to the plant superintendent for plate- 
making, offset and type press, ink and 
laboratory operations. 

Mr. Greenwood was graduated 
from Massachusetts Institute of Tech- 
nology in 1936 and came to Forbes 
as assistant chemist at that time. 
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GE Printing Head Retires, Hanna Is General Manager 





James A. Westlin 


James A. Westlin retired as presi- 
dent and general manager of The 
Maqua Co. on September 30 after 
more than 43 years of service. 
Maqua, printing department of Gen- 
eral Electric Co. is one of the largest 
printing companies in the country. 
It employs about 800 persons and 
has a complete printing service cover- 
ing the field of graphic arts from 
mimeographing to 10-color work. 

In announcing his retirement 
under G-E’s pension plan, Mr. West- 
lin said that he would become a vice 
president of the Williams Press, Inc., 
of Albany on October 1 and have 


Entries Sought for NY Exhibit 

New York Employing Printers As- 
sociation, is inviting printing buyers 
located in the metropolitan New York 
area to have their printers submit 
printed material as entries in the 
Association’s 14th Exhibition of 
Printing. A feature of 1956 Printing 
Week in New York, the exhibition 
will be held in The Biltmore Hotel, 
New York, January 16-20. 

Entries, produced by any process 
or combination of processes, will be 
accepted in all principal classifica- 
tions of printing use: advertising 
printing, books, public and employee 
communications, community (non- 
commercial) printing, instruction and 
professional manuals, periodicals sold 
on newsstands or by subscription, 
stationery, business forms, informa- 
tional printing, point - of - purchase 
printing, product identification print- 
ing, novelty and specialty printing. 
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Robert B, Hanna, Jr. 


responsibility for its associated and 
affiliated companies and interests. 
Mr. Westlin is a member of the 
board of directors of the National 
Association of Photo Lithographers 
and a former member of the board 
of the Printing Industry of America. 
Robert B. Hanna, Jr., manager of 
the G-E’s broadcasting stations de- 
partment, will also serve as general 
manager of The Maqua Company 
pending the selection of a successor 
to Mr. Westlin. Mr. Hanna was 
elected a member of the board of 
directors and president of The 


Maqua Company, effective October 1. 


All entries must have been produced 
since November 15, 1954 by printers 
manufacturing in the metropolitan 
New York area. 

November 15 is the closing date for 
entries, which must be delivered to 
the Exhibition secretary, New York 
Employing Printers Association, Inc., 
461 Eighth Ave., New York 1. 

e 
Southwest G. A. Chooses Natchez 

Southern Graphic Arts Association 
will hold its 35th annual convention 
and 17th Annual Exhibit of Southern 
Printing, April 12-14. Headquarters 
will be at the Eola Hotel. 

The 17th Annual Exhibit of South- 
ern Printing will be displayed at the 
Eola Hotel in connection with the 
convention. The exhibit will be 
judged in Nashville and awards win- 
ners will receive their certificates at 
a special luncheon during the conven- 
tion. 





Lithography Exhibited for ALA 

“Art and Science of Commercial 
Lithography,” an exhibit of litho- 
graphic work, was on display in Bos- 
ton Public Library from Sept. 1-30 
in connection with the biennial con- 
vention of the Amalgamated Lithog- 
raphers of America, Hotel Sheraton- 
Plaza, Boston, Sept. 19-23. 

Stones used by lithographers in the 
early development of the industry, 
original proofs, sizes of 
Kodachrome slides, greeting cards, 
book jackets, end papers, advertising 
displays, brochures, bank notes, and 
specimens of lithography made for 
local publishing houses were shown. 

Examples of the work of the fol- 
lowing firms were included. 

Randy Avery-Gordon Taylor, Inc., 
A. T. Howard Co, Boston Offset Co., 
Williamson Offset Co., Litco Offset 
Corp., John A. Lowell Bank Note Co., 
Buck Printing Co., Rust Craft Greet- 
ing Cards, Spaulding-Moss Co., Met- 
ropolitan Litho & Publishing Co., and 
Forbes Lithograph Mfg. Co. 

e 
Laurelle Printing Formed 

Morris Drucker, formerly of Spar- 
tan Printing Co., New York, has an- 
nounced the formation of Laurelle 
Printing Co. The new organization 
is a combination offset and letterpress 


plant, located at 135 West 20th St., 
New York. 


various 


Int'l. to Expand Bleached Line 
Completion of the current $38,000,- 
000 modernization and expansion 
program being carried out by Inter- 
national Paper Co. at its Mobile mill 
will permit the company to produce 
a complete new line of bleached kraft 
papers it has never before produced 
in the South, it was announced re- 
cently by F. Henry Savage, vice presi- 
dent and general sales manager. 
Mr. Savage said the company plans 
to introduce a number of highly- 
bleached grades, primarily in the 
business paper field, starting late in 


1956. 


Manz Names Offset Supt. 

Manz Chicago, has ap- 
pointed Clem La Montagna as super- 
intendent of the offset dept. He suc- 
ceeds Charles Carlson, who resigned 
to join A. E. Handschy Co. 


Corp., 
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Joseph W. Powell, Jr. 


Changes At Harris-Seybold 

Joseph W. Powell, Jr., vice presi- 
dent of finance, Harris-Seybold Co., 
Cleveland, was elected to the board 
of directors last month at the com- 
pany’s annual meeting. More than 
500 stockholders were present at the 
meeting in Cleveland, contrasted with 
340 one year ago. George S. Dively, 
president and chairman of the board, 
discussed the company’s growth of 
the last 10 years from $9 million to 
$37 million in sales. Harris has 3600 
shareholders. 

Harold W. Beder has been named 
general sales manager, according to 
a recent announcement by Ren R. 
Perry, vice president of sales. Mr. 
Perry has held the post since 1949, 
retaining it upon his election to the 
vice presidency in 1952. 

Mr. Beder was formerly general 
sales manager for the Whitney Chain 
Co., Hartford, Conn. and prior to 
that, for more than five years an 
associate of McKinsey & Co., New 
York City management consultants. 

& 
K. C. to Have LTF-TV Forum 

Locals of the Amalgamated Lith- 
ographers of America within a 400- 
500 mile radius of Kansas City, Mo., 
and the Graphic Arts Association of 
Kansas City are jointly sponsoring a 
Midwest LTF-TV Forum, Nov. 4-5. 

Sessions will be held at the Hotel 
Muehlebach, 12th & Baltimore Ave., 
Kansas City, on Friday afternoon, 
Nov. 4, and all day Saturday. Tech- 
nical men from the Lithographic 
Technical Foundation will conduct 
the forum. Latest LTF developments, 


American Type Founders Sold to New York Group 


N agreement to buy American 
Type Founders, Inc., subsidiary 
of Daystrom, Inc., has been signed 
by an investment group in New York 
headed by David Berdon and Jay 
Levine, it was announced Sept. 23. 
American Type Founders operates a 
350,000 square foot plant at Eliza- 
beth, N. J., employing 1,200 people. 
Thomas Roy Jones, president of 
Daystrom, Inc. (parent company of 
ATF), said the transaction was in 
line with Daystrom’s corporate ob- 
jectives of increasing emphasis on 
electrical, electronic and nuclear in- 
strumentation. “After tax adjust- 
ments proceeds from the sale will be 
approximately $9,000,000,” Mr. Jones 
said. 

Louis C. Edgar, Jr., who was execu- 
tive vice-president of ATF, will be 
president of the new company. Mr. 
Edgar said, “American Type Found- 
ers Company, Inc., will now be oper- 
ated as an independent corporation, 
concentrating all activities on the 
manufacture and distribution of print- 
ing equipment. The present manage- 
ment group will continue to operate 
the company and we are already in- 
vestigating possible areas for imme- 


new wash-up methods, new light for 
contact printing, LTF’s new pick 
tester, how to test for paper troubles, 
surface plate making, ungrained deep 
etched plates, bi-metal plates, and 
press problems will be discussed. 
Enrollment fee is $10.00 if re- 
ceived by Oct. 14, $12.50 thereafter. 
Registration for wives is $2.50. Hotel 
room reservations should be made 
direct according to Sam Goller and 
Martin Grayson, co-chairman. 


e 

Mabel Dwight Dies 

Miss Mabel Dwight, lithographer 
and water colorist, died Sept. 5 in 
Grand View Hospital, Sellersville, Pa. 
She was 78. She studied art in San 
Francisco and Paris and developed 
an interest in lithography while trav- 
eling in Europe and the Orient. Dur- 
ing the 1920’s she produced a series 
of lithographs which earned her in- 


ternational recognition. 
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diate expansion of graphic arts ac- 
tivities.” 

Board of Directors of the new 
company consists of David Berdon; 
Jay Levine; Louis C. Edgar, Jr.; 
Edward G. Williams, vice-president, 
Daystrom, Inc.; Dante E. Broggi, 
president, Neptune Meter Co., New 
York; Lannon F. Mead, president, 
The Regina Corp., Rahway, N. J.; 
Frank G. Riehl, president, The Howe 
Seale Co., Rutland, Vt.; Samuel S. 
Flug, and Samuel A. Strassler, in- 
dustrialists, New York; and Thomas 
L. Kaplan, Toledo industrialist. Mr. 
Broggi will be chairman of the board. 

Mr. Williams, former president of 
ATF, will be a special consultant to 
the new company, as well as a direc- 
tor. He will also continue as vice- 
president and director of Daystrom, 
Inc. William W. Fisher will continue 
as vice-president of operations, Milton 
J. Goger will be a vice-president and 
treasurer and Robert A. Tobias will 
continue as vice-president of sales, 
Mr. Edgar said. 

ATF will continue to maintain its 
executive offices at the Elizabeth 
plant and there will be no changes in 
regional and district sales offices. 


Gorr Expands in Chicago 

Carl Gorr Printing Co., Chicago, 
is constructing an addition to its 
plant to provide 8,000 sq. ft. addi- 
tional space. Offset facilities will be 
expanded by installation of two 2- 
color Miehle presses, camera and 
other equipment. Completion of the 
project is scheduled for November. 

e 
One-Woman Exhibit Gets Crowds 

The graphic arts production of 
Mrs. Crissa Caris is featured in a 
one-woman graphic arts show at 
Barnsdall Arts and Crafts Center, 
Los Angeles. 

The exhibit, which opened Sept. 
15 and is attracting heavy crowds, 
consists of prints, including wood and 
linoleum blocks, serigraphs, litho- 
graphs, and etchings. Mrs. Caris’ 
subjects include landscapes, birds, 
animals, abstract designs, and cari- 


catures in contemporary style. 
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Your Presses Roar 
Your Clients 


When you let these Dayco Products help you produce more saleable sheets every day. 


Yes, production, sales appeal and profit increase when 
you've amazing Dayco Gold Seal Offset Blankets on your 
presses. That’s because Daycos permit you to achieve the 
finest quality lithography at a lower cost per run. No 
matter what the length of run or speed of press, Daycos 
give you the same superior quality every time. 

Dayco Gold Seal Blankets have a smoother and more 
resilient face of synthetic rubber which transfers images 
of intricate detail with absolute fidelity. Better recovery 
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after “blanket mash” assures perfect dot and image repro- 
duction. Exacting color register is assured because stretch 
is controlled to less than 2%. 

Halftones, solids, line drawings and the finest type are 
reproduced with sharper, clearer definition on regular off- 
set, vellum, kromekote or other coated stocks with an 
accuracy unequalled anywhere. 

Daycos never vary . . . they stay uniform . . . do not 


develop high or low spots . . . won't swell, emboss or 
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with Profits 


Sing with Praise... 


deboss . . . or peel or split from fabric base. All along the line Dayco 
Gold Seal Offset Blankets will give you new economies, superior, 
consistent quality. 


Double your savings with Dayco Offset Rollers 


The Dayco Offset Roller . . . the first synthetic, the first sleeve-type 
roller and still the best! Will not swell or shrink—never becomes 
hard or brittle. 

They stay permanently true in diameter .. . humidity or temperature 
do not affect them. Important, too, Dayco Rollers can be re-Daycoed 
like new at a considerable saving over original cost. 

Test Dayco Gold Seal Blankets and Dayco Rollers on your toughest 
job. You'll see at once why more and more press foremen and sales 
managers are turning to Daycos for better impressions, sheet after 


sheet, at lower cost. Dayton Rubber Co., Dayco Div., Dept. 135, 
Dayton 1, Ohio. 





Only Dayco Gold Seal Blankets are stamped with a 
Gold Seal . . . it’s your guarantee of blanket quality. 








The Dayco 
Fountain Divider 


Perfect for split color and all other foun- 
tain uses, completely leak proof, easy to clean. 
Gives complete control at fountain without 
strain on ratchet. Easily adjusted, the Dayco 
Fountain Divider always holds its shape. Fully 
Guaranteed! 





The Dayco Color Separator 
Imagine! Several colors one time through the 
press! That’s what you can do with the new 
Dayco Color Separator—and without cutting 
your rollers. It’s the only mechanical color 
separator made. Gives splits as narrow as 1144” 
with no color mixing. Saves roller cost, make- 
ready, press time. 





1905-1955 
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YEARS OF PROGRESS 
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Dayco Rollers . . . for Offset, Letterpress, Newspaper, Gravure, Analin, Coating, Graining, 
Steel Mills. Dayco Offset Blankets. Dayco Fountain Dividers. Dayco Color Separators. 


West Coast Distributor, Tillicum Rubber Co., Lacey, Wash. 
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Left to right: D. O. Riddell, president of 
Montreal Litho Co. Ltd. and president of 
the Canadian Lithographers’ Association; 
E. J. Nicholson, general manager of Brig- 
dens Ltd. and director of CLA; E. S. Hig- 
gins, general manager of CLA; Georges 
Lebeau vice-president of The St. Lawrence 
Lithographing Ltd. and director of CLA; E. 
C. Caldwell, vice-president of Rust Craft 


CLA Has Annual Convention 
Meeting at the Seigniory Club, 
Montebello, Quebec, members of the 
Canadian Lithographers’ Association 
convened for their annual meeting, 
Sept. 25-29. Golf and putting tourna- 
ments, dinner parties, bingo, indoor 
horse racing and other diversions 
were arranged, in addition to the 
following general business sessions: 


Monday, Sept. 26: 

Presidential Address of Welcome— 
D. O. Riddell; Address and discus- 
sion under chairmanship of Michael 
Bruno — director of research depart- 
ment of Lithographic Technical Foun- 
dation, “Recent Advances in Litho- 
graphic Techniques and Equipment.” 


Tuesday, Sept. 27: 

“Bradshaw's Billions,” film by 
Eastman Kodak Co.; report from 
Frank M. Rolph, president of the 
Ontario Litho Club; presentation to 
winners of C.L.A. golf trophy; report 
re Apprenticeship Training Pro- 
gramme; remarks — Floyd Maxwell, 
executive director, Lithographers’ Na- 
tional Association, “The Profit Pic- 
ture 1954.” 


Wednesday, Sept. 28: 

Discussion on change-over to the 
37144 hour work week; report on 
Joint Pension Meetings; guest speaker 
—R. A. Estall, “Lithographers’ Pen- 
sion Plan of Canada”; guest speaker 
—J. C. Adams, Q.C., “The Trend of 


Contract Settlements.’ 
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Ltd. and director of CLA; J. S. Miller, vice- 
president of Gazette Printing Co., Ltd. and 
director of CLA; R. P. Isbister, managing 
director of Duncan Lithographing Co., Ltd. 
and past president of CLA; C. E. Wigle 
(since taking this picture he is now de- 
ceased) past president of CLA; and J. C. 
Anderson, president of R. G. McLean Ltd. 
and vice-president of CLA. 


New Litho Union 

A new AFL union to include small 
lithographic plants in the San Fran- 
cisco East Bay area has been estab- 
lished under the name Oakland Off- 
set Reproduction Artisans Union, 
according to Fred Brooks, secretary 
of the Oakland Printing Pressmen & 
Assistants Union. 

a 

Upstate NY Lithographer Dies 

William S. Addison, 71, founder 
and president of Addison Litho- 
graphic Co., Rochester, N. Y., died 
Sept. 2. He was a director of the 
Genesee Valley Trust Co. 

* 

Kleen-Stik in New Plant 

Kleen-Stik Products, Inc., has re- 
cently moved its Chicago offices and 
manufacturing facilities to a newly- 
constructed plant at 7300 West Wil- 
son Ave., Chicago. The new one-story 
structure combines office, factory, en- 
gineering, chemistry and advisory 
services. 

Kleen-Stik spokesmen stated that 
they now plan to increase their staff 
and add new production equipment. 


Wash, G.A.A. Elects Pres. 


Garwood Chamberlin, assistant to 
the treasurer and chief accountant of 
E. A. Merkle, Inc., Washington, D. C., 
was elected president of the Graphic 
Arts Association of Washington, D. 
C., Inc., at the Association’s 41st 
annual meeting, Hotel Shoreham, 
Sept. 26. 





Other officers elected by the Asso- 
ciation were: John S. Beckham, Ru- 
fus H. Darby Printing Co., vice 
president; Ralph Dewhirst, American 
Printing Co., recording secretary; 
and Clarence Harlowe, Harlowe Ty- 
pography, Inc., treasurer. William H. 
Walling, president of Printing Indus- 
try of America, Inc., was the guest 


speaker. 
* 


Japanese Ink-makers Visit S&V 

Yasuji Kakinuma and Keizo Ko- 
seki are currently in the United States 
visiting the laboratories of Sinclair 
and Valentine as a result of the re- 
cently concluded affiliation of S&V 
with Nippon Shikizai Kogyo Co., Ltd. 
Under terms of this agreement, the 
Japanese technicians are being trained 
in the latest techniques and develop- 
ments in American printing ink man- 
ufacture. 

Yasuji Kakinuma is director and 
chief engineer of Nippon Shikizai 
Kogyo Co., Ltd., one of the largest 
Japanese printing ink makers. Keizo 
Koseki is with the research laboratory 
of Dai Nippon Printing Co., Ltd., 
largest printing firm in Japan. Dai 
Nippon is responsible for the printing 
of the Asiatic edition of the Reader’s 
Digest. 


e 
Nekoosa Adds NY Salesman 
William J. Meier has been assigned 
to the New York sales office of 
Nekoosa-Edwards Paper Co., Port 
Edwards, Wis., it was announced 
recently by G. E. Veneman, vice 
president and director of sales. 
° 
Screen Printers Elect Officers 
Ralph A. Karsten, Screen-Flock 
Industries, Inc., Chicago, has been 
elected 1956 president of the Screen 
Process Printing Assn., International, 
it was announced last month at 
SPPA’s 7th Annual Convention, 
Hotel Ambassador, Atlantic City, 
N. J. Mr. Karsten succeeds Milton 
Grant of Silk Screen Process, Inc., 
Cleveland. 
e 
Kosowan Advanced by Craftsman 
Craftsman Line-Up Table Corp., 
Waltham, Mass., has announced the 
appointment of Michael J. Kosowan 
as office manager and assistant to gen- 
eral mgr., George B. Charnock, Jr. 
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sales tools need never be expensive Specify Mead 
Papers for your next project and you'll be more than For complete satisfaction and eco 
satisfied with the appearance of the finished job.-- lithography, choose Mead’s popular Northlite Offset. 
delighted with the savings Printers and \ithographers These are but two of the diversified line of fi 
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NATCO Names Larson VP 


Clarence E. Larson 
has been appointed 
vice-president in 
charge of research for 
National Carbon Co., 
division of Union Car- 
bide and Carbon 
Corp., according to an 
announcement by Ad- 
ger S. Johnson, Na- 
tional Carbon’s presi- 
dent. Dr. Larson was 
formerly director of the Oak Ridge National 
Laboratory, operated by Union Carbide for 
the Atomic Energy Commission. Dr. Larson 
will head all of National Carbon Com- 
pany’s research activities including Union 
Carbide’s research in new physics. His 
headquarters will be in Cleveland at the 
Company’s new research laboratory now 
under construction. 





R & E Distributes Meeting Notes 

Proceedings of the 5th Annual 
Meeting of the Research and Engi- 
neering Council, May 7-9, Boston, 
were mailed to members last month. 

Members were also reminded to 
mark calendars for the 6th Annual 
Meeting which will be held May 9- 
11, at the Edgewater Beach Hotel, 
Chicago. 

Additional copies of the proceed- 
ings are available to members at 
$5.00 and to non-members at $10.00 
each, said John H. Davis, Jr., presi- 
dent. 


ALA Meets in Boston 

Christian L. Herter, Governor of 
the State of Massachusetts, officially 
proclaimed the week of Sept. 18 to 
23 Amalgamated Lithographers of 
America week in Massachusetts. The 
ALA held its 13th biennial conven- 
tion during the week at the Sheraton 
Plaza Hotel in Boston. More than 
200 delegates and local presidents 
representing more than 80 locals of 
the ALA (itself representing more 
than 90% of the lithographic indus- 
try) came to Boston for the meeting. 

Mayor John Hines of Boston gave 
the welcoming address to the con- 
vention Sept. 19. William Belanger, 
president of the Massachusetts State 
CIO Council spoke to the delegation 
later in the day. 

Other speakers during the week 
included: Arthur Snapper, executive 
vice president of Milprint, Inc.; 
Michael Bruno, research director of 


Lithographic Technical Foundation: 
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Governor Christian Herter; James 
Carey, secretary-treasurer of the 
CIO; Ted Dadisman, Springdale 
Laboratories, and Wilfrid T. Con- 
nell, international president of the 
International Photo Engravers Union 
of North America. 


Old and rare lithographic prints 
were exhibited at Boston Public 
Library with techniques of the 
process displayed in connection with 
the meeting. 





Arthur W. Heintzelman, (L.) N.A., Keeper 
of Prints, Boston Public Library, receives 
the Forbes Lithograph Mfg. Co., Chelsea, 
Mass., gift of a lithograph stone and glass 
plate from Arthur H. Willis, president of 
the Amalgamated Lithographers of Ameri- 
ca, during ALA's thirteenth biennial meet- 
ing at Hotel Sheraton Plaza, Boston. 


St. Louis Bank Gives Lithoed Map 
A 21 x 28” four-color map of 
metropolitan St. Louis, produced by 
J. Foster Ashburn, lithographers and 
cartographers of Fort Worth, Texas, 
is being distributed by the First 
National Bank of St. Louis. 

Printed in beige, green and yellow 
with streets and highways in black 
and red, the map is done in black 
and blue, on the reverse side where 
a halftone view of the downtown 
area, a street index, and sales pro- 
motion copy is lithographed. 

C. Arthur Heminger, director of 
public relations for the bank, said 
that more than 50,000 copies of the 
map were given out in the first six 
months it was offered to radio and 
television audiences. 

Newcomers to St. Louis, and _per- 
sonnel managers of industrial firms 
who have a large number of new em- 
ployees also receive the map with the 
compliments of the bank. Another 


printing is being planned. 





McLaurin Named Tech Director 
Don J. McLaurin has 
been appointed tech- 
nical director of the 
Gilbert Paper Co., 
Menasha, Wis. Mr. 
McLaurin was chief 
of the Pulp and Paper- 
making section of the 
Institute of Paper 
Chemistry for the past 
five years. Prior to 
that he was associ- , 

ated with Powell River Co., Spruce Falls 
Power and Paper Co. and B. C. Pulp and 
Paper Co., all of Canada. 


a 
Ad Specialties Convention 

A four-day Specialty Fair concur- 
rent with the organization’s 52nd 
annual convention was held at The 
Palmer House, Chicago, Sept. 19-22 
by the Advertising Specialty National 
Association. 

More than 135 manufacturers ex- 
hibited the latest in advertising 
specialties, from calendars to execu- 
tive gifts, during the four-day show. 
About 1800 persons attended. 

e 
Oregon State Printer Moves 

The Oregon State Printing Office 
was closed for two weeks in August 
to make a move from the Agricul- 
tural Bldg., to the new Finance Bldg. 

The State Printing Section now 
occupies the basement of the Finance 
bldg., which gives more room to all 
departments and locates the entire 
section on one floor. The composing 
room has six Linotypes, three of 
which are mixers; the pressroom 
operates three horizontal Miehles 
a Miller Major, and a recently-in- 
stalled Miehle cylinder. Two Harris 
offset presses are operated at full 
capacity, and a Davidson offset is 
used for smaller work. 

Charles Unruh is State Printer, 
J. B. Hansen, superintendent, John 
K. Standish, composing room fore- 
man; Wm. Milner, pressroom fore- 
man, and H. M. Doud, bindery fore- 
man. 


ATF Has New Ad Agency 

American Type Founders, Eliza- 
beth, N. J., recently announced the 
appointment of Doyle, Kitchen & 
McCormick, 389 Madison Ave., New 
York, as its advertising agency, effec- 
tive August 1. George Frye will be 
the account executive. 
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This big four-color advertisement in the October 1, SATURDAY EVENING POST, tells your 
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customers why Hammermill Bond is now cleaner than ever before 














y er ...and another example of how 
we’re making it easier for you to sell 
printing on Hammermill Bond 
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E RAN this big ad in The Saturday 

Evening Post, and others like it 
in Time and Business Week to tell 
printing buyers about a new 
Hammermill improvement that makes 
today’s Hammermill Bond cleaner 
even than before. 

Forty-three years of uninterrupted 
national advertising have given 
Hammermill Bond the greatest accept- 
ance, the widest use of any water- 
marked bond paper. When you recom- 
mend Hammermill Bond, your selling 
job is much easier. And you can count 


seayor WO 


on Hammermill Bond’s delivering the 
satisfaction needed to keep them com- 
ing back for more. 

Are you letting this shield help 
you? Hammermill national adver- 
tising tells businessmen how cleaner 
Hammermill Bond helps you provide 


BOND 


them with better looking letterheads 
and business forms than ever before. 
To make this advertising work hard- 
er for you, simply display 
the Hammermill Guild of 
Printers shield. Hammermill 
Paper Co., Erie, Pa. 





HAMMERMILL PAPER COMPANY, EAST LAKE RD., ERIE 6, PA. 
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A FEW YEARS AGO THEY WERE CALLED “MIRACLE” INKS... 
TODAY THEY ARE IN DAILY USE BY LEADING PRINTERS 


GBW Speedinx ...used by leading printers when they need 
fast-setting, quick-drying inks. Coverage is good—blacks are rich and colors 
brilliant. Speedinx are ideal for process work as they have excellent trapping 
qualities. 


GBW Hi-Fi Inks. ... noted for their ‘stand-up brilliance.” Hi-Fi 
inks give the job snap and life. They set quickly, dry quickly and have excellent 
trapping qualities. Blacks are rich and colors brilliant. 


GBW Gloss Inks... unlike ordinary gloss inks, GBW Gloss 
Inks are comparatively easy to run. Pressmen who use these gloss inks know 
and appreciate their wonderful working qualities. 


These three lines of GBW inks are available for offset and 
letterpress. We invite you to compare these proved inks with 
the finest you are now using. 
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Mexico 8, D.F. © 
Calzada Ixtapalapa 326-B 
Phones: 27-92-78; 27-90-59 


GAETJENS, 


1 Inkbutter 
Traditionally Fine Inks for over a Century Duall Binding Varnish 
* Letterpress Inks Hi Fi Varnish 
* Litho inks Duall Dryer 


* Tin Litho Inks 


Scratch Proof Dryer 
* Die Stamping Inks 
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: Toronto, Canada 
1 


caw Oxford 1171-1172 
‘ 


Chicago 7, Illinois 
215 S. Aberdeen 
MOnroe 6-4246 


BERGER & WIRTH, 


SPECIALTIES 


















440 Birchmount Road 


N.Y. cow 


Brooklyn 1, N. Y. 
35 York St. at Brooklyn Bridge 
Ulster 8-4100 


INC. 


Harris Chemicals 
Offset Blankets 
Perfex Top Sheets 
Speedinx Black 

Kwik Blanket Solution 
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60th Anniv. for Printing Paper Mill 

St. Regis Paper Co.’s mill at Kala- 
mazoo, Mich., observed the sixtieth 
anniversary of its incorporation Sept. 
25. Founded in 1895 as the Bryant 
Paper Co., the Kalamazoo mill was 
acquired by St. Regis in 1946 from 
Time, Inc. 

Bryant Paper Co., organized in 
1895, the second mill to be estab- 
lished in the Kalamazoo Valley area, 
produced plate and lithographic pa- 
pers, white and tinted papers, matrix, 
interleaving, blotting, map, coupon 
folder and railroad papers, woven 
and laid subscription book and print- 
ing papers. In 1905, Bryant acquired 
the Imperial Coating mill adjacent 
to the plant. Superior Paper Co. was 
purchased in 1906 and four years 
later the Milham division was con- 
structed northwest of the original 
plant. By the mid-1920’s, Bryant 
owned eleven paper machines, twenty- 
four coating machines and employed 
over 1,200 people. Annual production 
at 75,000 tons of book and coated 
paper, made Bryant one of the lead- 
ing book paper mills in the world. 

Today, production from its five 
paper machines and its coating mill 
equals that of the eleven paper ma- 
chines in operation three decades ago 
as a result of substantial investment 
in the mill by St. Regis. 

. 
Toronto to Have G.A. Show 

A graphic arts machinery exhibi- 
tion including 14 first-time showings 
will take place Oct. 17-22 in Sears 
Limited Showrooms, Toronto, On- 
tario. Brown & Bigelow, St. Paul, 
Minn. and Rolph-Clark-Stone Limit- 
ed, Toronto, have produced blotters 
promoting the exhibit, in four-colors. 
Lucky Draw Prize is two round trip 
airline tickets to Bermuda from 
Toronto. 

’ 
Appointments at R-C-S 

Percy Stevenson has been named 
administrative manager, Calendar & 
Specialty division, Rolph-Clark-Stone, 
Ltd., it was announced recently from 
the Montreal home office. A member 
of the Quarter Century Club, he left 
the Cost department in 1943 to join 
the Calendar division. 

Ralph Grant has been appointed 


James F. Haydock (1), 
superintendent of Off- 
set Press department, 
Forbes Lithograph 
Mfg. Co., discussing a 
sheet off a four color 
press with two of his 
pressmen before his 
retirement, Sept. 30. 


Haydock Retires After 49 Years 

James F. Haydock retired from 
Forbes Lithograph Mfg. Co., Chelsea, 
Mass., after 49 years of service. He 
had been superintendent of the Offset 
Press department, one of the largest 
in the country. 

Mr. Haydock came to work for 
Forbes in 1906 in the Commercial 
Department when he was 16. Litho 
printing was from stone then. When 
offset presses were installed, he be- 


sales manager, Calendar & Specialty 
division. He was appointed assistant 
sales manager in 1953. 


K-C Shows New Art in Ads 

An “Accent” campaign, prepared 
by Foote, Cone & Belding, advertis- 
ing agency for Kimberly-Clark Corp., 
has been initiated in printing trade 
publications, an unusual use for the 
type of art work generally found in 
Life, Saturday Evening Post, Look, 
etc. Designed to accent the quality, 
balance, uniformity and _ protective 
characteristics of Kimberly - Clark’s 
coated printing papers, the two-page 
ads were photographed by Ben Rose, 
fashion photographer of New York. 
Ice skaters from a Broadway night 
club and girls from the musical 


comedy “Fanny” were used as 
models. (First ad appeared in ML, 
September). 


Charles Burrows Dies 

Charles P. Burrows Sr., who until 
his retirement had been connected 
with Brett Lithographing Co., Long 
Island City, for 43 years, died Sept. 
21 at his home in New York. He 


was 73. 
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came one of the country’s first offset 
In 1925, he was made a 
foreman in the pressroom and in 
1947 became superintendent of the 


pressmen. 


Offset Press department. During the 
early years of offset printing, Mr. 
Haydock conducted a class for offset 
Wentworth 
Boston, the first of its kind in Boston. 


pressmen at Institute, 

He was one of the founders of the 
Boston Litho Club in 1947, and its 
second president, 1948-49, 


NAPL Membership at New High 


Nearly 1,000 
and hundreds of others attended the 
23rd convention of NAPL, Hotel 
Statler, Cleveland, Sept. 21-24. The 


74 booths represented the largest 


persons registered 


exhibit ever held. Also, a new high 
in membership was posted — 709. 
The board of directors received ap- 
plications from and voted into mem- 
bership 191 companies in the past 
year. (See ml convention story, pages 
65-72.) 
ao 

More Space for Rust Craft, Canada 

Rust Craft Limited, Toronto, Ont., 
has leased additional space at 52 
St. Lawrence St., Toronto. The three- 
64,000 


square feet of floor area will be used 


story building containing 
to house the firm’s finishing packag- 
ing, and shipping facilities. 
e 

ATF Names Johnston on W. Coast 

Willis C. Johnston has been ap- 
pointed Pacific Coast regional man- 
ager for American Type Founders, 
it was announced last month. Mr. 
Johnston has been with the company 
for 25 years, recently as San Fran- 
cisco branch manager. The new office 


will serve the Pacific Coast. 
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Magazine Clinic Program 

The Magazine Clinic of The Amer- 
ican Institute of Graphic Arts has 
planned a series of eight programs 
for the 1955-56 season under the 
chairmanship of Henry Wolf, art 
director of Esquire. Vice-chairman 
of the Magazine Clinic is Lucile D. 
Kirk, Beauty and Regional editor of 
Parents’ Magazine. Committee con- 
sultants are M. F. Agha, consulting 
art director and Tobias Moss, art 
director of A. I. Friedman Co. 

Meetings will be held at the head- 
quarters of the Institute, Tuesday at 
7:15 pm. Admission is $1.50; 75¢ 
for those who are already members 
of the AIGA. Two additional mag- 
azine critique seminars will be in- 
cluded, making a total of 20 mag- 
azines to be analyzed and discussed 
from the viewpoint of improving lay- 
out and typography. One dinner 
meeting is planned, and the other five 
programs will be in the form of panel 
discussions with art directors, edi- 
tors, designers, illustrators, photog- 
raphers, printing and production men 
in the group. 

Tentative schedule of Magazine 
Clinics for the new season is: 

Oct. 4 — Illustration in Magazine 
Design. Chairman, Henry Wolf. In- 
vited participants: John Groth, artist 





Scholarships for Future G. A. Execs 

5. T. Baron, president, Royal Paper 
Corp., New York, announced in- 
auguration recently of Baron Scholar- 
ship Awards for the development of 
management-trained executives in the 
graphic arts. The scholarships are 
in honor of Paul Baron and his two 
sons, Louis Baron and Abner Baron, 
who devoted their careers to the 
printing and paper fields. 

Five scholarships will be granted 
annually to outstanding graduates of 
the New York School of Printing, 
enabling the recipients to take courses 
in printing management at the New 
York Employing Printers Association 
School. The program amounts to ap- 
proximately $1000 per year and the 
first awards will be given to the grad- 
uating class of June 1956. Ferdy 
Tagle, principal of the New York 


School of Printing in conjunction 
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and illustrator; Art Kane, art direc- 
tor of Seventeen; Eugene Karlin, 
artist and illustrator; Ben Rose, pho- 
tographer. 

Nov. 15 — First Magazine Critique 
Seminar. 

Dec. 6— Make-up and Prepara- 
tion of Magazine Copy for Reproduc- 
tion. 

Jan. 10— New 
Magazine Design. 


Approaches _ to 


Feb. 7 — Dinner Meeting, location 
to be announced later. Discussion 
topic: What Sells a Magazine? David 
Saltman, former Magazine Clinic 
chairman, will be in charge of this 
meeting, assisted by Charles Whitney, 
publisher of Whitney Publications. 
The panel will consist of publishers, 
editors and sales management per- 
sonnel. 

March 6 — Second and final Mag- 
azine Critique Seminar. 

April 10 — Sensory Perception and 
Magazine Design. Chairman, Sey- 
mour Robins, industrial designer and 
design consultant, Princeton Uni- 
versity; assistant, Herbert Roan, de- 
signer and consultant art director. 

May 8—Foreign Magazines — 
Their Reception and Influence on 
American Magazines. Co-chairmen, 
Carl Fischer, art director, Sudler & 
Hennessey, Inc.; Martin Rosenzweig, 
art director of Industrial Design. 


with Don Taylor, president New York 
Employing Printers Association, Inc. 
will direct the program. 
e 

“Accident Facts” Available 

The 1955 edition of National 
Safety Council’s statistical yearbook, 
“Accident Facts,” containing facts 
and figures on industrial, traffic, 
home, farm, school, and other types 
of accidents was published last 
month. 

The 96-page book is priced at $.75 
a copy, available from National 
Safety Council, 425 N. Michigan 
Ave., Chicago 11. 

e 

New W. Coast Lithographer 

Having the distinction of being the 
only new industry reported in the 
month of August in Portland, Ore., 
is York Litho Co. S. W. Jefferson 
incorporated to do offset lithography. 


3M Names Duplicating Chiefs 

John R. Favorite has been ad- 
vanced to technical director of the 
duplicating products division, Minne- 
sota Mining & Manufacturing Co., St. 
Paul, Minn., it was announced last 
month. Mr. Favorite joined 3M in 
1950 as a development engineer in 
the new products division. 

Advancement of James C. Greene, 
Jr. to sales supervisor for the dupli- 
cating products division, was also 
announced. Mr. Greene joined 3M 
in 1953 and previously worked as a 
salesman in 3M’s printing products 
division. 


POPAI Adds Committee Men 

Appointment of two new members 
to the Trade Relations and Research 
Committee of the Point-of-Purchase 
Advertising Institute, Inc., has been 
announced by E. K. Whitmore, com- 
They are Ralph 
Head, accounts supervisor, Batten, 
Barton, Durstine & Osborn, Inc., and 
O. H. Stark, Snyder & Black, lithog- 
raphers, both of New York. 


mittee chairman. 


Lithographers Incorporate 

Fairchild Graphic Equipment, Inc., 
New York, has been granted a charter 
of incorporation listing capital stock 
of 20,000 shares at $10 each and 
1,000 shares no par value. Resident 
Agent: The Corporation Co., Hamil- 
ville, Tenn. 

Al-Ge Printing & Lithographing 
Corp., printing business, etc., New 
York, has been granted a charter of 
incorporation listing capital stock of 
$20,000. Directors: A. G. Taub, 
Ruth Taub and Beatrice Baron. 

Donlevy Lithograph, Wichita, 
Kan., has incorporated with capital 
of $48,000. Incorporators include 
Eugene C. Donlevy, Richard C. Wat- 
son and Carl A. Heller, Wichita. 

Summit Printing Company, Inc., 
printing, lithographing, New York, 
has been granted charter of incor- 
poration listing capital stock of 200 
shares, no par value. Directors: Sam- 
uel H. Stoller, Elsie H. Stoller and 
Victor J. Usin. 

John P. Smith Co., Inc., has filed 
article at Albany, N. Y., changing its 
name to Smith-Hart Printing Corp. 
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YOU CAN NOW BUY 


AQUATET 
DAMPABASE 


IN CUT LENGTHS 


e EASIER TO APPLY £~ 


e FIT TIGHT j 
and SNUG ill 5 


GODFREY ROLLER CO. 


Roller Makers for 90 Years 
211-21 NORTH CAMAC STREET PHILADELPHIA 7, PA. 
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Shoot for high contrast... 
with ANSCO REPROLITH ORTHO FILM 


x a 
s 4 ys This long-time favorite Ansco emulsion 





has gained its popularity with a combina- 
tion of characteristics that make it easier 
to turn out top-quality work day after day. 


» » 
» % 





First among its fine properties is high 
contrast... 


—o— 
i — 
4 


It also offers a good degree of orthochro- 
matic sensitivity . . . and is a highly- 
favored medium for halftones. 











Pe ee a ie 


é 














+ ~ Also well-suited for line copying of both 
W * black-and-white and colored copy, Repro- 
lith Ortho permits the use of filters to im- 
prove rendition of copy which otherwise 
would demand handwork on negatives. 


Hold that size... 


with REPROLITH ORTHO 
VINYL BASE FILM 


In this outstanding graphic 
arts film, you get all the ad- 








vantages of Ansco Repro- 
lith Ortho’s high contrast 
orthochromatic emulsion 
plus the extreme dimen- 
sional stability of a vinyl 
base. 


Binghamton, New York. A Division of General Aniline & Film Corporation. “From Research to Reality.” 
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Zeese With Howard Flint 

wet Howard Flint Ink Co., 
Detroit recently an- 
nounced the appoint- 
ment of Herbert H. 
Zeese, to its selling 
staff. Mr. Zeese will 
devote his attention 
to the Metropolitan 
New York area. Prior 
to his Army service 
he was an offset 
pressman. He is a 
grandson of the late Gustav Zeese, founder 
of the Zeese-Wilkinson Corp. 
» 


LNA Exhibit Seen by 20,000 
Since its opening in Chicago last 
May, the 5th Lithographic Awards 


Exhibit has been seen by an esti- 


co 





mated 20,000 persons, according to 
LNA officials. 

A few of the firms who viewed the 
exhibit in New York last month are: 

Young & Rubicam Inc.; McCann- 
Erickson Inc.; National Biscuit Co.; 
Lightolier; J. Walter Thompson Co.; 
General Electric Co.; Grossett & 
Dunlap Inc.; Bates Fabrics; Ciba 
Pharmaceutical Co.; N. Y. Herald 
Tribune; Bristol-Myers Co.; Cities 
Service Oil Co.; Wallachs, Inc. 

Also American Gas & Electric Co.: 
MacF adden Publications; BBDO Ad- 
vertising Agency; Reynolds Metal 
Co.; American Tobacco Co.; Pepsi- 
Cola Co.; Trans World Airlines; 
Time, Inc.; Coty, Inc.; The Borden 
Co.; Nation’s Business; R.C.A. Vic- 
tor; Schenley’s; Ward Baking Co.: 
Fuller & Smith & Ross; N. Y. Life 
Ins. Co.; and Nabisco. 

J. Walter Thompson have asked 
for many of the awards winners for 
a private display at their own head- 
quarters. 

Dates in the weeks ahead are: 

Sept. 26-30—Buffalo, N. Y.; Oct. 
3-5 — Toledo, O.; Oct. 10-14 — Cin- 
cinnati, O.; Oct. 24-28 — Racine. 
Wisc.; Oct. 24-28 — Milwaukee, 
Wisc.; Oct. 31-Nov. 4— Waterloo, 
Iowa; Nov. 8—St. Paul, Minn.; 
Nov. 10 — Minneapolis, Minn. 

we 
USAF Views Champion’s Films 

After being seen by more than 
four and a half million people since 
their introduction in late 1953, three 
Champion Paper Co. films, “Good 
Business,” “Deep Roots” and “Paper 
Work,” are being viewed currently 
by U. S. Air Force personnel at 
seven USAF stations. Complying 
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with a request from the Dept. of 
Defense, the company has provided 
the films for showings at USAF bases 
in Loring, Me., Bermuda, the Azores, 
Tripoli, Dhahran, Iceland and Green- 
land. 
* 

Stewart Heads S. Calif. Litho Group 

Don Stewart, president of Stewart 
Lithograph Co., has been elected 
chairman of the Lithograph section 
of Printing Industries of Southern 
California for 1955-560. 

The first meeting of the year 
covered the subject of Eastman Short 
Run 3-Color Lithography. 

* 
London Sees Higher Printing Bills 

A ten percent increase in the cost 
of printing after November is being 
predicted among print buyers in 
London, as the result of new wage 
agreements in the industry, accord- 
ing to Printing News, new weekly 
tabloid published in London. (/ssue 
number 1 arrived at ml’s desk Sept. 
15.) 

The Amalgamated Society of Litho- 
graphic Printers has registered a 
claim for a £12 10s. minimum for 
all areas (London and provinces), a 
200 percent increase in all extras, a 
£10 minimum for stone and _ plate 
preparers and “office” printing ma- 
chine operators, improvement in shift 
rates and a suggestion of a_ three 
year stabilization period with a slid- 
ing scale. 

The employers have made counter- 
claims in relation to the shortage of 
skilled labor. It is felt that any 
settlement involving increased wages 
should also include provisions which 
will contribute substantially to allevi- 
ation of the labor shortage and the 
raising of production of the industry, 
the News said. 

Chief methods the employers have 
in mind relate to alteration of ap- 
prentice quotas; a block of additional 
apprentices: transfer of existing ap- 
prentice quota vacancies where not 
utilized; down-grading of certain less 
skilled classes of work from craft to 
non-craft; easing of other demarca- 
tion limits; wider acceptance of work 
measurement schemes and increased 
acceptance of dilution where practi- 
cable. 


1955 


Levey Names Roberts 
William C. Roberts 
has been appointed 
manager of the south- 
west territory for 
Fred’k H. Levey Co., 
New York, and will 
make his headquart- 
ers in Dallas, Texas. 
He will cover the four- 
state area of Texas, 
Oklahoma, Arkansas 
and Louisiana. Mr. 
Roberts has been with Levey since 1939. 





e 
Front Office Learns Offset 

The educational program for train- 
ing front-office personnel has received 
new encouragement under the spon- 
sorship of the Metropolitan Lithog- 
raphers Assn., Union shop employer 
group in New York. At the New 
York Trade School, now celebrating 
its 75th anniversary, the Survey of 
Lithography course for front-office 
personnel and salesmen began Sept. 
20 with H. C. Latimer of the Metro- 
politan Lithographers Assn. as in- 
structor. Mr. Latimer wrote the LTF 
textbook used for this introductory 
course. 

. 
Cost Accounting Seminar Nov. 3-4 

It was announced at Business 
Forms Institute’s fall meeting, Sept. 
22-23 at Seaview Country Club, 
Absecon, N. J., that a cost account- 
ing seminar, for members of the 
Business Forms Institute, will be held 
in New York City, Nov. 3-4. This 
seminar will review and bring up to 
date the chart of accounts and cost 
accounting manual which was pub- 
lished by the institute several years 
ago. 

Walter I. Flocken, communications 
engineer of the American Telephone 
and Telegraph Company, commercial 
department, spoke on the Bell sys- 
tem’s place in the integrated data 
processing concept during the meet- 
ing. Messrs. H. V. Lauer and C. O. 
Harris, heads of Research Applica- 
tions department and Special Prod- 
ucts department respectively, of the 
National Cash Register Co., told the 
members of the advancements and 
improvements being made in NCR 
paper, and discussed some of the 
problems that have been experienced 
by converters. 

Sales volume for 1955 is up about 
15% over a similar period in 1954, 


it was reported, 
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Lithographers and Suppliers Exhibit at DMAA Meeting 


AWRENCE G. CHAIT of R. L. 

Polk & Co., in his keynote address 
at 38th annual convention of the Di- 
rect Mail Advertising Association, 
Chicago, Sept. 12-14, declared that 
more money is spent on direct mail 
advertising than on television and 
twice as much as is spent on radio. In 
1954, Mr. Chait said, the dollar vol- 
ume of direct mail advertising was 


$1,374,000,000, nearly 50 percent 





Wetzel Brothers, Milwaukee, was honored 
with an award at the DMAA convention. 
Wetzel’s was one of forty-nine firms from 
the U. S. and Canada cited for the effective- 
ness and technical excellence of its entry in 
the ‘Best Direct Mail Advertising of 1955” 
contest. Jay Conley (r.) Wetzel art director, 
shows one of the six DMAA certificates 
won by Wetzel since 1945, to sales man- 
ager Harold Norder (1.) and creative plans 
supervisor Ken Gredler. 


more than the 1950 expenditure of 
$918,000,000. Direct mail now en- 
joys 14.7 percent of all dollar expen- 
ditures for advertising in this nation 
and this medium is second only to 
newspapers, which have 33 percent of 
all advertising revenue, he continued. 

“I have quoted these facts and 
’ said Mr. Chait, “to indicate 
that a quiet revolution has been in 
progress and that direct mail stands 
on the threshold of a great new period 
of effectiveness.” 


figures,” 


Speakers on the three-day program 
included lithographer-printer George 
F. McKiernan, Sr., who discussed 
“How To Save Money On Your Print- 
ing. 

“There’s no magic about it,” Mr. 


McKiernan said, “the answer is 


simply proper planning. By getting 
everybody involved in a job together 
right at the start and giving all of 
them the instructions at the same 
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time, much can be accomplished. 
Difficulties can be avoided such as: 
layouts by artists who do not under- 
stand how the job has to be handled 
on the press; alterations that equal 
the cost of a good vacation; high 
expenses for half tones, tints, reverses, 
etc.” 

Among lithographers represented 
were: Manz Corp., Veritone Co., Goes 
Lithographing Co., Runkle-Thomp- 
son-Kovats, Inc. and Magill-Wein- 
sheimer Co., all of Chicago, and 
Dennison Mfg. Co., Framingham, 
Mass. 

Miehle Printing Press & Mfg. Co., 
Chicago, teamed up with Minnesota 
Mining and Mfg. Co. and nu-Are 
Co., to give a unique demonstration 
of offset in action. Using a 3-M pre- 
sensitized plate, nu-Arc exposed it in 
their new “Rapid Printer.” This plate 
was then passed to 3M representa- 
tives where the preparatory work was 
done. Miehle workers in the adjoin- 
ing booth then ran the plate on their 
No. 17 Lithoprint press. 

Harris, Seybold Co., Cleveland, O., 
displayed its presensitized offset plate, 
Macey collator, Whale tipper and spe- 
cial products from the chemicals di- 
vision. 

Robertson Photo Mechanix, Inc., 
Chicago, exhibited its new “Dial-A- 
Plate” printer, first fully automatic 
high speed unit for exposing pre- 
sensitized plates. The unit is sched- 
uled for commercial production in 
November. Davidson Corp.’s exhibit 
included two offset 


presses in operation, demonstrating 


model office 
two-side printing and other features. 
Jahn & Ollier Engraving Co., Chicago, 
presented their offset platemaking 
services and told of recent additions 
to facilities for handling direct mail 
business. 

Other equipment manufacturers at 
the convention included the Ralph C. 
Coxhead Corp., Addressograph-Multi- 
graph Corp., Russel E. Baum, Chal- 
lenge Machinery Co., General Bind- 
ing Co., Filmotype Corp., Halber 
Corp., and B. H. Bunn Co. 

The Envelope Manufacturers Asso- 
ciation of America had a cooperative 
display of distinctive envelopes. Pa- 
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per companies showing their lines 
were Northwest Paper Co., Inter- 
national Paper Co., Appleton Coated 
Paper Co., Dwight Bros. Paper Co., 
Peninsular Paper Co., Whiteford 
Paper Co. and Mohawk Paper Mills. 
Joseph J. McGee, Jr., Old America 
Insurance Co., Kansas City, Mo., was 
elected new president of the DMAA. 
Vice presidents elected were Douglas 
B. Mahoney, Montreal, Can., and Wm. 
R. Merriam, Washington, D. C.; sec- 
retary is David Goldwasser, president, 
Atlanta Envelope Co., Atlanta, Ga., 
and new treasurer is Theo. V. Bihler, 
circulation director, Journal of Com- 
merce, New York. 
e 
Phila. PIA in New Home 
Printing Industries of Philadel- 
phia, Inc. moved into its newly-con- 
structed headquarters at 1900 Cherry 
Street late in August. Money for the 
new building was raised from con- 
tributions by members. 
e 
London Lithographer’s Profits Up 
John Waddington, printers and 
lithographers of London, England, 
reported a substantial increase in 
group profits and an increase from 
12% percent to 15 percent in the 
total Ordinary dividend for the year 
ending March 31, 1955. 
@ 


Vinton Advanced at Du Pont 


William H. Vinton, a chief super- 
visor in Du Pont’s Photo Products 
dept. plant technical section, Parlin, 
N. J., has been named product man- 
ager in charge of new product de- 
velopment in Wilmington, Del. 

Mr. Vinton joined Du Pont in 
1943 as a research chemist and 
transferred to Photo Products in 
1947. He chief product 
supervisor of the technical section in 
May of last year. 


became 


e 

Dun-Wel Move to Larger Plant 

Dun-Wel Litho Co., Chicago, 
moved in August to a new location 
at 1509 N. Larabee St., from its plant 
on Mohawk St. Dun-Wel had been 
at the Mohawk address since the 
company was founded eight years 
ago. More space was needed for the 
growing business, Chas. Grundhofer, 
proprietor, said. 
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Color Standards a Must 

More attention will have to be paid 
to standardization of colors if the 
full potential of graphic arts repro- 
duction of color photography is to 
be realized, declared Joseph H. 
Snyder, president and general man- 
ager, Color Corp. of America. He 
told a conference on _ industrial 
photography at the 75th Convention 
of Photographers Association of 
America that the major problem in 
printed reproduction of color copy 
has been color standardization. 

“Color photography and color re- 
production present a _ paradoxical 
situation,” said Mr. Snyder. “On 
the one hand, 


vital in dealing with color reproduc- 


standardization is 


tion; but, standardization is prob- 
ably the greatest barrier to imagina- 
tive, creative color work. The use of 
color in industry and advertising is 
one thing; its reproduction in gra- 
phic arts is another.” He predicted, 
however, that a uniform basis for 
comparing color copy and color re- 
production will be developed. 
Another 


conference speaker in 





Plant Maintenance Conference 

The seventh annual Plant Mainte- 
nance & Engineering Conference to 
be held in Philadelphia in January, 
will include 50 sessions on 26 aspects 
of factory upkeep. The conference 
will be held concurrently with the 
Plant & Engineering 
Show at Convention Hall, Philadel- 
phia, January 23-20. 

More than 20,000 industrial ex- 
ecutives are expected at the show 
which has not been held in the East 


Maintenance 


since 1952. About 400 companies are 
expected to exhibit. 

Six industries will receive special 
attention in round table discussions: 
air transport, chemical, iron foundry, 
petroleum refining, paper mill and 
paper product and textiles. 

The conference will start with a 
general session on “How We Look at 
Preventive Maintenance,” with two 
presentations, one from a metal-work- 
ing plant and another from a process 
plant. The second general conference 
will be a panel discussion on “Main- 
tenance Controls.” This session will 
consider, “Planning and Scheduling 
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Chicago, Dr. Vincent. Hall of the 
Time-Life research laboratories, 
Springdale, Conn., reported on his 
findings on optimum conditions for 
comparing color prints or trans- 
parencies with printed color repro- 
ductions. A viewing booth is in- 
volved, equipped with both fluores- 
cent and incandescent lamps. These 
are positioned to produce an overall 
intensity of 100 foot-candles. 

Marking its 75th anniversary, the 
Photographers Association awarded 
citations to 26 individuals, publica- 
tions, institutions and societies for 
achievements in advancing profes- 
sional photography. On the list was 
Arizona Highways with lithographed 
illustrations and other art work. 

e 

Lithotype Appoints de Fremery 

Paul de Fremery has been named 
director of packaging sales for Litho- 
type Process Co., San Francisco, it 
was announced last month by Knud 
Prip, president. Before joining Litho- 
type, Mr. de Fremery was associated 
with Fairbairn Tape & Label Co. in 


San Francisco. 


as Designed for Effective Cost Con- 
trol,” “Inspection Procedures to Con- 
trol Quality” and “Making the Main- 
tenance Personnel Control Minded.” 

Eight sectional conferences will 
consider “Getting Maintenance People 
to Work as a Team,” “Yardsticks to 
Measure Mainte- 


Standards and 


Effectiveness of 
nance,” “Sanitary 
How to Meet Them,” “Equipment 
Replacement Policies,’ “Using the 
Services of Independent Contractors,” 
“Maintenance in Plants on 24-Hour 
Operation,” “Maintenance Painting” 
and “Design and Operation of Main- 
tenance Shops.” 

Round table discussions, in addi- 
tion to the five specially devoted to 
particular industries, include ‘“Main- 
tenance of Yard Structures and Yard 
Equipment,” “How Punched Cards 
Facilitate Maintenance,” “Getting the 
Most Out of Electrical Equipment,” 
“Lubrication Practices,” Maintenance 
of Machine Tools,” “Report Writing,” 
“Relation of Maintenance and Pur- 
chasing Departments,” “Insuring Ef- 
fective Utilities for the Plant,” 
and “Forms, Records and Reports.” 





British-U. S. Differ on Type 

British books chosen for the In- 
ternational Book Design exhibition 
have all been set in Monotype type 
faces, with Bembo well in the lead, 
having been used in 11 of the 50 
books. Preference for Monotype did 
not extend to the American “fifty” 
where Linotype faces led the field, 
with 32 out of the 50. 

The 50 British books have been 
set in the following typefaces: Bembo 
11; Times New Roman 6; Basker- 
ville 5; Ehrhardt 3; Poliphilus 3; 
Modern 3; Bell 2; Caslon 2; Imprint 
2; Plantin 2; Van Dyck 2; Wal- 
baum 2; Bodoni 1; Bulmer 1; Scotch 
Roman 1; Fournier 1; Garamond 
1; Pastonchi 1; Perpetua 1. 

American books were set as fol- 
lows: Linotype faces—Caledonia 8; 
Baskerville 6; Times Roman 5; 
Bodoni Book 3; Electra 3; Caslon 
O.F. 2; Janson 2; Fairfield 1; Gara- 
mond 1; Scotch 1. Monotype faces— 
Emerson 2; Garamond 2; Basker- 
ville 2; Bodoni Book 1; Perpetua 1; 
8A—1; Bulmer 1; Caslon 1. Inter- 
type faces—Waverly 2; Baskerville 
1. Stempel typefoundry — Janson 1. 
Klingspor typefoundry — Jessen 1. 
Enschedé typefoundry — Romanée 1. 
Nebiolo typefoundry—Inkunabula 1. 


Met. Christmas Cards on Sale 

Works of art ranging from a Greek 
vase painting of the fifth century 
B.C. to an American 19th century 
illustration for John Greenleaf Whit- 
tier’s Snowbound have been repro- 
duced in the 1955 selection of Metro- 
politan Museum of Art (N. Y.) 
Christmas cards now on sale. 

Thirty-three new subjects from the 
Museum’s collections have been re- 
produced this year in color and in 
black-and-white. Among 16 cards in 
full color are: a detail of the angel 
from Rogier van der Weyden’s 
Annunciation; and Dieric Bouts’ 
Virgin and Child. Other cards in full 
color include Adoration of the Magi, 
a 14th century English embroidery; 
Squirrel in a Hazelnut Tree, a wood- 
land detail from one of the 16th 
century Unicorn tapestries at The 
Cloisters; and a stained-glass window 
detail of the Annunciation from 14th 
century Austria. 
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“PHOTO PURIFIED” 


OUT cuemica, works 
S «¢ NEW YORK 


minutes 


USE JIFFIK®... the lightning-fast liquid fixer 
for all film and paper 


Save hours of darkroom time! A fresh solution of Jiffix will 
completely fix and harden your film in 2 minutes...up to 4 times 
faster than ordinary hypo baths! For proof... check the chart: 



































Approximate Fixing Approximate Fixing 
TYPE FILM Time in Fresh Time in 
Jiffix Solution Hypo 
Process 26 seconds 42 seconds 
Fine grain 100 seconds 430 seconds 
Superfast Pan 100 seconds 430 seconds 
Standard Pan 120 seconds 480 seconds 
Orthochromatic 120 seconds 480 seconds 
For prize prints— develop @ EXTRA ECONOMICAL FOR PHOTO-MECHANICAL FILM 


all your papers in PICTONE™~! . 
aa You may dilute Jiffix up to 11 times... still films are clear in 25 to 30 
seconds. You can renew the solution often, at low cost! 


MALLINCKRODT CHEMICAL WORKS 





Mallinckrodt St., St. Louis 7, Mo. 72 Gold St., New York 8, N. Y. 
CHICAGO « CINCINNATI © CLEVELAND LOS ANGELES * MONTREAL « PHILADELPHIA SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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Are you tired, worn out like me? 


I bought a (| dvIC , 


I’m stall tered and worn out 


+ 


| 






blanket. 














| 
| 
| 





but, man, 7s my pressroom jumping now! 


GURIN-RAPPORT INC.216 N. Jefferson St. Chicago 6, Ill. Westeminster Place, Morristown, N.J. 2651 Edington Rd. Columbus, Ohio 
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Litho Firms Incorporate 

Display Die Cutting Company, 
Inc., lithographing and printing, New 
York, has been granted a charter of 
incorporation listing capital stock of 
200 shares, no par value. Directors 
are Edward F. Rosiny, Peter W. 
Kleinman and Helen Fader. 

R. & H. Press, Inc., printers & 
lithographers, New York, has been 
granted a charter of incorporation 
listing capital stock of 200 shares, 
no par value. Directors are Isaac C. 
Donner, Sally Eisner and G. Mathers 
Clark. 

Davidson Sales and Service 
Agency, Inc., lithographic equipment, 
Baton Rouge, La., has been granted 
a charter of incorporation listing 
capital stock of $15,000. 

Curley Printing Co., 412 Demon- 
bruen Street, Nashville, Tenn., has 
been granted a charter of incorpora- 
tion listing capital stock of 2,000 
shares at $100 each. 

e 
L.A. Platemakers’ Golf Winners 

William Schweit, Maple Press, 
with a net score of 63, and Frank 
Plucinak, General Engraving, with 
a gross of 74, captured top spots and 
handsome trophies in a closely con- 
tested Golf Tourney August 27, 
sponsored by the Lithographic Nega- 
tive and Platemakers Association at 
the Fox Hills Country Club in Los 
Angeles. The golf committee in- 
cluded Dick Gilbert of Aqua-Plate, 
Mike Wolf of Cal-Litho and Harold 
Belt of B. P. Blueprint. 

Prize winners were: Putting 18 Holes — 
Ted Metzmaker, Emsco Mfg. — 36; Tom 
Kellough, Jeffries Banknote — 36. Lyle Hoff- 
man, Century Litho — 37; Hal Balsam, 
Allied Label & Litho — 38; Dwight Belt, 
B. P. Blueprint — 39; Henry Hennenberg, 
P.I.A. — 39. Frank Plucinak, Gen’l Engrav- 
ing — 40; Lawson Williams, Smart Supply 
— 40; Ken Mills Jr., Roberts & Porter — 40; 
Dusty Rhodes, Ray Burns Litho — 40; Ted 


Talbot, Cal Litho — 40; Ed Donahue, An- 
derson Litho — 40. 

Low Gross Individual — Frank Plucinak, 
Gen'l Engraving — 74. 

Low Net Individual — Bill Schweit, Maple 
Press — 63. 

Low Gross Team — Ken Campbell, Ander- 
son Litho and Ed. Donahue, Anderson Litho 
— 161; Dusty Rhodes, Ray Burns Litho and 
Chas. Pope, Planagraph Printers — 161. 
Low Net Team — Larry Barclay, Color Art 
Studio and Erwin Rohlf, Century Litho — 
67% average. 

Prize Holes — Art Ferguson, Kellaway Ide; 
Pete Zei, Photo Litho Supply; Ted Talbot, 
Cal Litho; Henry Hennenberg, P.I.A. 

Blind Bogie — Leonard Charles, Leonard 
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Charles & Assoc; Nelson Wunderlich, Color- 
tone Litho; Myles Rudolph, Myers Show 
Print — net score of 78. 


a 

Disneyland Gross Over '2-Million 

Jointly owned by Western Print- 
ing & Lithographing, Walt Disney 
Productions, and American Broad- 
casting - Paramount Theaters, Inc., 
Disneyland has collected more than 
$500,000 since its opening July 18, 
up to, but not including Labor Day. 
The $9 million amusement park in 
Anaheim, Calif., was visited by 800.- 
517 patrons by August 25. 


Craftsmen Hear Admen 

Frank E, Powers of J. Walter 
Thompson, and Milton K. Zudeck of 
McCann-Erickson, were the chief 
speakers at New York Craftsmen’s 
first meeting of the season, Sept. 15. 
The theme “Doing Things with 
Type” was emphasized with slide 
projections of actual advertisements 
and samples of typography. An ex- 
tensive exhibit on type and related 
subjects was assembled by Joe 
Weiler, Lou Croplis and Bruno 


Menzer. 














Jomac Roller Cleaner pays for itself 


Cleaner keeps presses running, 
frees pressmen from costly downtime delays 


If Jomac Roller Cleaner never cleaned a dampener roller (a job 
it does with dispatch), it would still pay “for itself in short order. 
Because by breaking in a complete set of rollers simultaneously, 
the cleaner saves 15‘minutes running time per press. This economy 
alone can pay for the cleaner inside of a year. 


Increases cover life 50% 
In its primary job, the Jomac Roller Cleaner cuts downtime further, 
increases dampener cover life 50% by cleaning thoroughly without 
tearing covers or breaking stitches. The only labor invalved is filling 
the tank with water,’adding cleaning fluid, and switching on the 
motor. The rollers emerge clean, smooth, and, in the case of new 
rollers, free of lint. 


Write for literature 
Send for the latest literature on Jomac Roller Cleaner, and for a 
list of users in your area. Give us the overall length of your longest 
dampener, and we'll quote you the price of the proper size cleaner. 
Sizes from 36” to 96”. Jomac Inc., Dept. L1, Philadelphia 38, Pa. 


Use Jomac Seamol and Flanol seamless coverings for your dampener rollers 


FJOMAC Inc. 











Tribute to St. Louis Ink Men 

The Graphic Arts Association of 
St. Louis, in collaboration with the 
Ink and Roller Group, will honor 
five men representing the ink indus- 
try in St. Louis, for their services to 
the graphic arts industry covering 
a period of 50 years or more. The 
men to be honored at the dinner 
Nov. 16 in St. Louis, are: George 
Braznell, Braznell Co.; Sam Alexan- 
der, Triangle Ink Co.; Joe Kelly, Jos. 
F. Kelly, Inc.; Albert Hentschel and 
Adolph B. Hill, Jr., Hill-Hentschel Co. 


Each man will receive a plaque in 
appreciation of his service to the 
graphic arts industry. 

The movie, “Printing Ink Goes to 
College.” will have its premier show- 
ing at the dinner meeting. It was 
developed by the Research Institute 
of the Printing Ink Association of 
America at Lehigh University. 

e 
Cable with Standard 

Standard Lithograph Co., Los An- 
geles, has announced that Stan Cable 
has joined its sales staff as of Sept. 1. 

















“Give me NATIONAL carbons 
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Roy, f). Wadsworth 


The Hennegan Company 
Cincinnati 2, Ohio 
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The term “‘National”’ is a registered trade-mark of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 1 7,N. Y. 
Sales Offices: Atlanta, Chicago, Dallas, Kansas City, Los Angeles, New York, Pittsburgh, San Francisco 
In Canada: Union Carbide Canada Limited, Toronto 














L. A. Has Printing Week Group 


All segments of the graphic arts 
industry in Southern California have 
announced the formation of a per- 
manent joint organization for the 
annual promotion of Printing Week. 
To be known as the Printing Week 
Council of Greater Los Angeles, Inc., 
the new group’s objectives are: 

1) To provide an autonomous 
body through which all organiza- 
tions in the graphic arts may par- 
ticipate in an industry-wide public 
relations program culminating in 
Printing Week each year. 

2) To provide planning, super- 
vision and administrative leadership 
for a public relations program and 
the annual observance of Printing 
Week in Greater Los Angeles. 

3) To provide the ways and means 
of financing activities assumed in 
the program. 

e 
Miller Names Atlanta Salesman 

Appointment of Paul Westheider- 
man as Miller representative in the 
Atlanta sales territory was announced 
last month by Miller Printing. Ma- 
chinery Co., Chicago. This territory 
comprises the states of Alabama, 
Florida, Georgia, North Carolina, 
South Carolina, and Eastern Ten- 
nessee. 

e 


Lithoed Stamps on Magazine Cover 

Poor Richard’s Almanac, official 
publication of the Poor Richard Club 
in Philadelphia designed its August 
cover to include pictures of nine of 
the 16 gummed poster stamps, soon 
to be released with a Benjamin 
Franklin biography (see ML, Sept., 
page 50-51). The stamps were printed 
on flat gummed paper from Paper 
Manufacturers Co., Philadelphia, and 
the four-color lithography was done 
by Consolidated Lithographing Corp., 
New York. 

e 


Russell Heads S.F. Group 
Noland P. Russell of Modern 


Lithographers, San Francisco, has 
been elected president of the local 
Adcrafters Club for the coming year. 
This is an association of young 
advertising technical men and gra- 
phic arts crafts members. 
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it costs no more to 


make a better Be impression 

















Outstanding opacity, strength and bulk. Excellent color and bright- 
ness. Complete freedom from annoying “two-sidedness.” These are 
just a few of the many important advantages of a fully mineral-coated 
4 offset that cost no more than top-grade uncoated offsets when you 
_~—___ Bae” specify new CONSOLITH OPAQUE. 

On CONSOLITH OPAQUE’s fully coated matte-finish surface, you’re 

sure of sharp, clean definition of halftones and solids in black-and- 

ar -when you run white and multicolor lithography, without mottle. Its outstanding 
dimensional stability provides smooth, trouble-free press performance. 


CONSO LITH And its consistently uniform quality is regularly pre-tested on the 


press to assure meeting the most exacting lithographic requirements. 

oO PAQU Ea Only your Consolidated merchant has this remarkably new and 

different offset value. He’ll be glad to provide free trial sheets for a 

test run. Compare it for cost, performance and results with both 

oe the CO ated offset at coated and uncoated papers. That’s the best way to see why many 


leading shops have found a big competitive advantage in running 


uncoated paper prices __ rew consoxrtn opaque. 


e enamel 


papers 





production gloss * modern gloss ® flash gloss 


productolith * consolith gloss * consolith opaque 
CONSOLIDATED WATER POWER & PAPER CO, © Sales Offices: 135 S. La Salle St., Chieago 3, Il, 
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Manufacturing 


If you fill 
your developer 
tray more 
than once 
a day... 


arneieain tell us they use one 
tray of Premium Graph-O-Lith all day 
long. There’s pretty general agreement 
that you get at least 50% more nega- 
tives perfectly developed with Premium 
Graph-O-Lith than with any other 
developer. 


One thing we know for sure is that 
Premium Graph-O-Lith developer gives 
full shadow dots and highlight detail right 
up to the point where the bath is com- 
pletely exhausted. It does perfect work for 
the full life of the developing bath. And it 
is the only developer that does. 








Chemists 


Chicago 
112 


* Cleveland 





Established 
HUNT }ueuers 


But don’t take our word for it—try it 
and see for yourself. We’ll be glad to send 
you a trial 2-gallon can of Premium 
Graph-O-Lith absolutely FREE. Send for 
yours today. 


Premium Graph-O- 
Lith is the finest photo 
mechanical film and 
paper developer 
HUNT has ever pro- 
duced ...a maximum 
contrast developer for 
process film and plates, 
thin-base_ strip film, 
and _ photo-mechanical 
papers. 





PHILIP A. HUNT COMPANY 


PALISADES PARK, N. J. 


* Cambridge + Brooklyn s+ Atlanta + Dallas * Los Angeles + San Francisco 
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Lueders Named Sales Mar. 


j Thomas L. Lueders 
‘ became general sales 
manager of Paper 
Manufacturers Com- 
pany, Philadelphia, 
on Oct. 1. Sales of 
flat gummed heat- 
sealing papers and 
roll and folded paper 
products will be un- 
i der Mr. Lueder’s di- 

rection. 

Associated with Paper Manufacturers 
Co. since 1945, he spent a year in the pro- 
duction department before taking up sales. 





First Sales Promotion Show 


The first trade show to cover all 
phases of advertising, sales and pro- 
motion at one time is being planned 
for early 1956 by Orkin Expositions 
Management. To be known as the 
Sales Promotion Show, the exposition 
will start in Miami’s Municipal Audi- 
torium, February 14-16. Following 
Miami, the Show plans to move to 
Boston’s First Corps Cadet Armory, 
March 6-8 and then to Philadelphia’s 
Bellevue Stratford Roof, March 13-15. 

The Sales Promotion Show, Wil- 
liam S. Orkin said, will cover the five 
basic functions of sales promotion: 
analysis, creation, production, stim- 
ulation and distribution. 

Advertising specialties, art serv- 
ices, contest planners, letter shops 
and direct mailers to printers, public 
relations advisors, premium goods 
makers and recording and equipment 
companies are expected to exhibit. 

Applications for exhibit space at 
the show, for any of the three cities, 
are available from Orkin Exposition 
Management at 19 West 44th Street, 
New York 36, N. Y. Floor plans of 


exhibit space will be furnished. 
e 


Binder Expands in New Jersey 

Transfer of its entire operation to 
larger and more modern facilities 
will be made next Summer by Brown 
& McEwan, Inc., Newark. 

Morris Brown, president, an- 
nounced that his company has nearly 
doubled its office and plant space 
with the acquisition of a two-story, 
all-brick building located at 2 Liberty 
Street, Newark. Brown & McEwan 
have occupied their present site since 
1932. 


Brown & McEwan acquired the 


building from the Graybar Electric 

Co. and plan to move in next summer 

after minor alterations are made. 
e 

ATF Has New Type Face 

American Type Founders has an- 
nounced production of a completely 
new Clarendon-style type face, to be 
known as Craw Clarendon. 

Named after its designer, Freeman 
Craw, art director of Tri Arts Press, 
New York, the type was based on the 
earlier Clarendon style. However, 
care was taken to distribute stroke 
weight more consistently and to in- 
troduce many improvements in de- 
sign rendering the letter more suit- 
able for contemporary usage, accord- 
ing to ATF. 

The type is available through all 
of ATF’s 36 franchised type dealers, 
in sizes ranging from 8 to 60 point. 

e 
Davy Crockett Lithograph 

A rare old lithograph of Davy 
Crockett, dated 1834, was on view at 
the Chicago Public Library during 
observance of the frontiersman’s 169th 
birthday, Aug. 17. According to the 
imprint it was reproduced from a 
contemporary painting by Childs & 
Lehamm, lithographers of Philadel- 
phia, who attached a_ reproduction 
of a statement in Crockett’s own hand- 
writing saying that this “Is the only 
correct likeness that has been taken 
of me.” 


Low’s Offset Expands 

Low’s Reproduction Service, Chi- 
cago, recently leased 5,200 sq. ft. of 
additional which C. Robert 
Snider, plant superintendent, said 


space, 


would eventually be used for expan- 
sion of offset facilities. A consider- 
able portion of the company’s 4-color 
business comes from New York City, 
Alan Hickox, president, said. Founded 
40 years ago as a letter service firm, 
Low’s went into offset about 20 years 
ago and now operates eight litho 
presses of various sizes. 


Milprint Names Asst. Controller 

Cy Prudhomme has been appointed 
assistant controller of Milprint, Inc.. 
Milwaukee. He has been with the 
company for 10 years. 
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nuArc Opens New York Office 


Julian J. Koren has 
been appointed man- 
ager of the newly es- 
tablished New York 
office of the nuArc 
Co., Inc., Chicago. 
The new regional of- 
fice at 215, Fourth 
Ave., New York, will 
provide immediate 
service for nuArc 
equipment in the east. 
No direct sales will be made and all orders 
must come through nuArc dealers. 
3 





Harris-Seybold Annual Report 

Reporting higher earnings and dol- 
lar value of shipments in the fiscal 
year ending June 30, 1955 over the 
previous year, Harris-Seybold Co., 
Cleveland, stressed color printing in 
its annual report to the stockholders. 
A special six-page section was devoted 
to the theme “Everywhere you look 
you see printing IN COLOR.” 

The report itself was lithographed 
in full-color, 24 pages plus cover. 

e 

Air Conditioning Show in Nov. 

The Air Conditioning & Refrigera- 
tion Exposition will be held in At- 
lantic City auditorium, Nov. 28 to 
Dec. 1, 
Detroit Controls Co., Detroit, chair- 


according to F. G. Coggin, 
man of the exposition committee of 
the Air Conditioning & Refrigeration 
Institute. 

The exposition will be more than 
one-third larger than the previous 
show. Exhibiting companies now 
total 232, with an expected 250 at 
the time of the opening. Displays 
will cover 88,000 square feet of net 
exhibit space, Mr. Coggin said. 

e 


K-C Appoints Managers 
Kimberly - Clark 


Wis., announced last month the ap- 


Corp., Neenah, 
pointment of L. E. Meyer and F. 5. 
Keahey, Jr., as office managers of the 
Chicago and Atlanta sales offices, 
respectively effective Sept. 15. 
6 

Cleveland Inst. in 2nd Year 

Curriculum for the new term which 
began this fall at Cleveland Litho- 
graphic Institute, Inc., in connection 
with Fenn College was announced as 
follows: Layout and Stripping, Plate- 
making, Dot Etching, Pressmanship 
and Survey of Lithography. 
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Trojan 


3D 
| GUMMED PAPER 


| DIDN'T KNOW 
A GUMMED 

PRINTING PAPER 
COULD BE 

SO DIFFERENT 


It is hard to believe that so much better reproduction 
could be had with a gummed printing paper. Trojan 
Gummed Printing Paper with 3D Processing not only 























A improves the printing qualities but makes the stock 
Complete Line of handle, feed, deliver and jog better. 
Gummed Printing Papers Your opinion about this gummed paper is more im- 


in Sheets and Rolls portant than ours, so instead of just reading about it, 


why not see how it performs yourself. Let us send you 
some sample sheets, or better yet, order a trial quan- 
tity and make your own tests. 


LABEL PAPERS 
STAMP PAPERS 
LAMINATED FOILS , 
LAMINATED PAPERS Write today. 
LAMINATED FABRICS 
HEAT SEAL PAPERS 
HEAT SEAL FOILS 















The 
GUMMED PRODUCTS 
Company 


... Specialists in the gumming of 
printing papers and sealing tapes 








Main Offices and Mills: TROY, OHIO — Sales Offices: Atlanta, Chicago, Cincinnati, Cleveland, Los Angeles, New York, 
Philadelphia, St. Louis, San Francisco— Distributors from coast to coast. 
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Four-Color Offset for Fleishhacker 
Fleishhacker Paper Box Co. is 


entering the lithographic field with 
the erection of a four-color offset 
press at its San Leandro plant. Leon- 
ard Dalsemer, executive vice-presi- 
dent, said that it is expected to be 
in operation in 30 days. 

Lord Balitmore Press, Baltimore, 
Md., who acquired a substantial in- 
terest in Fleishhacker six months ago, 
is the originator of Fidel-I-Tone, 
color process for folding boxes, and 
this process will now be available 
through Fleishhacker packaging 
houses on the West coast. 

Announcement was also made of 
the appointment of S. George Karr 
as Fleishhacker sales manager. Mr. 
Karr will direct promotional activi- 
ties in the eleven western states and 
will make his headquarters in the 
San Francisco area. 

e 
Ad Specialty Convention Biggest 

The Advertising Specialty National 
Association ended its 52nd annual 
convention and Fall Specialty Fair 
Sept. 22 at Chicago’s Palmer House 
and reported the largest attendance in 
the history of ASNA meetings and 
trade shows. 

New officers for the year beginning 
Oct. 1 and four new directors were 
elected during the four-day period 
during which 1768 saw the show. 

Elected president was Leslie T. 
Chelstrom, president, Fabriko, Inc., 
Green Lake, Wis. Elected to fill vacan- 
cies on the Association’s 16-man 
board of directors were James Y. Can- 
field, Acme Greeting Card Co., Cedar 
Rapids, Iowa; Harry J. Friedman, 
sales manager, Ready Reference Pub- 
lishing Co., New York; Richard H. 
McCleery, president, McCleery-Cum- 
ming Co., Washington, Iowa; and 
Neil S. O'Donnell, Neill S. O'Donnell, 
Ltd., Toronto, Canada. The Associa- 
tion now has a membership of 372. 

a 
Scan-A-Sizer Tested 

First pilot model of the Fairchild 
Scan-A-Sizer, for field testing, was 
placed in operation last month in the 
plant of the Sun-Gazette Co., Wil- 
liamsport, Pa. The Scan-A-Sizer, 
product of Fairchild Graphic Equip- 


ment, subsidiary of Fairchild Camera 


& Instrument Corp., Jamaica, N. Y., 
is an electronic engraving machine 
which can enlarge and reduce four- 
and-a-half times from original copy. 

The Williamsport newspapers were 
the first to test direct printing from 
a Scan-A-Plate engraving. They also 
pioneered the use of the Fairchild 


Dodge Speaking at PoPAI-Day 
Benton W. S. Dodge, supervisor of 
retail advertising for the Gulf Oil 
Corp., will be the featured speaker at 
the Point-of-Purchase-Day luncheon- 
meeting of the Sales Executives Club 


of N. Y., Hotel Roosevelt, October 18. 
Mr. Dodge will tell how to intro- 


Scan-A-Graver and installed two of — duce a new product in an illustrated 


talk titled, “We Wanted a Million 
New Customers!” In addition to this 
talk there will be an exhibit of all 
types of new displays in the point-of- 
purchase field. 


the electronic engraving machines 
shortly after they were available. 

The Scan-A-Sizer, the company 
says, employs a new design in the 
scanning concept. 


For faster, better wash-ups in 


your pressroom . 


. . USE— 













PRESSROOM 


WASH-UP SOLVENTS 






NOW! .. . you can buy a solvent 
scientifically compounded to do 
the wash-up job you want done. 






Whatever wash-up job you have: rollers, 
offset blankets, type lock-ups, engravings, 
etc., you'll enjoy 4 big advantages with 
DBA KWIK-KLEEN Pressroom Wosh-up 
Solvents! 


@ EASY ONE-STEP WASH-UPS 

FAST POWERFUL CLEANING ACTION 
RAPID EVAPORATION 

NON-TOXIC .. . SAFE TO USE 





Each of the wash-up jobs mentioned has certain characteristics peculiar 
to itself, therefore the DBA Laboratories have formulated a KWIK-KLEEN 
Wash-up Solvent for each specific job. 


Formula #201B—(Fcst) Offset Blanket Cleaner and Conditioner 
Formula #103—(Instant) Offset Blanket Cleaner and Conditioner 
Formula #522—Roller Wash 


Formula #544—Type and Letterpress Wash 


This careful consideration for the job to be 
done insures the best cleaning results pos- 
sible in the shortest period of time. All DBA 
Solvents are tested and classified by Under- 
writers’ Laboratories as to fire hazard. Ask 
your printing supply dealer for full infor- 
mation on DBA KWIK-KLEEN WASH-UP 
SOLVENTS or write direct and ask for circu- 
lar and price list. 














DBA PRODUCTS CO., INC. 


DEERFIELD, ILL. 


DEALER INQUIRIES INVITED 
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Run your next 


letterhead job on 







WESTON BOND 


25% RAG CONTENT 


Life can be beautiful . . . free of headaches and heart- 
aches if only you remember what customer-pleasing re- 
sults you get by running WESTON BOND, 25% Rag 
Content. 

Now with its new, brighter white, WESTON BOND 
adds brilliance and clarity to letterheads, forms and 
printed pieces. Medium cockle finish is just right .. . 
sheets zip through the press regular as clockwork. Press 
production stays high; downtime stays low when you 





stick to WESTON BOND. 

With a complete range of sizes and weights it’s easy 
to match WESTON BOND to the job need. In five colors 
as well as the new, brighter white. Also available: Weston 
Opaque Bond, Weston Bond Litho Finish. Envelopes to 
match. 

Sure you'll be wise to stock and recommend WESTON 
BOND — made by people who know paper and who 
specialize in quality. 


BYRON WESTON COMPANY 


Makers of Fine Papers for Business Records Since 1863 
DALTON, MASSACHUSETTS 
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THROUGH THE 


Slase 


ALT DISNEY’S fabulous Dis- 

neyland was described in the 
August issue of The Westerner, 
magazine published by Western 
Printing & Lithographing Co. West- 
ern has a big interest in the enter- 
prise, being an invested partner. 
Back in 1932 the company entered 
into its first long-time arrangement 
with Walt Disney Productions for 
the exclusive book publishing rights 
to all Disney characters and material. 
Since that time, the firm has litho- 
graphed millions of books, games, 
commercial and premium items based 
on the familar Disney characters. 
The company’s investment in the 
Disneyland project, the magazine re- 
lates, was one of the last official acts 
of the late E. H. Wadewitz. One of 
the most successful Disney items is a 
folder “Walt Disney’s Magic King- 
dom — Disneyland.” 


ml 


In Britain, the effect on business 
of offset equipment in offices has 
been felt by printers and lithogra- 
phers. A. L. Jenkins, writing in the 
Aug. 17 issue of Printing World, 
describes the steady flow of work 
that has been lost to offices that have 
set up shop “to save money.” The 
writer points out that the printer is 
in a far better position to produce 
this work quickly and economically, 
and at a profit to both the office and 
himself. 

ml 


Largest manufacturer of printing 
inks in Mexico, Fuchs & Lang de 
Mexico, D. F., is launching an ex- 
pansion program which will double 
its production. according to C. A. 
Brattstrom, vice president of Sun 
Chemical Corp.. Long Island City. 
N. Y., parent company. 





NAPL Sidelights 


Suppliers are making it easier and 
easier, as the years go by, to look at 
their NAPL exhibits. A man can work 
up only so much enthusiasm over a 
flannel covering, a bottle of chemi- 
cal solution or an offset press, but 
there is no. limit to his interest in 
a shapely model, especially when 
she isn’t burdened with a lot of 
clothing. Hence the Roll-O-Graphic 
Corp., Harry H. Rogers Co., and 
William A. Frangos, Ine., exhibits 
all were well attended. 


ml 


Giveaways also were popular come- 
ons employed by the supply houses 
in their exhibits at the Statler. Among 


the many prizes chanced off at the 
convention were a cute midget auto, 
(allegedly capable of making the trip 
from Cleveland back to your shop), 
offered by Roberts & Porter; a couple 
Luxometers, put up by Electronic 
Mechanical Products Co.; and vari- 
ous houseware given out by Harry 
H. Rogers Co. Miehle Printing Press 
& Mfg. Co., which did not exhibit, 
gave away a number of valuable 
prizes in its suite, to holders of 
“Lucky Bucks,” which were distrib- 
uted to visitors during the conven- 
tion. Many other companies awarded 


lithographers valuable remembrances. 
ml 


Members of the trade press were 
high in their praise of the novel press 
reception and dinner tendered them 
by a big corps of Harris-Seybold 


men in the Cleveland Athletic Club. 
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“The men will like this press. It works for just 50 minutes of each hour, allowing 


the men 10 minutes coffee break.” 
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Cechnical 


BRIEFS 





Abstracts of Current Literature in the Graphic Arts 


These abstracts of important current 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent state- 
ments made by the authors and do not 
express the opinions of the abstractors or 
of the LTF. 

Since some of the abstracts are from 
abstract journals, LTF cannot furnish 
photostats of all of the original articles. 
If the title is marked with an asterisk, 
LTF has no further information than that 
contained in the abstract itself. Inquiries 
about these items should be sent direct to 
the source that is named. If you want 
copies of U. S. Patents, write direct to 
the Commission of Patents, Washington 
25, D. C. Send twenty-five cents for each 
patent desired. Make checks or money 
orders payable to ‘Treasurer of the U. S.” 


If the title of the abstract is not marked 
with an asterisk, LTF can supply photo- 
stats of the original article. The charge is 
sixty cents per page plus six cents postage. 
Orders from companies or individuals who 
are not members of LTF cannot be filled 
until payment is received. Orders with 
payment enclosed receive immediate at- 
tention. 


Foreign patents may be obtained as 
phtoostats from the Library of Congress, 
Washington, D. C. 


LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department” and (2) “Books of Interest 
to Lithographers.” These are available for 
ten cents each in coin or U. S. stamps. 
Lithographic Technical Foundation, 1800 
S. Prairie Ave., Chicago 16, Ill. 





Planographic Printing Processes 


*A CHART OF POLYMETAL OFFSET 
Prates. G. Wever. Intergrafia 4, No. 35, 
October 25, 1954, pages 768-72 (in 
Dutch) ; Printing Abstracts 10, No. 1, 
January, 1955, page 31. Eleven types of 
poly- and bi-metallic plates are set out in 
a chart with name of plate, type of metal 
and method of working IJntergrafia is 
published at Warmoesstraat 151, Amster- 
dam-C., Holland. 

EnzyME Destroys SUGAR IN ALBUMIN. 
Graphic Arts Monthly 27, No. 2, Febru- 
ary, 1955, pages 110 and 146. An enzyme 
(gluctose) has recently been found which 
causes the destruction of the sugar in egg 
whites but will not destroy any of the 
other components of the albumin. Gluctose 
is a combination of two enzymes—one 
breaks down the glucose into HsOz and 
the other decomposes the HO. into 
O: and H.0O. 


*DISPLACEMENT COPPERING OF OFFSET 
Prates. U. S. Patent 2,703,295. M. S. 
Kantrowitz and A. E. Yelmgren. Chem- 
ical Abstracts 49, No. 10, May 25, 1955, 
column 7156. A stencil (10% polyvinyl 
alcohol sensitized with 4 parts of 20% 
(NH,)2Cr2O; solution) is whirled dry on 
a zinc plate, exposed under a positive for 
3-5 min., by a 20,000-amp. arm lamp at 
6 ft., developed by deep etch or 50% alco- 
hol solution and (hardened as needed) 
is enflowed, sprayed, or brushed with a 
freshly mixed solution (5 parts of 20% 
neutralized CuSO, or other cupric salt, 
7 parts 10% pyrogallol or other reductive 
developer chemical, e.g. Metol, and 1 part 
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28% NH,sOH or other amine or am- 
monium alkyl base solution) until an ad- 
herent bright-plate image forms (1 min.). 
The washed acetone-dried adherent de- 
posit is lacquered, redried, and then a 
light developing ink is supplied. The plate 
is then pickled in 10% citric acid (3 min.) 
so the stencil can be swabbed off with 
cotton. The bimetallic plate remaining is 
cleaned and optionally sensitized with 1% 
HsPO, for immediate use or else gummed 
for storage. Unclean copy can be trimmed 
with Colitho or corrected with a similar 
fountain etch. The offsets have sharp dot- 
line formation, do not bear corrosion 
marks or sanding scratches, and can be 
made in the print shop without the use of 
specialized equipment or hazardous proc- 
essing. 

GRAINING MATERIALS PAST AND PREs- 
ENT. Ernst Luthy. Fachhefte, 1, January, 
1955, pages 7-12 (6 pages) (in German). 
The first graining materials were quartz 
sand, pumice powder, glass sand and flint- 
stone. The results were not satisfying so 
the Electro-Corundum was developed, a 
product of the arc furnace. Silicon carbide 
is still harder and more brittle so that 
until now it was known as the best grain- 
ing material. The preparation of Electro- 
Corundum and silicon carbide is briefly 
described and the graining procedure 
given. 

THe EFrect oF CHROMIC AND CHRO- 
Mic-PHOsPHORIC AcID RINSE SOLUTIONS 
ON THE DuRABILITY OF PAINT COATINGS. 
Jodie Doss. Organic Finishing 16, No. 6, 
June, 1955, pages 7-13 (7 pages). Phos- 


phate coated steel panels were rinsed in 
various concentrations of chromic acid, 
chromic phosphoric and phosphoric acid 
rinse solutions. The phosphated panels 
were then separated into three groups 
and spray painted with three types of 
paint. The painted panels which were pre- 
viously phosphated and rinsed in solutions 
containing 30 oz. CrO;/100 gal. or 16 oz. 
CrOs plus 16 oz. HsPO./100 gal. exhib- 
ited less corrosion after salt spray and 
fewer paint blisters after water immersion 
than the panels rinsed in other rinse solu- 
tions. The panels rinsed in the solutions 
at room temperature resisted corrosion 
and paint blistering just as well as panels 
rinsed in solutions maintained at 165° F. 
The panels which were rinsed in the 32 
oz. HsPO./100 gal. rinse at room tem- 
perature exhibited a considerable amount 
of corrosion resistance in the water im- 
mersion test, but in the salt spray test, 
the phosphoric acid rinsed panels had the 
most corrosion products and paint flaking. 

Sano Biast GRAIN vs. STANDARD 
GRAIN FoR Orrset Priates. R. von Gun- 
ten. Fachhefte, 1, January, 1955, pages 
13-15 (3 pages) (in German). Both cur- 
rently used methods of graining are com- 
pared. The grain obtained with sand and 
graining chemicals in the grainer is used 
up quickly by the action of high speed and 
pressure on the rollers; sand blasting with 
high pressure air and nozzles produces a 
pointed and deep grain that produces un- 
even printing. 


Paper and Ink 


Coatep OFFsEeT PAPER; PRINTING 
Coatep Orrset Paper. Robert F. Reed. 
American Pressman 65, No. 2, January, 
1955, pages 25-27 (3 pages); No. 3, Feb- 
ruary, 1955, pages 35-37 (3 pages) ; Bul- 
letin of the. Institute of Paper Chemistry 
25, No. 9, May, 1955, page 744. In a series 
of articles on the correct procedures for 
lithographing coated offset paper, the first 
two parts cover an analysis of coated 
offset paper, including a definition, types 
(coated two side or enamel, coated one 
side, and machine coated), differences in 
printing coated and uncoated offset 
papers, advantages and disadvantages of 
the coated paper, and methods of handling 
the paper in the pressroom to obtain the 
best results. 16 figures. 

THE PRINTING QUALITIES REQUIRED OF 
CoaTtep Papers. A. Lewenstein. Tappi 38, 
No. 44, April, 1955, pages 150-151A (2 
pages) ; Bulletin of the Institute of Paper 
Chemistry 25, No. 9, May, 1955, page 
729. The author discusses some of the 
printing requirements of conversion- 
coated paper (1) (strength, uniform ab- 
sorptivity of the correct degree, dimen- 
sional stability, noncurling tendencies, 
etc.) and explains why the final (1) is a 
compromise between conflicting needs and 
desires. 

CoLtor MEASUREMENT AND WHITENESS. 
D. L. MacAdam. Tappi 38, No. 2, Feb- 
ruary, 1955, pages 78-87 (10 pages) ; 
Printing Abstracts 10, No. 4, April, 1955, 
page 230. Measurement of whiteness, for 
undyed and dye-whitened paper, is dis- 
cussed in terms of the general method of 
measuring color. Several proposed for- 
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mulae for expressing whiteness are com- 
pared and discussed. 


*THE MUTUAL REACTION OF PAPER AND 
PRINTING INK. W. Fiihler. Papier, Darm- 
stadt 9, No. 3/4, February 5, 1955, pages 
60-1 (in. German); Printing Abstracts 
10, No. 4, April, 1955, page 192. The ef- 
fect of the following factors on the dry- 
ing of printing inks is briefly discussed: 
absorbency of paper, degree of sizing, 
picking resistance of paper, moisture con- 
tent of paper, pH of paper, and the struc- 
ture of the paper surface. Papier is pub- 
lished by Eduard Roether Verlag, (16) 
Darmstadt, Liebigstr. 24, Germany. 


PrinTING Inks. Paint Manufacture 25, 
No. 6, June, 1955, pages 235-236 (2 
pages). This article describes faster dry- 
ing of inks gotten by atomic radiation 
and using styrenated products. The sub- 
jects of misting, quick-set varnishes, fad- 
ing problems, and control tests are also 
covered briefly. 


*THe INFLUENCE OF PAPER ON THE 
OxIpATION DryING OF PRINTING INKs. 
Il. THe INFLUENCE oF CERTAIN PAPER- 
MAKING VARIABLES. R. R. Coupe and O. 
Jansen. Paper-Maker (London) 128, 1954, 
page 407; Chemical Abstracts 49, No. 9, 
May 10, 1955, column 6604. The degree 
of bearing and the amount of size and 
alum used did not have a significant effect 
on the drying of ink on a bleached sulfite 
paper. Ink drying time was greater for 
paper which had been conditioned and 
printed at higher relative humidity after 
printing. Paper-Maker is published at 
Graham House, 3 Tudor Street, London 
E. C. 4, England. 


Bronze INKs For Orrset Litno. Der 
Polygraph 8, No. 5, March 5, 1955, page 
148 (in German). In order to eliminate 
the troublesome and unhealthy bronzing 
of printed matter, bronze and vehicle are 
combined and printed on paper as ink. 
This brought up the problem of finding a 
pigment and a vehicle that will meet the 
demands of offset. So far the results are 
not satisfactory. Glossy papers only can 
be printed: fine line pictures or drawings 
should not be reproduced, bronze inks can 
be varnished or lacquered over. 


Lithography—General 


How to Bump AN OrFseT PLATE 
Rack. Modern Lithography 23, No. 4, 
April, 1955, pages 40-41 (2 pages). Ex- 
plains with photos how to make plate 
storage racks with one inch pipe, using 
wire for hooks to hang plates. There is 
is a double decker rack for small plates. 
The valuable feature of the rack is that 
the plates hang smooth and straight dur- 
ing storage. 


New MATERIALS’ FoR DAMPENING 
Rotters. Norman A. Mack. Graphic 
Arts Monthly 27, No. 4, April, 1955, 
pages 70, 72, 136, 138 and 140 (5 pages). 
The author announces a new covering 
material in the form of a long two-way 
stretch finely knit soft cotton sleeving. 
This is simply pulled over a molleton roll 
cover, cut to the correct length, and tied 
in place. A chemical impregnation is men- 
tioned. Among the several benefits claimed 


is a statement that a reduction of fifty 
percent in the amount of fountain solu- 
tion required is realized in use. The trade 
name of the product is “Dis-Cover”, (for 
disposable dampening roller cover). 


* PROCESS - FOR--MAKING .SOFT. PRINTING 
RoLtters From PotyvinyL CHLORIDE 
GELATINISED TO A RupBer LIKE Mass. 
Swiss Patent 274,264. Ulvsunda Gummi- 
fabriks Aktiebolag. British Plastics Fed- 
eration Abstracts 10, No. 1, January, 
1955, page 84; Printing Abstracts 10, No. 
4, April, 1955, page 198. A printing roller 
produced from plasticized polyvinyl chlo- 
ride is coated with a layer of polyviny- 
lidene chloride. 





CoMBINATION Press ROLLERS PERFORM 
Variety oF Joss. E. B. Davis. Inland 
Printer 134, No. 4, January, 1955, pages 
36-37 (2 pages); Printing Abstracts 10, 
No. 4, April, 1955, page 197. The advan- 
tages of this type of roller, which has a 
natural or synthetic rubber base covered 
with a thin replaceable layer of composi- 
tion, are outlined. 

Tue Rupser BLANKET— THE HEart 
oF Orrset Printinc. W. Konig. Der 
Polygraph 8, No. 1, January 5, 1955, page 
18 (in German); Printing Abstracts 10, 
No. 4, April, 1955, page 197. The quanti- 
ties required in a rubber blanket, ways of 

(Continued on Page 139) 


Do poor reproduction proofs 


make you want to R-O-A-R? 


You can stop that... quick/ 


Many of our customers tell us that before using 


Warwick *Fotosetter composition they frequently spent 


hours touching up and “doctoring” reproduction proofs 


before they could be sent to the engraver or printer. 


Convince yourself, send for a free sample of 


typesetting composed photographically on the 


revolutionary new Fotosetter, and observe for yourself 


the beautiful sharpness and the fidelity of Warwick 


Fotosetter composition. 


And... Fotosetter repros don’t smear or smudge 


even if you drench them with rubber cement. Next 


time, reduce that roar to a happy purr by sending 


your next job to Warwick. 


*Trade Mark Reg. Intertype Corp. 


WARWICK TYPOGRAPHERS inc. 


Dept. G-3 920 Washington Ave. * 
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CEntral 1-9210 


St. Lovis 1, Mo. 


Warwick Serves Clients 
in 40 States, Canada, 
Mexico and Cuba. 











New Blanket Marketed 


A new offset blanket called “Sam- 


son Offset Blanket” is being mar- 
keted by Sam’! Bingham’s Son Mfg. 
Co., Chicago. Ken Butler, vice presi- 
dent of sales for Sam’l Bingham’s, 
said that the new blanket will be 
available to lithographers this month. 
He added that this is the first time 
in the 108 year history of the com- 
pany that an offset blanket will be 
sold throughout all branches. 


Lawson Literature on Drills 

Ten “drill-saving” suggestions are 
included in a new illustrated booklet 
published by E. P. Lawson Co., Inc.. 
New York and Chicago. Discussed 
are: how to clean, lubricate, set. 
sharpen and care for Hollow Drills 
to prolong their life, give greater pro- 
duction and keep the work quality 
high. 

Also illustrated are the Lawson 
Heavy Duty Multiple Head Drilling 
Machine and the new Lawson Pre- 
cision Hollow Drill Sharpener. 


e 
Packaging Inst. Has “Terms” Book 
Packaging Instiiuie has announced 
publication of the second edition of 
“Glossary of Packaging Terms 
the Language of a Ten Billion Dollar 
Industry.” It will be available at 
the Seventeenth Annual Forum, Hotel 
Statler, New York, Oct. 31-Nov. 2. 
The Second Edition contains 
roughly triple the number of terms 
in the First Edition. It is a cloth- 
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bound, hard cover, 6” x 9” book of 
over 250 pages of definitions. Dr. L. 
V. Burton, formerly editor of Food 
Industries and recently retired execu- 
tive director of Packaging Institute. 
directed the editorial work of this 
edition. 
e 


Plate Guide by 3-M 


A Pressman’s Guide with tips for 
running all-aluminum __ presensitized 
photo offset plates is being offered 
hy Minnesota Mining and Manufac- 
turing Co., St. Paul, Minn. 

Indexed for easy reference. the 
guide tells how to prepare the plate 
for the press, and has a section on 
trouble-shooting. 

e 
Midstate Has New 2-Color Press 

Midstate Offset Printing Corp., 
Syracuse, N. Y. upped its capacity 
recently by installing a new two-color 
36 x 48 Harris offset press. More than 
300 people attended an open house 
after installation of the new machine. 


Literature from Bourges 

A new full color Bourges Booklet 
which explains the process for low- 
cost color reproduction is now avail- 
able. 

A special instruction booklet for 
artists has also been published. “How 
To Use Bourges Art Materials” is a 
sixteen page compilation of art 
techniques. Methods of removing 
and building up the Bourges color 
coating, as well as special effects and 
correction techniques are explained. 


A third 
Bourges is Repro Data For The 


pamphlet offered by 


3ourges Process. 
e 
Oxford Has 3 New Offset Papers 

Oxford Paper Co. has recently in- 
troduced three new coated offset 
papers — Planoflex, Swift River and 
Uniflex. They feature a bright, level, 
polished surface. 

Planoflex is a moderately priced. 
coated-two-sides offset sheet with 
printing qualities comparable _ to 
higher priced offset enamels. 

Swift River is a companion sheet 
to Planoflex in the low priced coated- 
two-sides field. It will take gloss inks 
and varnish, the company said. Both 
Planoflex and Swift River are recom- 
mended for books, booklets, broad- 
sides, folders, magazines and similar 
uses. 

Uniflex C1S is a coated-one-side 
offset sheet, suitable for gloss inks 
and varnish. It is recommended for 
labels, package wraps and display 
mountings. 


MODERN LITHOGRAPHY, October, 1955 





—E 











Portable Collator Shown 

A new portable table-top collator 
Thomas 
New York, according 


has been introduced by 
Collators Inc., 
to George W. Oliver, president. 

The unit accommodates 8 sheets 
and occupies 16” x 29” of desk space. 
A Rotating Feed-Finger device rests 
on the top sheets of a stack to be 
collated. A hand lever which con- 
trols the collating cycle is moved 
forward and the feed-finger slides 
out the top sheet of each stack where 
they are grasped by the operator and 
placed into a gathering tray directly 
below the unit. 

e 

Now It's Printerama 

Consolidated International Equip- 
ment & Supply Co.’s Exhibit “Print- 
erama” is a collection of all of the 
equipment of outstanding merit that 





is manufactured in the plant of Con- 
solidated and firms in Switzerland, 
Holland and 


France for whom Consolidated acts 


Germany, Sweden, 
as selling agent in the U. S. Sched- 
uled to be in operation for two years, 
Printerama is centered in Chicago 
at 1112 North Homan Avenue, and 
“Little Printerama” is at 330 West 
26th Street, New York. Official open- 
ing date is Nov. 30. 
groups, trade 
members and educational institutions 
of all crafts in the industry will be 
invited for group tours of the show. 


Organization 


unions, association 


Included in the exhibit will be a 
fully automatic roll film camera that 
selects the sizes for reductions and 
enlargements by electronics and auto- 
matically feeds the film, exposes the 
copy and falls in a container, ready 
for development; fully automatic 
Step & Repeat machines: high speed 
press equipment: automatic cutters: 
automatic proofing presses, and new 
materials and methods for platemak- 


ing by all processes; electronic En- 
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grav-a-plate machine that engraves 
Color En- 


graving machine for news and maga- 


on plastic, zinc or lead; 
zine color; Color Scanner for copy 
or transparency color separations, 
and other pieces of equipment. 
* 

“Keylining” Process 

General Plate Makers Equipment 
Company, Chicago, has announced 
the development of a new, patented 
photographic process for fast, accu- 
rate register keylining, known as 
Zillaline Keylining and Spread-Let- 
tering. 

With the new 


lining or spread-lettering job can be 


process, any key- 


completed in less than fifteen minutes 
with colors in perfect register with- 
out objectionable overlapping or 
white line between colors, the com- 
pany says. 

From a single negative, the Zill- 
aline Process will produce a normal 
print or a reverse print on paper, a 
print in spread-lettering on paper, 
and a keyline on paper. Particularly 
suitable for producing color labels, 
the process permits a four color job 
to be made from one negative since 
the paper can subsequently be con- 
tacted onto film or dry plates. 

eo 
W. Coast Comb. Shop Adds Press 

The Fontes Printing Co., Oakland, 

Calif... who offset 


lithography department in addition 


established an 
to its letterpress installation — last 
has installed a 29” Miehle 
press. United Advertising Displays, 
Oakland 


plant, previously operated the press. 


autumn, 


screen process _ printing 
e 
New Presses in California 

Four new offset presses have re- 
cently been added to the lithographic 
industry of the San Francisco East 
Bay area including two in companies 
previously doing only _ letterpress 
work. 

Art Craft Press is installing a new 
ATF Chief 24 and the Independent 
Printing Co. of Richmond an ATF 
Super Chief. Oakland 
Supply Co. is replacing a small off- 
set press with an ATF Chief 24, and 
Small and 
agency, is installing an offset press 
to handle 11” x 17” work. 


Printing & 


Gautreaux, advertising 
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Never Underestimate the 
Power of the Pressroom! 





“Accidental kinks pull out 
easily with 3M Plates,” 


ke Schaefer, Foreman, Geo. D. Bernard 
, St. Louis, Missouri. 


Accidental kinks made many a zinc 
plate worthless for Bob Schaefer, 
Pressroom Foreman. Now, since switch- 
ing to 3M Brand Photo Offset Plates, 
Bob says, ‘3M Plates conform so well 
to the plate cylinder that if a plate 
does accidentally kink, it can be pull- 
ed out very easily. That’s just one of 
the advantages of using 3M Plates.”’ 
Among the other advantages, Bob re- 
fers to, is the superior quality 3M 
Plates deliver on every run, and their 
ease of operation under all conditions. 


Take the Guesswork out of Presswork 


“3M” Photo 
Offset Plates 


e+ MAIL THIS COUPON TODAY -- 


FREE! | 3 


MINNESOTA MINING & MFG. CO., 
DEPT. DY-105B, ST. PAUL 6, MINN. 
Please send me, without cost or obligation, a 
valuable Pressman’s Dampener Gauge and 
Pressman’s Guide giving complete informa- 
tion on the use of 3M Plates. 


We have presses. Position 














Name 

Company 

Address ES s 
2) 

"3M" is a registered trademark of ,¢*aumPs, 

Minnesota Mining & Mfg. Co., St. Paul 6, & Y4 
Minn, General Export: 99 Park Ave., New B — 
York 16, N. Y. In Canada: London, Ont. D> Cad 
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SAVES TIME ON THE JOB! 


“9 ~ nm SERIES 7 FINEST SABLE HAIR- 5 


Winsor & Newton's 


Series 


"Si AT A” 


World's Finest Brush for 
Lithographing and Retouching 


Colifornian Distributors: 


SCHWABACHER-FREY (O.; SAN FRANCISCO - 


Canadian Agents: 
THE HUGHES OWENS CO., LTD., HEAD OFFICE: MONTREAL 


Amazing New PEN Does 6 Shc 


‘“SPEED-O-GRAPH” 
non-clogging Graphic Arts 


FOUNTAIN PEN 


Saves 


Valuable Time 


on all these 
operations: 


¢ OUTLINING 
¢ MASKING 

¢ RETOUCHING 
¢ OPAQUING 
¢ MARKING 

¢ RULING 
MAKES CLEAN, 
EVEN-WIDTH 
LINES on any 
surface: 


Glass, Acetate, 
Metal, Celluloid, 
Vinyl, Glossy 
Photos, Negatives, 
Paper. 








Next time, ask for this 
Winsor & Newton’s Series 7 Finest Pure Red Sable 
Brushes! They give you the fine point 
you need for retouching. You also get 
high litho strength and exceptional 
durability! Available in sizes 000 
through 14. 













902 BROADWAY, NEW YORK 10, N.Y. 


MIN 8 YOSNIMA 


JOBS! 


ARTS 


3 SIZES 
FINE © MEDIUM e BROAD 


Only $395 POSTPAID. . 


SATISFACTION GUARANTEED | 
_ or your money refunded! 













T 
AUTOMATIC PEN 
on the market that uses: 


Opaque Inks e India Inke Masking Ink e Retouching Solution 
—and other Heavy Fluids 


SPEED dozens of art jobs with this ver- 
satile, automatic - feed pen — specially 
designed for precision Graphic Arts 
work. Long-lasting ink supply saves re- 
filling eliminates time-consuming 
brush work. Gives smooth, perfectly 
controlled flow WITHOUT CLOGGING. 


ORDER NOW — 
Specify point 
width. Send check 
with order, or 
references for 
open account. 
Satisfaction 
guaranteed. 


GENERAL PLATE MAKERS SUPPLY CO. 


5441 N. Kedzie Ave. Ph-IN 3-2411 Chicago 25, Ill. 
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Hydraquadder Folder Available 
A new eight - page, 
folder 


three - color 
describing the operation of 
Linotype’s new Hydraquadder by 
knob, 


push-button selection or 


simple mechanical electric 
automatic 
tape control, is now available from 
Mergenthaler Linotype Company, 
Brooklyn 5, N. Y. 


A sample of quadded matter is 


used to show, by comparing the 
number of keys punched by the oper- 
ator in each case, the savings to be 
realized when a Hydraquadder re- 
places the counting and keyboarding 


of quads. 


e 
Flatter Gummed Papers 
A new method in _ processing 
gummed printing papers to make 


them lie flat over a wider range of 
relative humidity was announced re- 
cently by The Gummed 
Co., Troy, O. 

Papers processed by the “Trojan 
3D” method were thoroughly tested 
under a wide variety of actual oper- 
offset presses 
during summer, fall and winter, in 


Products 


ating conditions, on 


air-conditioned and non-air-condi- 
tioned plants, the company said. The 
3D processed paper lies flatter under 
a wider 


range of humidity and 


temperature conditions than paper 
processed by conventional methods 
and the process also improves the 
handling characteristics it was stated. 
* 

Miller Press Handbook 

A 32-page pocket-size handbook 
Miller 
Pittsburgh, 
Illustrated with 
pictures and cut-a-way sketches, the 


listing all presses sold by 
Printing Machinery Co., 
has been published. 


booklet gives specifications for 16 
presses. 
. 

Ideas on Bristol No. 3 

Third in a continuing series show- 
ing commercial usage of Linton’s 
Printing and Index Bristols, has just 
been released by Linton Brothers & 
Co., Fitchburg, Mass. 

The new 


Bristols used for direct mail pieces, 


specimens which show 


covers. die-cuts, 


etc., were produced by both offset 


merchandise _ tags, 


and letterpress. 


Ozalid Has New Color Films 
Introduction of an improved line 
of Ozachrome True Color films for 
lithographic color proving has been 
Ozalid, 
General Aniline & Film Corp., John- 


son City, NY. T 


he transparent films, 


announced by division of 


which carry cyan, magenta, yellow, 
or black images, have been prepared 
after studies with printing ink manu- 
facturers to match the spectrophoto- 
metric characteristics of the inks 
most widely used in the graphic arts. 
Ozachrome True Color films can be 
superimposed to produce practically 
any color that can be printed on 
lithographic or gravure presses, ac- 
cording to Ozalid. 

The new films are reproduced by 
the Ozalid 


separation positives. 


process directly from 
Their use elimi- 
nates the need for proof plates and 
proof presses and cuts proving time 
75% or more, it is said. In addition, 
it is possible to do continuous prov- 
ing as the retoucher makes his cor- 
rections. Ozalid also announced an 
improved line of Ozachrome View- 


foils for overhead projection. 












Did You Artarize Your Gallery? Are You Ready For Color? 


These TOP Camera Manufacturers Recommend and Use... 


RUTHERFORD gis O (} F R7 


REPRO-ART 


go LENSES. 


RED 
DOT 


~ARTAR- 






You are better prepared for cele if you have the New GOERZ RED DOT ARTAR 
. Lens in front of your camera. 


Remember it’s the lens that “sees” the color copy. 


‘Ask your Graphic Arts representative about the “Red Dot.’ Keep up with your 


THE LENS FOR THE GRAPHIC ARTS bagi, cause 








\ 
Cc. P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory: DOUGHTY BLVD., INWOOD 96, L. I., N. Y. 





MODERN LITHOGRAPHY, October, 1955 123 














You can’t afford mistakes... 


YOU NEED THESE SAFEGUARDS 


FOUND ONLY ON THE RUTHERFORD PHOTO-COMPOSING MACHINE 


Operator fatigue that leads to costly mis- 
takes is curbed by precise, motor-driven 
movements in the Rutherford Photo- 
Composing Machine. Safety-cut-off 
switches at limits of travel on all move- 
ments. And unbeatable accuracy is as- 
sured by push-button controls and direct 
reading dials (shown at left) which are 
accurate to 1/1000th inch. 

These exclusive Rutherford designs 
and many others are typical of Ruther- 
ford’s built-in protection for precision 
and the most efficient, economical and 
trouble-free production. 

’ Note all the advantages! And the cost? 
A Division of Sv Chemical Corporation Much less than you siiabiy think. Over 


700 Rutherford units are proved every 
oO uthertor P 





DIALS accurate to 1/1000th inch. MOTOR-DRIVEN push-button controls. 


4 day in operation across the country. 
Machinery Co. For information, consult Rutherford 
Machinery Company, Division of Sun 
Chemical Corporation, 10th Street and 
44th Ave., Long Island City 1, New York. 


10-10 44th Avenue, Long Island City 1, N. Y. 
Chicago * Toronto * Montreal * San Francisco 
DIVISIONS OF SUN CHEMICAL CORPORATION 


HORN + HUDSON » WILLEY (paints, maintenance and construction materials, industrial coatings) * WARWICK (textile and industrial chemicals) » WARWICK WAX 

(refiners of specialty waxes) * RUTHERFORD (lithographic equipment) * SUN SUPPLY (lithographic supplies) » GENERAL PRINTING INK (Sigmund Ullman + Fuchs & 

Lang + Eagle * American + Kelly * Chemical Color & Supply Inks * MORRILL (news inks) + ELECTRO-TECHNICAL PRODUCTS (coatings and plastics) + PIGMENTS 
DIVISION (pigments for paints, plastics, printing inks of all kinds) 


SERVICE PLUS QUALITY! 


HAS MADE OUR PLANT THE WORLD’S FINEST 








All sizes ZINC and 


ALUMINUM PLATES 
UNGRAINED-GRAINED-REGRAINED 


We Specialize in all sizes 


MULTILITH and DAVIDSON PLATES | 


~ Lithographic Plate Graining Company’ 


of AWAN SS Hikes 


35-51 Box Street Tel. EVergreen 9.4260—4261 Brooklyn 22, N. Y. 
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Tri-Metallic Plates 

The bi-metallic Aller plates of Clas 
Aller (steel-copper) will now be sup- 
plied chromed, a further advantage 
for positive copy, according to Hanns 
Eggen, inventor of a process in this 
connection using three copying prep- 
arations. This makes it possible for 
the plate to be used twice for printing 
down and twice for the actual run. 
The plate can be used once as tri- 
metal plate and once as a bi-metal 
“TRIBI-Offset plate” is the 


name for the new product. 


plate. 


The copper skin sandwiched be- 
tween chrome and steel gives a posi- 
tive printing image on each side. 

Several runs have already been 
printed with TRIBI plates and the 
requirements on damping water were 
so small that it is difficult to refer to 
“damping” at all, Mr. Eggen said. 

e 
7-Power Graphic Arts Magnifier 

A seven-power measuring magnifier 
for use in the graphic arts was intro- 
duced recently by Bausch & Lomb 
Optical Co., Rochester, N. Y. 

Clear plastic sides of the improved 
magnifier permit full illumination of 
the object under study and the mag- 
nifier is equipped with removable 
scales which may be used to measure 
radii, line thickness, angles and met- 
ric distance, lineal, and other dimen- 
sions. 


“Paper and Progress” by Mead 

A new 32-page book published by 
The Mead Corp. and titled “Paper 
and Progress” describes the role of 
paper in modern society and its power 
to lift living standards throughout the 
world. 

Business correspondence, maga- 
zines, cores for rolled linoleum, con- 
tainers for thousands of foods, bas- 
sinets for new-born babies, pallets 
for materials handling, Davy Crockett 
toys, cigar boxes and many other 
applications of paper are covered in 
this picture story. 

Every man, woman and child in the 
U.S. consumes about 400 pounds a 
year and that is expected to jump to 
500 pounds by 1975, Mead says. The 
book cites consumption in other coun- 
tries: 250 pounds in Canada, 138 in 
Norway, 130 in Denmark and Great 
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Britain, 124 in New Zealand. 105 in 
the Netherlands, 14 in 
L\%, in India. 


Russia and 


Rogers Has New Solvent 

The 3 for 1 Copper Wash, designed 
to copper coat steel rollers and to 
clean rubber and composition rollers, 
is being introduced to lithographers 
by the Harry H. Rogers Co., Inc.. 
Chicago. According to the manufac- 
turer, this new solvent removes ink, 
gums, driers, varnishes and the acids 


imbedded in the pores of rollers. 


For 
REPRODUCING 
SMALL COLOR FILMS 


For 
LINE VARIATION and 
ELIMINATION OF MOIRE 


Phila. Inquirer Adds Equipment 
The Philadelphia Inquirer, largest 
morning and Sunday newspaper in 
that city, has installed six more Lino- 
type mixers and 23 Linotype hydra- 
quadders, plus Linotype display faces 
and 23 Mohr 


recently completed. 


Saws in a program 

The new type is made of Spartans, 
Gothics, Memphis and Poster Bo- 
doni in sizes ranging from 18- to 36- 
pt. These and the new Linotypes make 
it possible to keyboard display com- 
classified  dis- 


position — including 


play - 


up to 36 pt. 





KLIMSCH REPROCOLOR 


Takes color slides from 
35 mm up to 244” x 3%” 





@) Kumsen vaRiomaT 


~S 
on ANY HORIZONTAL PROCESS CAMERA 





Write for Complete 
Literature and List 
of Dealers 


Here are two accessories that are ab- 
solute necessities in any shop. Both 
are made with the same expert crafts- 
manship you'll find on all KLIMSCH 


Cameras. 


REPRO GRAPHIC MACHINES, INC. 


180 VARICK ST. 


NEW YORK, N.Y. 


CHelsea 2-5255 
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Are You Interested in the CLEANEST and Most 
Complete PressWashup inthe SHORTEST POSSIBLE TIME? 


Then you will want the International 
Press Cleaner, which time has proven to 


be the best. 


We now manufacture efficient cleaners 
for the following makes of presses — 
Harris Offset and Rotary, Miehle Offset 
and Rotary, Hoe Tin Decorating, Ebco 
and Webendorfer. 


Leading lithographers, and metal deco- 
rating establishments have made our 
cleaners standard equipment in their 
pressrooms. 





We are ready and willing to back up our claims with a 30 Day Trial of our 
cleaners. Write and let us know the size and make of your press. 


THE INTERNATIONAL PRESS CLEANER & MFG. CO. 


112 HAMILTON AVENUE CLEVELAND 14, OHIO 
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WE HAVE NO 
QUARREL 


wa WITH THOSE WHO 


SELL FOR LESS— 


THEY KNOW WHAT THEIR 
STUFF IS WORTH! 











AMERICAN GRADED SAND COMPANY 
Chicago 13, Illinois Paterson 4, New Jersey 
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Haloid Has New Positive Film 

Positive-working metal offset plates 
can now be prepared through xerog- 
raphy, it has been announced by The 
Haloid Company. 

An inexpensive 10” x 15” trans- 
lucent film, called a XeroX Trans- 
Positive Sheet, onto which any type 
of original document may be copied 
by xerography, is the heart of the 
new process. The sheet, in effect a 
positive film, is then transposed on 
a positive working, pre-sensitized 
metal plate, and both are exposed to 
an ultra-violet light. The light acts 
upon the sensitized coating in all 
areas of the plate except those 
shielded by the opaqueness of the 
image in the XeroX Trans-Positive 
Sheet. After exposure, the metal 
plate is quickly developed and 
finished with fluids supplied by the 
plate manufacturer. It is then ready 
for the offset duplicator. 


lst Meeting: Young Lithographers 

To start the new season’s activities, 
Young Lithographers of New York 
will meet for dinner at the Advertis- 
ing Club of New York, Oct. 5. 
Speaker is Murray Benson, Kagrin 
Corp. who will talk on “Licensing, 
Merchandising and its Sales Impact.” 
Case histories involving the licensing 
of such NBC properties as J. Fred 
Muggs, Paul Winchell and Gerry Ma- 
honey, Herb Sheldon, and the TV 
shows, “Today,” “Home,” and “To- 
nite” will be discussed. Ted Fenn, 
Jr., secretary, said that plans for the 
November and December meetings 
will be announced. 


Bullard’s Alphabets 10-Day Trial 

“Bullard’s Alphabets,” reference 
volume on type, is now being offered 
on a 10-day free trial basis accord- 
ing to Ralph Specce, president of 
H. O. Bullard, Inc. The typesetting 
firm’s original offer still stands — 
every purchaser of the book will 
receive a full refund of the purchase 
price if he purchases, within a year 
of receipt of the book, a minimum 
of $500 worth of composition, he 
said. 


Six years in preparation, the 
specimen book contains 536 pages of 
type faces, including over 2200 fonts 
of Lino, Mono, Ludlow and foundry 
type, from 4 to 144 point, with com- 
plete alphabets in upper and lower 
case and sample paragraphs of each. 
Over 60 different photolettering 
styles are shown in similar fashion, 
as well as borders and decorative 


material. Features include copy 


preparation hints, copyfitting instruc- 
tions, character count and _proof- 
reader’s_ marks. 


Memphis Type Shown 

Seven type weights and a listing 
of point sizes from 6 to 36 point in 
Memphis type are given in a new 
folder from Mergenthaler Linotype 
Co., Brooklyn. 

The Memphis series includes: 
Memphis light, medium, bold, extra 
bold, medium condensed, bold con- 
densed and extra bold condensed. 
Point sizes and availability of italic 
and bold faces are listed for each 
weight. Memphis reproduces equally 





well either offset or letterpress. 











COPYRITE PLASTIC 
FLAT, RIGID 


LAYOUT SHEETS _-% 


5 
(Made from Vinylite) 
A Et 4, 











New Special Sizes 


54°x77T" — 54°x120" 


THE ONLY RECOMMENDED SUBSTITUTE FOR GLASS 
WHERE YOU NEED ACCURATE REGISTER — 


@ They’re Cheaper 
@ Dimensionally Stable 
@ All Sizes Available 








@ Safe Handling @ Non-Breakable 
@ Clear or Matte Surfaces @ Easier Storage 
@ Thicknesses, .005”, .010”, .015”, etc. 


Standard Sizes in Stock 
IMMEDIATE SHIPMENT 


20” x 50” 40” x 5142" 5142" x 60” 51%” x 120” 
26” x 36” 42” x 5142" 514%” x 70” 54” x 72” 
30” x 5142" 40” x 54” 5142" x72" 54" x77" 
36” x 48” 42” x 54” 5142" x 74” 54” x 120” 
37" x 512" 48" x 5142" 514" x 77” 


“Chromeline” for Color Proofs 
Valutone Blue Print and Blaclac Emulsions 
STATIC ELIMINATOR SOLUTION and CLEANER 
WRITE FOR CATALOG M (SAMPLES and PRICES) TODAY 








* —— 


nx. TEITELBAU M sons 


MANUFACTURERS OF PLASTICS, GLASS AND LIGHT ROOM EMULSIONS. 





261 GRAND CONCOURSE NEW YORK 51, N. Y. 
Telephone: MOtt Haven 5-2050 


 PERETESLEE iid 
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* Mckors of Fie Olt Plats” 


FULL COLOR « BLACK AND WHITE 


Graphic Arts Corporation of Ohio 


110 OTTAWA STREET - TOLEDO 4, OHIO 





—= 
Detroit Plant 


825 West Elizbaeth St. 
Detroit 1, Mich. 


New York Office 
122 East 42nd St., Room 419 
New York 17, New York 


Chicago Office 
222 West Adams St., Room 429 
Chicago 6, Ill. 


Our thirty years’ experience in color and 
black and white work assures you of printing 
plates worthy of award. 

Skilled craftsmen excelling in the preparation 
of advertising art, commercial photography, 
offset press plates (all types), photoengraved 
and rotogravure plates combine 

to afford you a most complete service. 
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Be ee kee 


ANTIQUE 


A True Blue White sheet, with the brilliant 
clarity so necessary for the reproduction of 
clean, sharp blacks and crisp sparkling colors. 


Curtis Antique, in text and cover weights, has 
just the right texture, resiliency and uniformity 
. .. it’s made for fine presswork. 


Use it for folders, booklets, index dividers, 
accordion folders, announcements, broadsides, 
step booklets, calendars, tent cards, programs, 
self-mailers, pop-ups, menus and die-cut sales 
promotional material. 





For samples of Curtis Antique, call your paper 
merchant. He’ll gladly supply sample books, 
layout size sheets or made-up dummies to fit 
your specifications. 


| CURTIS PAPER COMPANY 
NEWARK, DELAWARE 
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No Kodachrome Processing Charge 

Eastman Kodak Co. announced 
Sept. 30 that, effective immediately, 
it’s Kodachrome roll film would be 
sold without a processing charge in- 
cluded in the price. 

This change is being made in 
accordance with the terms of the 
Federal Court Decree of Dec., 1954. 
under which the company will also 
license others to process Kodachrome 
film. Kodak will also sell the chemi- 
cals and print materials used by the 
company in its own commercial 
processing and printing operations. 

The 


operate its processing laboratories 


company will continue to 
and will offer a processing service for 
the film it produces but will charge 
separately for the processing service. 
A schedule of prices for processing 
was also announced. 
e 
Revamped Photo-Copying Machine 
A new, redesigned combination 
printer and processor for dry process 
photo-copying has been introduced 
by Hunter Photo-Copyist, Inc., Syra- 
cuse, N. Y. This unit is 12 pounds 
lighter than the previous “Hecco- 
kwik” model, and can be more easily 
serviced and cleaned. An improved 
light source and a new exposure con- 
trol system are other features. 
6 
“Accenting Details’ Brochure 
A new four-page folder with a 
photograph by A. John Geraci illus- 
trating that small details often make 
the difference between a work of art 
and mediocrity, has been issued by 
Mallinckrodt Chemical Works. The 
striking photo reproduction occupies 
the entire area of the third page of 
the leaflet and the company’s chemi- 
cals for the graphic arts industry 
are listed on the back. 
e 
Catalog on Stainless Sinks, Tanks 
A 16-page catalog on P&H stain- 
less steel equipment for photographic, 
graphic arts, laboratory and chemical 
processing has been issued by P&H 


Sales Corp. representing Peck & 
Harvey Manufacturing Corp.. Chi- 
cago. 


Catalog SE55 covers stainless steel 
heavy duty sinks; refrigerator sinks: 
sinks with storage cabinets; thermo- 


static water mixer; general purpose 
sinks: standard sinks and set-ups; 
small compact sink set-ups; hospital 
and chemical lab sinks; temperature 
regulating sinks; trays for develop- 
ing, fixing, washing: film processors: 
water jackets for cut film and plates. 
and for color processing; cut film 
tanks: deep roll processing equip- 
ment; cylindrical and square storage 
tanks for storing, mixing and measur- 
ing chemicals: beakers, graduates 
and buckets: and table-type rotary 


continuous matte print dryers. 
















Trends in Type Reported 

“Type Faces At Work,” a new 
leaflet prepared by Mergenthaler 
Linotype Co., Brooklyn, summarizes 
trends in type preference established 
over the years. Factual data in the 
folder was obtained from a study of 
the winners of the annual AIGA 
Textbook and Fifty Books Exhibi- 
tions. 

A 30-year tabulation of “Linotype 
and the Fifty Books” 


in typographical preferences 


reflects the 
trend 


over the years. 





> Fy 
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24” SHOOTING STAR Camera 


THE NEW SHOOTING STAR, ANOTHER 
® 


EXAMPLE OF FINE, QUALITY 


CAMERAS 


The SHOOTING STAR embodies in one modern camera, the essential elements for 
savings of space, time and money. Instead of swinging door mechanisms, the 
patented ‘‘space saver" rear case provides vertical positioning and compact storage 
for these components within the rear case; the new high speed electric focusing 

is now faster than that of any other camera of this type and provides precision 
re-registration; and the SHOOTING STAR is available at surprisingly low prices for 
either quality black and white or process color work. These outstanding features are 
typical of all Robertson equipment, designed and constructed with care, accuracy, 
precision and the experience of many years in building photomechanical equipment. 


FRE 


| obeitson 


PHOTO-MECHANIX 
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Send now for your copy of the new Robertson catalog, 
including specific information on this camera 





A complete line of photomechanical equipment 


ROBERTSON PHOTO-MECHANIX, INC. 
3071 ELSTON AVE. ° 


CHICAGO 18, ILL. 
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Listomatic Camera Ups List Work 

Production of listing-type publica- 
tions has been speeded by a new 
electronic invention, the Kodak Listo- 
matic Camera, Model 1, to be sold 
and serviced by Commercial Controls 
Corp., Rochester, N. Y. The Kodak 
unit, working in conjunction with 
Commercial Controls tape-operated 
Justowriter composing machine, en- 
ables users to compose, process, and 
publish current data faster and more 
economically than previous methods 
used, the company said. 

Charles R. Ogsbury, president of 
Controls 
nounced the company’s appointment 


Commercial Corp., an- 
as a distributor of the new high- 
speed electronic listing camera. 
The Kodak Listomatic Camera has 
been developed to meet the needs of 
concerns who publish repetitive list- 
ings such as telephone directories, 
city directories, catalogs, price lists, 
parts lists, rosters, and credit ratings. 
Publication of the listing from a 
pre-prepared up-to-date file of cards 
requires running the cards through 
the Kodak Listomatic Camera which 


HANCO 
FOUNTAIN 












Orter 


photographs the portion of the card 
containing the listing. The machine 
automatically photographs the image 
of the listing (same size or reduced) 
in columns of pre-determined length 
at 230 cards per minute on a con- 
tinuous 400’ roll of film. This film, 
after normal photographic process- 
ing. is cut into columns, and made 
up into page formats and used as 
the negative for making offset print- 
ing plates. 
e 

“Meet Photoscreen Printing” 

A new 15-minute film, produced in 
full color, to tell the complete story 
of the versatility and usefulness of 
photoscreen printing, is now available 
from Eastman Kodak Co., Rochester, 
N. Y. An 8-page pamphlet with the 
same title as the film “Meet Photo- 
screen Printing,” stresses the ways in 
which photoscreen printing can be 
used in advertising, in sales promo- 
tion, or wherever a printed image is 
needed. 

The film is available on loan to 
anyone interested in promoting un- 
derstanding of photoscreen printing. 


vent offset. 





RCS Buys Toronto Litho House 


Purchase of controlling interest in 
Miller Lithographic Company Ltd., of 
Toronto, was announced last month 
by F. Grenville Rolph, president, 
Rolph Clark Stone Ltd. 

Mr. Rolph said that the facilities 
and services of both plants will be 
available to customers. 

e 


Color Processing Service 
L. Bellak, Miami, Fla., has devel- 


oped a high quality method of four- 
color process separation at a mod- 
erate price, according to L. Bellak, 
president. 

One week service from date of re- 
ceipt o ftransparencies is guaranteed. 


Big Presses for Strobridge 

Three new Miehle offset presses 
were recently installed at The Stro- 
bridge Lithographing Co.. Cincin- 
nati. The three new 52 x 76” presses. 
whose installation was valued at more 
than $500,000, include a_five-color, 
a two-color and single-color press. 
A pressroom air conditioning sys- 
tem has also been installed. 


STIMULATOR 






“Dry as the Desert”’ 


Shortens drying time! Especially valuable 
to speed-up work-and-turn jobs. Saves 
press time! Works perfectly with all 
other fountain solutions. 


A small amount is a big help. at ALL TIMES in your 
fountain to help drying... .. it’s almost a must in 
HOT, HUMID weather to speed production and pre- 


MONEY-BACK TRIAL OFFER 


Order a quart or gallon today! Try it on your own presses and if 


you are not completely satisfied, return the unused portion and we 
will refund your money. 





DISTRIBUTORS in All Principal Cities. 
Write for address of Distributor nearest you. 
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1 Maun Size... coe $1.75 


Manufacturers of Fine Letterpress and Offset Printing Inks 
125 SOUTH RACINE AVENUE, CHICAGO 7, ILL. 
422 S. THIRD ST. MINNEAPOLIS 15, MINN. 
528 N. FULTON ST. INDIANAPOLIS 2, IND. 


1 Gallon size.......... 
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NEW EQUIPMENT INSTALLATIONS 





American Type Founders, Inc. 
Aljon Photo Offset Service, Inc., New 
York, A.T.F. Chief 29; Munro Press, Inc., 
New York, A.T.F. Chief 22; M. A. Ball Co., 
New York, A.T.F. Chief 29; Triangle Print- 
ing Co., Union, N. J., A.T.F. Chief 22; Pas- 
santino Printing Co., Inc., New York, A.T.F. 
Chief 29; B. B. Weit Printing Co., Inc., New 
York, A.T.F. Chief 29; Winson Associates, 
Inc., New York, A.T.F. Chief 20; Manhat- 
tan School of Printing, New York, A.T.F. 
Model 241 Camera and an A.T.F. Chief 22; 
Duval Photo Offset, New York, A.T.F. Chief 
29; Wright Photo Offset Co., Inc., New 
York, Mann L-236 Two-Color Offset Press. 


Rutherford Machinery Co. 

The Todd Company, Inc., Rochester, N. Y. 
and Philadelphia, two Rutherford Precision 
Photo Composing Machines, Type RMT 
Rutherford Composer, Type RMH Ruther- 
ford Composer. 

Rochester Folding Box Co., Rochester, 
N. Y., Rutherford Precision Photo Compos- 
ing Machine; Cylinders, Inc., Grenloch, 
N. J. Type RML Rutherford Precision Photo 
Composing Machine; The Veritone Com- 
pany, Chicago, Rutherford Precision Photo 
Composing Machine, and Type OP — 30 
x 36" Rutherford Offset Color Proving Press. 


Western Adds Floor Space 

Western Printing & Lithographing 
Co., has leased a floor in the 24-story 
office building being erected at 415 
Madison Ave., New York, by Rudin 
Management Co., Inc., owner-builder. 

The long-term lease involves over 
10,000 sq. feet of space which will be 
used by the firm to consolidate its 
newsstand and commercial sales de- 
partments. 


Ash to Head POPAI Committee 

Walter J. Ash, Consolidated Lith- 
ographing Corp., will serve as chair- 
man of the executive committee of 
the Point-of-Purchase Advertising In- 
stitute, it was announced recently by 
Donald S. Hutchinson, Lutz & Sheink- 
man, president. 

Serving on the committee with Mr. 
Ash are: 

Carl Bergmann (Palmer Associ- 
ates): S. Paul Boochever (Gibraltar 
Corrugated Paper Corp.); Henry 
(Carter & Galantin of Illi- 
nois): Harry Fenster (I. Fenster & 
Sons); Ray Dubrowin (U. S. Print- 
ing & Lithograph Co.); William 
Melish Harris (Wm. Melish Harris 
Associates); Cecil N. Henschel 
(Crown Wire Manufacturing Corp.) : 
Donald S. Hutchinson; Norton B. 
Jackson (POPAI headquarters) . 


Carter 


Doctors Humidifier at IPEX 

A piece of apparatus originally de- 
signed for use by the medical profes- 
sion was exhibited at IPEX in a new 
form—as an air-humidifier designed 
to prevent the retention of static elec- 
tricity in paper and board. 


The humidifier comes from Swit- 
zerland and is called the Defensor. 
Price, Service & Co. Ltd.. who sell it 
in the U.K. and Ireland, claim that 
its installation will maintain the cor- 
rect humidity in a printing works and 
thereby promote efficiency in eight 
ways: 


. Static electricity introduced during 


the manufacture of paper and 
board is encouraged to earth be- 
fore creating trouble on the print- 


ing and folding machines. 


2.Sheet sizes remain constant 
throughout the run, since a vari- 
able relative humidity would lead 
to corresponding changes in sheet 


diameters. 


w 


. Similar variations in the diameters 
of rollers are also eliminated. 


f 


. The use of the Defensor prevents 
waviness in stock. 

5. The chances of a break in a paper- 

web are reduced if relative humid- 

ity is maintained at a high and con- 


stant figure. 


6. 


=) 


Board which is kept in an insuffi- 
ciently damp atmosphere may tear 
on creasing and scoring; the De- 
fensor would guard against this. 


. Since it is easier to catch cold when 


the mucous membrane of the nose 
and throat is too dry, the Defensor 
will tend to keep down absentee- 
ism. 


. During winter, disinfectants can be 


as 
we 


introduced into the works through 
the Defensor and thus help to pre- 


vent the spread of disease. 


The Defensor turns water into in- 
visible particles each having a diam- 
eter of only one five-thousandth of an 
inch. In this state moisture diffuses 
itself throughout a room and is not 
concentrated in one area only. Since 
the particles actually rebound from 
surfaces there is no danger of wetting 
or corrosion. 
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Never Underestimate the 
Power of the Pressroom! 





“Ink colors brighter, ink 
dries faster, no tinting 
problems with 3M Plates;’ 


Says Lawrence Bacigalupi, Williams Litho- 
graph Co., San Francisco 


Obtaining the proper ink and water 
balance is a critical problem for many 
pressmen. But, not so with Lawrence 
Bacigalupi, San Francisco Pressman, 
who is sold on 3M Brand Photo Off- 
set Plates. Lawrence says, “Once I 
found the proper ink and water bal- 
ance, adjustments were easy with 3M 
Plates. Now,” he says, ‘‘my ink colors 
are brighter, I have notrouble with tint- 
ing,and the ink dries faster.” For perfect 
results, do as Lawrence Bacigalupi 
and hundreds of pressmen are doing 
. insist on 3M Brand grainless, 
non-oxidizing Photo Offset Plates. 


Take the Guesswork out of Presswork 


“3M” Photo 
Offset Plates 


** MAIL THIS COUPON TODAY --- 


FREE! | 


MINNESOTA MINING & MEG. CO., 
DEPT. DY-105C, ST. PAUL 6, MINN. 
Please send me, without cost or obligation, a 
valuable Pressman’s Dampener Gauge and 
Pressman’s Guide giving complete informa- 
tion on the use of 3M Plates. 

















We have presses. Position 

Name. 

Company 

Address 

City State. 

"3M" is a registered trademark of ti <4 
Minnesota Mining & Mfg. Co., St. Paul 6, & ¥ 
Minn. General Export: 99 Park Ave., New za, hd 
York 16, N.Y. In Canada: London, Ont. “S2aueee*” 


eeeeseeeereeereeeeeeeeeeeeeeeeee eee 
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- THE FASTEST, MOST THOROUGH 
AND MOST ECONOMICAL 


OFFSET PRESS WASH 





YOU CAN CHANGE FROM BLACK TO YELLOW 
OR TRANSPARENT PINK IN ONLY 9 MINUTES 
Rogersol 3-step press wash-up (1) loosens dried ink 
and dirt, (2) cleans rollers thoroughly, (3) rinses 
rollers and revitalizes the rubber — IN ONLY 9 
MINUTES for only 25c (after rollers are conditioned 
with Rogersol 1-2-3). 

Send for generous free sample of 

ROGERSOL 1-2-3 Roller and Blanket Wash. 

Dealers: Write for Interesting Proposition. 






HARRY. H. ROGERS CO., Inc. 


5331 S$. CICERO e CHICAGO 32, 
REliance 5-5100 






LL. 











For Immediate Release 
Priced Accordingly 


¢ Ss. Ss. “as” (35x45) Harris 
hes T. N. “3a (22x34) Harris 


Both High Serial, Cam Feed 
Machines 
Fine Condition — 
Favorable Background 


* Each displaced by new 2-color press. 





TYPE & PRESS OF ILLINOIS INC. 
3312 N. Ravenswood 
Chicago, Ill. 
BUckingham 1-4330 




















Schultz 
DEEP ETCH 
CHEMICALS 


Leading litho plants have 
been standardizing on 
Schultz Chemicals for 
over a decade. 





























SCHULTZ 
DEEP ETCH 
CHEMICALS 


1240 W. Morse Ave., Chicago 26, Ill. 




















“The Single Belor Offset Poses” 


by I. H. Sayre 

Different types of offset presses are detailed; then the | 
step by step mechanical operation and adjustments of | 
four Harris-Seybold Co. presses — the earlier sheet-fed | 
LSB and LSN, and the newer models with selective 
stream and sheet feeding, LTV (17 x 22) and LTW 
(21 x 28). Webendorfer presses (Chief, Little Chief 
and Big Chief) are discussed with complete instruction 
for operation, followed by a discussion of the larger 
presses — the EBCO (Miller Printing Machinery Co.) 
and the Miehle 29 and Miehle 36. 

The book points up the general similarity of handling 
of the various presses, at the same time explaining the 
special characteristics of each. Primary objective of the 
book is to acquaint the reader with the precision and | 
care that is required in handling offset presses, and to 
demonstrate how to obtain trouble-free operation. 

In addition to the specific treatment on presses, there | 
is a section on blankets, papers, inks, rollers, plates, 
fountain solutions, and other materials used by offset 
lithography. 

The book is cloth bound in bright 
red, washable cover, 255 illustrations, 
printed on offset enamel stock, and | 

| sewed in 16”s so that it lays open 
flat. $6.50 plus postage. 


| Modern Lithography 
| Box 31, Caldwell, N. J 
Enclosed is payment. Please send ‘The Single Color Offset Press”. | 
Name 


| Street 


City, Zone, and State 
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NAPL CONVENTION 


(Continued from Page 72) 





Frank A. West Co. Inc., Bingham- 
ton, N. Y. 

Serving under William J. Stevens 
on the Saturday technical session, 
which lasted until 3 p.m., were the 
following: 

TECHNICAL — Michael H. Bruno, 
research manager, LTF; Ink — Fred- 
erick J. Dankert, technical service 
manager, Howard Flint Ink Co.: 
PareR — Joseph H. Dunton, vice 
president, sales, W. C. Hamilton & 
Sons; PLates — Adolph R. Fretcher, 
foreman of the plate department, 
Copifyer Lithograph Corp.; CHEMI- 
caLs — Albert R. Materazzi, technical 
representative, Litho Chemical and 
Supply Co., Inc.; Frrm-CamMera — 
John McMaster, manager of Graphic 
Reproduction sales division, Eastman 
Kodak Co. and Press — Howard J. 
Seel, chief development engineer for 


Harris-Seybold Co.* 


COLOR STRIPPING 


(Continued from Page 49) 








layout can be drawn on white or 
goldenrod paper. A sheet of clear 
acetate is then superimposed, and the 
positives are attached to the acetate 
sheet with strips of transparent self- 
adhesive tape. The same layout can 
be used for assembling the other 
positive flats for the remaining 
colors, Layouts not requiring a high 
degree of accuracy can be prepared 
on goldenrod paper using a layout 
or stripping table with a tee square. 
rules, dividers, triangles and other 
tools for black-and-white stripping. 
8. Pegboard Assemblies 

Where standard press sheet layouts 
are used repeatedly, as in publication 
work, the pegboard assembly method 
provides a rapid and accurate means 
for positioning and combining films. 
The pegboard method requires a set 
of two or three holes to be punched 
in each film in accurate relationship 
to the subject detail. Thereafter all 
registration is obtained from these 
holes instead of using register marks, 
or the subject detail, to strip up the 
flat. The pegboard on which these 
punched films are assembled has a 


number of duplicate sets of position- 
ing pins (pegs) that are so located 
as to provide the desired layout. 
When the punched films have been 
completely assembled over these 
pegs, they are taped together to form 
the flat. If there is sufficient margin 
between the printing detail of ad- 
joining pages, the peg groups can 


also be located within the flat area. 


Where subject or trim margins are 


small, the peg groups are placed only 
along the borders of the flat. Each 


peg assembly unit may then consist 


of two, four, or more pagés or sub- 
jects. These are first stripped or 
spliced together as a coordinated 
group in accurate relationship to the 
locating holes. As most film will vary 
in size with atmospheric changes and 
processing, the set of punched holes 
will usually consist of one round 
hole (about 3/16” diameter), and 
one or two slotted or elongated holes. 
Some cameras include pins on the 
vacuum back to agree with those on 
the pegboard so that the photography 


on a set of color separations will be 





before possible. 


exposure time . . and 
it’s ready for action at 
the flick of a switch, 
without annoying warm- 
up or flicker. 


New Size! You get full 
coverage on a 20 x 24 
negative with the new 
24x28 size. Other sizes 
from 18x22 to 32x36. 
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and better than ever! 


THE 9/4) A NATSCO “HI-INTENSITY” LIGHT! 


New Brightness! You get finer color separations 
improved high intensity cold cathode grid gives con- 
stant color temperature and uniformity of light never 


New Speed! You get quality results with one-third less 








Cw if ot the Convention. < o eit’s our 


light that is doing high quality 
work in fine shops all over the country. 


completely new model of the 
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REMOVES RESIDUAL GLAZE OR EMBOSS- 
ING CAUSED BY COATED OR NEWSPRINT 
TYPE PAPER STOCK—REVIVES WORN 
RUBBER BLANKETS AND ROLLERS 


Amazing new solvent for rejuvenating your 
old rollers and blankets. Insures longer life 

. . helps to provide sharp reproduction. 
Due to fast evaporation there is no harm- 
ful effect on plates from blankets. Eco- 
nomical and simple to use. Send for free 


TTT TTT | (omPle without obligation. 


DEALERS: Write for interesting proposition. 









5331 S$. CICERO e CHICAGO 32, ILL. 
REliance 5-5100 


The Litho Industry 
Prefers 


LITHOGRAPHERS PLATES 


World Famous for 
Superior Quality 


A product of 82 years of experience 


ILLINOIS ZINC COMPANY 


Chicago 32 New York 20 
2959 West 47th Street @ 630 Fifth Avenue 
LAfayette 3-1600 Circle 7-0874 

























BLACK AND WHITE AND COLOR 


* 
ee in use around the world 


a 
nate a anne Many standard sizes and lines available 
meee ate f diate deli 
era nana ahaha! ‘or immediate delivery. 
a Make your 24” camera do the job of a 


32” with a set of BM angle screens. 


A set of 20” x 24” four angle screens will 
make as large a job in a 24” camera as 
will a 23” circular screen in a 32” camera. 


IK YOU 
GRAPHIC ARTS SUPPLIER 





‘HALFTONE TINTS 


Your Customers want 
STANDARDIZED BM TINTS 


Keep complete selection on hand at all times. 
Don't waste valuable camera time making 
tints. 60 to 133 line in 6 tone values. 


Buckbee Mears Co. 


SAINT PAUL 1, MINNESOTA 



























Operation of the Offset Press | 


by Theodore F. Markarius 
A 254-page practical reference book on 
operation of modern offset presses with | 
special chapters devoted to paper condition- | 
ing, inks, varnishing, drying, storage of | 
plates, and other subjects of interest to the | 
offset pressman. An ink Problem Reference 
Chart lists 28 of the more common prob- 
lems, how to identify each, and the possible | 
| cause and remedy. | 
| More than 50 pages of case histories 
| are given with solution to press problems | 
outlined. Eighteen illustrations, some in | 
full-color in the chapter on inks, are in- | 
cluded. | 
Mr. Makarius, who is with Pope & Gray, | 
Inc., Clifton, N. J., also is the author of | 
ML’s Production Clinic. | 


The book is lithographed with a 


flexible, green, leather - like, pebble | 
grain cover. $10.00 per copy. 


Modern Lithography | 
Box 31, Caldwell, N. J. | 


Enclosed is payment. Please send ‘Operation of the Offset Press.” 


Name | 


Street 
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accurately located with respect to 
these holes. 

As the same holes are later used to 
guide in printing and_ registering 
masks for color correction, as well as 
for making the color corrected set of 
films, accurate color register is as- 
sured when stripping to pegboard 
layouts. Where pre-punched holes in 
film are not used, such holes can be 
punched on a register punching fix- 
ture on which the individual film or 
film group is first positioned to regis- 
ter marks or subject detail. *% 


ROLPH-CLARK-STONE 


(Continued from Page 53) 








diate 28 x 42” and two small 22 x 34” 
presses. In the letterpress section two 
Kellys, three Verticals, a Little Giant 
and a Miehle were installed. 


In selecting equipment for the new 
plant, emphasis was placed on stream- 
lined machines with quick makeready 
that provide fast service. 


Fred W. McLaughlin, general man- 
ager commented: “The old view was 
to buy a press and hope that it would 
run forever. Today, it’s much sound- 
er, especially in Canada where we’re 
plagued by the short production run, 
to re-equip regularly with newer, fast- 
er and more versatile equipment. 
Nowadays we strive to build up sufh- 
cient volume to run our machines 24 
hours a day, five days a week and get 
everything out of each press until re- 
placement is indicated. That’s the only 
way we can hope to pay off the type 
of investment required to erect and 
operate a building of this calibre.” 


Paper Baler 
Examples of the streamlined, effi- 
cient operation are found throughout 
the plant. A new E. W. Loeser baler 
is operated by one man to pack 1,000 
pound bales of paper scrap. The scrap 
is fed into a recessed groove in the 
floor and then is forced upward and 
compressed into a bale, strapped with 
steel. 


Economies in label layout are 
achieved with a P.M.C. die cutter. 
Newest equipment has been installed 
in the carton making department for 


printing, folding, glueing and carton- 
forming. 

The extensive air conditioning sys- 
tem actually is four systems in one, 
each designed to meet the atmospheric 
requirements of a particular area of 
the plant. This system cools, filters 
and dehumidifies the air, maintaining 
a temperature of around 75 degrees 
and keeping humidity around 50 de- 
grees. Serving the air conditioning 
system is a centrifugal type compres- 
sor with 175 ton capacity. Offices of 
the plant also are air conditioned. 

The color system of the plant is 





FOUNTAIN 
SOLUTION 


well designed, aimed at relieving mo- 
notony by breaking up large wall 
sections with different hues.>& 


PHOTO CLINIC 


(Continued from Page 58) 








fective corrective measures depend 
upon the circumstances. What works 
in one case may not work in another. 
Very often interference patterns can 
be eliminated merely by increasing or 


decreasing the amount of vacuum in 
the frame. Another stunt is to place a 









Proper control of the fountain solution is 
one of the most important details of off- 
set press work. With Besco Fountain 
Solution you are assured of perfect pH 
control. It keeps the plate desensitized, 
prevents roller stripping, gives good 
clean, sharp impressions. Can be used 


with zinc or aluminum. Try it in your 
presses today. 


| 1 Gal 

| 4-1 Gal. 
12-1 Gal. 

1 Qt. 


| BRIDGEPORT ENGRAVERS SUPPLY CO. 


BRIDGEPORT 2, CONNECTICUT 


BOSTON: 287 Atlantic Avenue 
| NEW YORK: 525 W. 33 Street 
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PRICES $6.00 


$6.00 less 5% 
$6.00 less 10% 
$1.75 


CLEVELAND: 1051 Power Avenue 
CHICAGO: 900 N. Franklin Street 
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MAKE READY FOR PROFIT 
WITH A "GOLDMINE BAUMFOLDER”. 


Are you ready to meet competition and get YOUR 
SHARE of the printed advertising already budgeted 
by firms large & small? 1955 can still be your biggest 
profit year if you’re modern equipped to cut folding 
costs and improve production with a BAUMFOLDER 
profit-creator. 


It will FOLD — PERFORATE — SCORE —TRIM — PASTE 
all in one operation and best of all you can apportion 
only a few pennies from the dollars it earns for you 
on a pay-for-itself plan of modest initial and small 
monthly outlay (a mere fraction of increased profit). 
You can’t afford to work without it, for you are paying 
for yours now in lost profit. 


14,000 Baumfolder shipments in the past ten years are 
one proven-profit reason why you are handicapping 
your business without the latest-fastest folding equip- 
ment. There are naturally many more and detailed 
reasons which we will be pleased to tell you about. 
Just write us your size requirements (14x20 to 30x46) 
and allow us to mail information telling HOW to in- 
crease your profit. 


RUSSELL E. BAUM, INC. 


615 CHESTNUT ST., PHILA. 6, PENNA. 








Schult 


DEEP ETCH 
CHEMICALS 


Proved dependable and 
economical in leading 
litho plants for more than 
a decade. You too will 
find it profitable to stand- 
ardize on Schultz Chemi- 
cals for all your deep etch 
requirements. 


SCHULTZ 
DEEP ETCH 
CHEMICALS 


1240 W. Morse Ave., Chicago 26, Ill. 







































? ° PRINTING ° 
| a PERFORMANCE 


| with the new 


NUMBER 


ELIMINATE PICKING and sticking on 
coated and card stock 


PREVENT OFFSET 
OVERCOME Tackiness in inks or blankets 
BRING ABOUT faster drying 


FREE FLOWING consistency in the ink for 
more even coverage on solids 


Not to be confused with wax compounds, 
varnishes or driers. “‘EEZY-LITH #10” will 
not change the shade of the ink or harm the 
rollers, plate or blanket. 


MEMBER 


ROLL-O-GRAPHIC 


CORP. 


133 Prince St., New York, N. Y. 


METAL 
DECORATING INKS 


Developed expressly to meet the toughest require- 
ments of the metal decorating business. e Will not 
bleed or spread —excellent wet compatibility with 
finishing varnish. e Resists high baking tempera- 
tures — and heat from sterilization processes. e 
Withstands drawing and forming —outstand- 
ing performance even when difficult conditions 
are imposed. e Excellent whites — with 
exceptional color retention. e Write for 
samples and details. 















« 2 
4 


A Division of Sot Chemical Corporation 


y General Printing Ink Company 


P 10th Street and 44th Avenue 
Long Island City 1, New York 


Offices and Service Plants in Principal Cities 


DIVISIONS OF SUN CHEMICAL CORPORATION 

HORN © HUDSON © WILLEY (paints, maintenance and construction materials, industrial coatings) © WARWICK 
(textile and industrial chemicals) * WARWICK WAX (refiners of specialty waxes) © RUTHERFORD (lithographic equip- 
ment) © SUN SUPPLY (lithographic supplies) * GENERAL PRINTING INK (Sigmund Uliman © Fuchs & Lang © Eagle 
© American © Kelly © Chemical Color & Supply inks) © MORRILL (news inks) © ELECTRO-TECHNICAL PRODUCTS 
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(coatings and plastics) © PIGMENTS DIVISION (pigments for paints, plastics, printing inks of all kinds) 
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diffusing sheet between the films and 
the cover glass. Other methods in- 
volve applying a thin film of wax, 
glycerine. etc., to the film surfaces. 
Changes in the separation between 
frame and exposing light have also 
been tried and found helpful. A simple 
trick recently seen at the Eastman 
Kodak graphic arts laboratories is to 
dust the film just before closing the 
frame with a minute amount of off- 
set spray powder dispensed from a 
plastic squeeze boitie. I haven't yet 
figured out why it works but I did 
see this method eliminate Newton’s 
Rings in several stubborn cases.* 


ARMY MAPS 


(Continued from Page 44) 








Map Service. 

Through information received from 
various contractors accomplishing this 
of 


personal experience in production on 


work, plus the added advantage 


~ 


negative engraving and drafting in 
connection with these contracts, the 
author has found that the following 
factors play an important role in suc- 
cessful and profitable quality pro- 
duction: 

1. A complete study of the tech- 
nical provisions of the contract spe- 
cifications by production supervisions 
in order that evaluation be made at 
shop level. Costly errors and un- 
necessary delays in production can 
be avoided by a thorough understand- 
ing of the provisions of the specifica- 
tions — by supervisors and manage- 
ment prior to the bid and by all per- 
sonnel concerned during the produc- 
tion phase. 

2. A thorough inspection of repro- 
duction material furnished by the 
government, prior to submitting bid. 
Types of material will vary. Adequate 
facilities are made available at Army 
Map Service to allow the contractor 
to inspect each piece of material, 
prior to submitting his bid. Many 
contractors have found it to their ad- 
vantage to inspect the contract ma- 
terial along with members of their 
technical staff. 

3. A working knowledge of conven- 
tional mapping signs and symbols. 
This may be gained through procure- 
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ment of texts from the contracting 
agency, if necessary. On most con- 
tracts. lithographed copies of maps 
of the same type required from the 
contractor are furnished as a guide 
and by study of the various features 
in the body of the map and in the 
legend, a clear conception of the re- 
lation between features can be dis- 
cussed. Symbolization publications 
and ink color guides are usually fur- 
nished to the contractor. 

4. Sub-contracting to trade shops 
for negative engraving and drafting. 
Local trade shops afford easy liaison, 
while out-of-town sub-contracting pre- 
sents numerous problems concerning 
delivery, inspection and charge-backs. 
The use of the trade shop for camera 
and negative work, including draft- 
ing. engraving, and stripping, has 
heen the answer to many lithogra- 
phers who find their pre-press facil- 
ities tied up with commercial work. 
Here again, the trade shop must be 
capable of performing quality work 
in strict compliance with  specifica- 
tions, and the contractor must bear 
in mind that he is responsible to the 
contracting agency for all sub-con- 
tracts. 

5. Treating such contracts as regu- 
lar, not “fill-in” jobs. Maps require 
critical colo rregistration. The con- 
tractor who takes his map plate off 
the press, to run through another job, 
is very likely to experience difficulty 
in regaining accurate registration 
upon returning to the task of com- 
pleting his map press run. 

Thousands of dollars and thousands 
of man-hours have been expended in 
surveying, aerial photography, com- 
pilation and drafting before a single 
set of topographic map negatives can 
be placed in the hands of the con- 
tractor for the lithographing of a new 
map. It stands to reason that high 
quality craftsmanship and superior 
management are required of the con- 
tractor in the reproduction of the 
map. 

Recognition of these five factors 
should assist the commercial lithog- 
rapher to meet the high standards of 
map reproduction and, at the same 
time, assure him of profitable par- 


ticipation in such contracting.*® 


1955 


Stickin Around 


with KLEEN=STIK 
Make Mine KLEEN-STIK! 


That’s the order you'll hear from 
more and more oi your customers 
every day — if you tell ’em and show 
?em all about this amazing P.O.P. ad- 
hesive that does so many things. . . 
and does ’em all well! Cast your 
peepers on these examples of ingen- 
ious genius: 


Make Mine MILK 


California’s ‘“‘Cow-Conscious’’ 


. .. thanks to 60,000 of these vivid 
bumper stripes distributed by the 
CALIFORNIA DAIRY INDUS- 
TRY Advisory Board. Created by 
BRISACHER, WHEELER & 
STAFF, San Francisco advertising 
engineers, the campaign attracted 
so much favorable attention from 
church and civic groups, city offi- 
cials, etc., that it may soon go 
national. Printed big ’n bold on easy- 
to-apply KLEEN-STIK, with let- 
ters of fire silk-screened in Day-Glo 
‘Fire Orange’’. A toast (in milk!) to 
TOM TORRISON and the WIL- 
LIAMS PRINTING CoO., S.F., for 
the swell production! 











“Eggs-sellent’”’ Idea! 


Like a good turn, one good display 
idea begets another. That’s how this 
KLEEN-STIK “‘Slide-Stik”’ was de- 
veloped by AL KOVNAT and JACK 
LIPSON, Sales Promotion Mgr. and 
Advertising Mgr. respectively of 
HELENE CURTIS INDUS- 
TRIES, Chicago. Result —the cute 
gal and distinctive yellow bottle are 
being “projected” in thousands of 
drug and toiletry outlets—held in 
place on walls, show-cases, and other 
ese spots by two KLEEN- 

TIK strips. ‘““Eggs-pert” produc- 
tion by EXCELLO PRESS, Chi- 
cago. 


To give your customers’ P.O.P. dis- 
plays with “eggs-tra” selling punch, 
recommend KLEEN-STIK. Window 
“sereamers” or pin-point labels 
simple signs or complex constr 

make yours with KLEEN-STIK! 
Write for your wonder-fuil free “Idea 
Kit” today. 


KLEEN-STIK PRODUCTS, INC. 


7300 W. Wilson Ave., Chicago 31, Ill. 


Pioneers in Pressure Sensitives to the Trade 
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MAKERS OF THE 
FINEST QUALITY COLOR PLATES 
FOR 


oO SOPESET 
LITHOGRAPHY 


DRY OFFSET PLATES 
on MAGNESIUM 


Line & Halftone Combination 
Black & White and Color 
Also Four-Color Process 

All sizes up to 48”x72” on 
025” or .016” Magnesium 


We also service letterpress printers with 
Magnesium printing plates. 16 gauge or 
11 point, blocked or unblocked. 


24-Hour Service e Prices on Request 


Address all inquiries to: 


COLOR PRINTING DIVISION 
of the TRENTON TIMES 


600 Ingham Ave. Trenton 8, N. J. 





THE 


STEVENSON 
PHOTO COLOR SEPARATION CO. 


400 PIKE STREET 


CINCINNATI 2; On sme) 


CRISP-VELVET- GRAIN 





35 years experience graining plates that 
please both platemaker and pressman 


All sizes ZINC and 
ALUMINUM PLATES 


Ungrained - Grained - Regrained 


WILLY’S 


Plate Graining Corp. 


34-12 10th Street 
Long Island City 6, N. Y. 


Phone RA 8-1526 


Member, Lithographic Plate Grainers Association, Inc. 





























33 YEARS OF OFFSET PLATE MAKING AND PLATE GRAINING 


PLATE GRAINING Co. 


INCORPORATED 


CHICAGo LITH 





OMPLETE OFFSET PLATE JERVICE 


TELE PHONE 


STate 2- 8590 214-216 NortH Cuintow StrReEET,CHICAGO (6) 
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TECH BRIEFS 


(Continued from Page 119) 





testing them, the care of blankets and 
printing pressure are discussed. 


Garphic Arts—General 

Tue CoLLotypeE Process. W. D. 
Wright. Typographer 17, No. 1, Winter, 
1955, pages 13-24 (12 pages). A_ brief 
description of the Collotype process, the 
materials used, and the appearance of the 
image. 

*PRINTING OF ‘TRANSPARENT FILMS. 
E. H. Dock. J. Inst. Packaging 3, No. 26 
(Exhibition convention report no.), 1955, 
pages 136, 138, 140 and 142; discussion, 
142; Bulletin of the Institute of Paper 
Chemistry, 25, No. 9, May, 1955, page 
744. The author reviews the various 
methods of printing which have been used 
successfully on cellulose film, cellulose 
acetate, polyethylene, rubber hydrochlo- 
ride, and polyvinyl chloride. Important 
factors in the printing of all transparent 
films are absorption, transparency, gloss, 
and flexibility; special mention is made 
of the hot-transfer process as capable of 
giving attractive results. 

*LACQUERING OF PAPER. Gerard Martin. 
Papeterie 77, 1955, pages 75-86, 159-71; 
Chemical Abstracts 49, No. 11, June 10, 
1955, column 7853. Descriptive article 
dealing with alc.-sol. varnishes, cellulose 
lacquers, and lacquers containing synthetic 
high polymers. Papeterie is published by 
L’Homme et Argy, 9 rue Lagrange, 
Paris (5e), France. 

CHEMICAL REACTIONS RELATED TO THE 
PREPARATION OF GRAVURE CYLINDERS. 
James M. Dugan. Gravure 1, No. 1, Janu- 
ary, 1955, pages 36, 38, 40-41, 43-44 and 


57-58 (8 pages). The preparation of 
gravure cylinders involves several dis- 
tinct fundamental chemical principles. 


Perhaps more than in any other printing 
process, good results depend on the proper 
control of these chemical reactions in 
each of several steps in the process. This 
control is based on knowledge resulting 
from studies which have included: (1) the 
photo-chemical process by which carbon 
tissue is made light sensitive so that it 
may receive a photographic image, (2) 
methods of retarding nonphoto-chemical 
reaction that proceed after carbon tissue 
is made light sensitive, (3) the electro- 
chemistry of plating cylinders with cop- 
per, (4) the metallography of the copper, 
(5) reactions that occur when copper is 
attacked by an etching solution to produce 
a printing plate, and (6) composition of 
an etching solution as it affects both the 
penetration through a thin membrane and 
attack on the metal. 

Liguip DEVELOPERS FOR XEROGRAPHY. 
K. A. Metcalfe. Journal of Scientific In- 
struments 32, No. 2, February, 1955, page 
74; Printing Abstracts 10, No. 4, April, 
1955, pages 213-214. In course of work 
with selenium-coated plates made at the 
Defence Standards Laboratories, South 
Australia, it has been found that develop- 
ment based on liquid dispersion media 
offers better control than either of the 
dry processes; furthermore, considerably 


shorter development times are possible. 
Liquids investigated include petrol, kero- 
sene, turpentine, benzol. and carbon tetra- 
chloride; they were selected because of 
their high resistivity, a property which is 
essential to avoid discharge of the latent 
electrostatic image. Many powders (in- 
cluding certain talcum powders, mag- 
nesium oxide, carbon black and a number 
of pigments) disperse freely in these liq- 
quids and in so doing acquire a charge 
the sign of which is characteristic of the 
powder. As examples, particles of “mono- 
lite yellow” pigment acquire 


positive | 


charges and are attracted to negatively | 


charged latent images; talcum powder 
particles acquire negative charges. 


Direct Mail—15 Percent Basis 
R. L. Polk & Co., Detroit, 


nounced at the DMAA convention in 


an- 


Chicago last month that it was putting 
direct mail on a 15 percent discount 
basis like other advertising media. 
This move is new in a field that has 
never been commissionable to adver- 
tising agencies. No announcement was 
made by other leading companies in 
direct mail as to whether they would 
adopt the plan or not; however A. M. 
Anderson, executive vice president of 
R. H. Donnelley Corp., in a prepared 
statement to Advertising Age said: 

“Agency commission on complete 
direct mail programs is not a new 
idea. 

“We often investigated the possibil- 
ity of entering into a commission 
situation on dealer-help direct mail, 
but always with held putting it into 
effect for several reasons. 

“s 


selves questioned whether their serv- 


Several large agencies them- 


ices (probably only creative) consti- 
tuted enough of a contribution to war- 
rant full commission. 

“2. Second, apart from postage, 
often as much as half of a typical 
dealer-help mail program is art, 
plates, paper and printing, on which 
none of our suppliers are willing to 
give a discount. The balance of the 
job—lists, list compilation, address- 
ing, folding, sealing and mailing—the 
part on which we make a profit of less 
than 15%, obviously doesn’t allow a 
commission unless it is added in its 
entirety to our selling price. 

“3. Many of our clients indicated 
they weren’t interested in paying a 
15% premium for a mail program 
which they could get from Donnelley, 
who can create, handle and research 


the entire package anyway.” 
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Never Underestimate the 
Power of the Pressroom! 





“3M Plates have increased 
production 15% in 
our shop,” 


says Charles Peterson, Pressman, Master- 
craft Printers, Dayton, Obio. 


Charles Peterson, a veteran pressman 
who's thoroughly familiar with pro- 
duction problems, says, ‘With our 
platemaking department being some- 
what confined, 3M Plates have been a 
tremendous asset in getting plates to 
the press. They have increased pro- 
duction 15% in our shop due to their 
remarkable running qualities.”” As 
with most printers, Pressman Peterson 
has found that humidity can be a 
formidable opponent. ‘‘However,”’ 
Charles states, “since we have used 
3M Plates, our press operation has 
been trouble-free.’” Have you made the 
switch to 3M grainless, non-oxidizing 
Photo Offset Plates? 


Take the Guesswork out of Presswork 


“3M” Photo 
Offset Plates 


** MAIL THIS COUPON TODAY «> 


FREE! | & 


MINNESOTA MINING & MFG. CO., 
DEPT. DY-105A, ST. PAUL 6, MINN. 
Please send me, without cost or obligation, a 
valuable Pressman’s Dampener Gauge and 
Pressman’s Guide giving complete informa- 
tion on the use of 3M Plates. 














We have presses. Position 
Name 

Company aware = 
Address 

a) 


‘eet 


“3M" is a registered trademark of ts <a 
Minnesota Mining & Mfg. Co., St. Paul 6, & 
Minn, General Export: 99 Park Ave.,New % 

S,€ 


York 16, N. Y. In Canada: London, Ont. * 


«, 
e@eeeeeeeeee ee eeeeeeeeeeeeeeeeeeee 


@eeeeeereeeeeeeeeeeeeeeeee 
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BARTELS’, 


FRESH GUM 


SOLUTION 14° 


Stays fresh! Ideal 
for developing pre-sensitized 
Photo-Offset Plates 


GORDON BARTELS CO. 
Rockrorp, ILL. 


BARTELS. 
DEEP-ETCH 
COATING 


Flows Without Streaks 
Best for fine or grainless plates 


GORDON BARTELS CO. 
Rockrorp, IL. 


“BARTELS 
ETCH-GUM 


Combines two operations 
Safe! No chromates 
Ask your dealer 


GORDON BARTELS CO. 
Rockrorp, ILL. 





DRY PLATES 
FILM 
PHOTO CHEMICALS 


Lenses, Contact Screens 
and accessories for the camera 
and darkroom 


K. SCHLANGER 


333 West Van Buren St., Chicago 7, Ill. 
WEbster 7540 














Beats all for better printing! 


20/20 OVERPRINT VARNISH 
Homogenized, non-yellowing and 
crystal-clear. Fully scratch-resistant. 
Letterpress and litho. 







MAKES GOOD 
BETTER! 
y INKS 







GLAZCOTE INK CONDITIONER* 


Makes all inks tougher, glossier and 
highly resistant to scratches. Letter 


press and litho. 
» les 


— 4.8 ate 
MFRS. OF "33" AND “0-33" INK CONDITIONERS 


Central compounvinc co. 
1720 North Damen Avenue Chicago 47, Illinois 
EXPORT: Guiterman Co., Inc., New York 4 » CANADA: Canadian Fine Color Co., Ltd., Toronto 








for superior 


PLATE GRAINING 


Our service designed to meet 
your most exacting requirements. 


ZINC PLATES — — ALUMINUM PLATES 
Ungrained — Grained — _  Regraining 


UNIFORM GRAINING CORP. 


648 N. Western Ave. Chicago 12, Ill. 


HUMBOLT 6-5512 





Call UNIFORM _ 





NEW PRINCETON — ENLARGING 
COPYING & REDUCING CAMERA 


11 x 14” to 2% x 34%” and Smaller 


Modern — Newly earn Substantial 
Construction. Operates in Both Horizontal 
and Vertical Positions, Metal Cabinet 
Stand. Highest Quality in Every Detail. 
Well ae Easy Operation. Easel or 
Copy Board for Opaque or Transparent Ob- 
* jects. Available with Srandere ae ——. 
11 x 14” to Lantern Slide. Us 
Institutions, ete. Fully Guaranteed. Write 
Dept. MOLI. 


PROCESS LENSES 


World’s gel Selection for All Graphic 
Arts Purpos COOKE — Carl Meyer 
=_ Wollensak — ete, 15 day trial — Fully 
Guaranteed. Complete Lens Lab Facilities 

Coating, Special Mount, Testing, etc. 


Write f S} iP 
Fine Photo Equipment Since 1897 , Wile - a . 








LAP Sapa pti 


Use GRUMBACHER) 
' | PATENT RED MASKING INK | Oy 


: ? FOR ACETATE, VINYLS & ALL ee ; 


HELD- UP by MASKING? s ¥3 












< > Permits the artist to “see through” for | ' 
i 2 accuracy of masking or color separation. 

i = Photographs black for line cut reproduc- 
: 7 tion. Works with pen, brush, ruling pen 


* - and air brush. Easily removed with 
i | water from the overlay without 
2? leaving color stains. 


' 


wt 


SEND FOR FREE SAMPLE 


2? j 
F Sere arnneraneraetye 


Seccnniceeennrvnunie taaiedinpedengutetnnsnininnteaniian ie | 477 W. 33rd St., New York 1,N.Y. 





ALUM-O-LITH PLATES 
PRE-SENSITIZED—USE BOTH SIDES 
WANT A DEMONSTRATION? 


CALL OR WRITE 


E. T. SULLEBARGER CO. 


114 LIBERTY ST., NEW YORK (6) 
Phone: BEekman 3-9234 


PLATE MAKING EQUIPMENT AND SUPPLIES 
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Clavsvitied 


ADVERTISING 


All classified advertisements are charged for at the 
rate of ten cents per word, $2.00 minimum, except 
those of individuals seeking employment, where the 
rate is five cents per word, $1.00 minimum. One 
column ads in a ruled box, $7.50 per column inch. 
Address replies to Classified Advertisements with Box 


Number, care of Modern Lithography, Box 31, Cald- 
well, N. J. 


Help Wanted: 

YOUNG MAN — Experienced write-up 
clerk for offset lithography plant. Chance 
for advancement. Apply by letter with 
full information. Barnes Press, Inc., 233 
Spring St, N.Y.G., N.Y. 

FLAT BED OFFSET PRESSMAN — 
Metal Decorating plant located in New 
England. Unusual opportunity for right 
man. Paid Holidays and Vacation, Insur- 
ance and Hospitalization benefits, excel- 
lent working conditions. Address Box 780, 
c/o Modern Lithography. 





A-1 PRESSMAN: For operation of 
Harris two-color presses. Must be cap- 
able handling finest four-color process 
work. Good opportunity in first-class 
city in Southwest. Fine working condi- 
tions. Permanent job. Give complete 
details of your experience, previous con- 
nections, earning, and references. Reply 
will be held in strict confidence. Address 
Box 781, c/o Modern Lithography. 





HELP WANTED-—Stripper and cam- 
eraman. Must be capable of doing color 
and quality work. Steady work. Give 
complete details of your experience, pre- 
vious connections, earnings, references. 
Reply will be held in strict confidence. 
Address Box 790, c/o Modern Lithog- 
raphy. 


HELP WANTED — POSITIONS OPEN 


Superintendent — Offset-Letterpress 
WEST $6,000-$8,000 

Supertetendent — Offset-Letterpress 
MIN $6,000 


Asst. Production Mgr. — Litho 
EAST $5,000-$7,500 
Fereman — Offset Prep. Dept. 
MIDWEST $9,000 
Foreman — Composing Room 
NORTHWEST $6,500 
Foreman — Letterpress 5-col. Cottrell 
sheet fed presses SOUTH $7,500 
Estimator — Production Man 
FORNIA $6,500 


XAS $6,000 
Cost Accountants 
MIDWEST & SOUTH $6,000-$6,500 
Mechanical Engineer ST $5,000-$6,000 
Salesman — Litho Packaging 
MIDWEST OPEN 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr. 
Dept. M-10, 307 E. 4th Street 
Cincinnati 2, Ohio 
List Your Confidential Application With Us 


CALI 
Estimators (2) icles 
E 











TOP NOTCH LITHO ARTIST, need- 
ed in Miami, Florida. Permanent. Ad- 
dress Box 793, c/o Modern Lithography. 


SALESMAN WANTED — Experienced 
man to demonstrate and sell presensitized 
plates, supplies and equipment for new 
firm in field with great potential. North 
Eastern territory. To arrange for inter- 
view furnish complete facts, age, educa- 
tion, family status, employment history. 
All replies strictly confidential. Address 
30x 794, c/o Modern Lithography. 


Situations Wanted: 
SUPERINTENDENT or general fore- 


man, thoroughly experienced in all de- 
partments; also letter press knowledge. 
Can handle crew to the best interest. 
Desires position with active plant, will go 
anywhere. Address Box 792, c/o Modern 
Lithography. 


POSITION WANTED — Printing Ex- 
ecutive with 12 years diversified experi- 
ence in Graphic Arts field — letterpress, 
offset, and photo-engraving — as account- 
ant, cost accountant, comptroller, estima- 
tor, and administrator. Thorough knowl- 
edge of business details including sales. 
production, office methods, financial man- 
angement, costs, purchasing, personnel, 
etc. Seeks challenging position with firm 
needing conscientious, responsible individ- 
ual. Age 37, college graduate, will travel 
or relocate. Present salary $750.00 per 
month. Address Box 782, c/o Modern 
Lithography. 





ANNOUNCING 
. the expansion of our service to include filling 
positions and securing positions on a nationwide 
basis for qualified JOURNEYMEN. 

Confidential Nationwide 
GRAPHIC ARTS EMPLOYMENT SERVICE 
Established 1952 
Placement Specialists for All Branches Graphic 
Arts Industry 
Helen M. Winters, Manager, Dept. M-10 
307 E. Fourth Street Cincinnati 2, Ohio 
Many positions now on file for journeymen 
Your inquiry welcomed 











the RELIABLE Supplier 
to the Lithographer 


for SERVICE call BRyant 9:8480 
EASTERN GRAPHIC ARTS SUPPLY CO. 


254 W. 31st STREET s N. Y. C. 








POSITION WANTED — Management 
Engineer with accounting, financial man- 
agement, industrial engineering, and pro- 
duction background in Graphic Arts and 
metal fabricating industries. Practical ex- 
perience in work simplification, time and 
motion study, methods, planning, schedul- 
ing, production control, layout, costs, 
standards, systems, financial operations, 
etc. Aggressive, analytical, and self start- 
er. College graduate. Desires opportunity 
with progressive, growing organization. 
Address Box 783, c/o Modern Lithogra- 
phy. 


POSITION WANTED — Estimator ex- 
perienced in letter press, offset, photo-en- 
graving, and allied fields. Prefer associa- 
tion with aggressive, growing combina- 
tion shop in order to utilize experience 
in administration and production. College 
graduate. Will relocate. Address Box 784, 
c/o Modern Lithography. 


CAMERAMAN: Black and white and 
color. Young man, thirty years old, mar- 
ried is looking for a change. Seven years 
of experience in black and white and in- 
direct color separation. Would prefer 
work in Atlantic Region. Address Box 
785, c/o Modern Lithography. 


TECHNICAL SPECIALIST: With 
outstanding record of achievement as 
technical advisor. A unique background 
of practical experience in lithographic 
production, trouble-shooting and trade- 
training. Interested in responsible position 
with progressive plant involving technical 
supervision and in-plant training. Would 
also consider commensurate position with 
supplier or equipment manufacturer. Ad- 
dress Box 787, c/o Modern Lithography. 


WANTED: A progressive Lithographer 
who is looking for a technical specialist 
to assume responsibility for plant im- 
provement in methods, standards and con- 
trol, with emphasis on color. Box 788, 
Modern Lithography. 

GRAPHICAL ENGINEER specialized 
in the improving of the reproduction quali- 
ty. Long experience on the problems of 
spoilage and waste. Address Box 786, c/o 
Modern Lithography. 


TOP-NOTCH CRAFTSMAN SEEKS 
POSITION AS FOREMAN: Experi- 
enced cameraman (from a simple line shot 
to the finest of color work, masking, 
method), knowledge dot etching ; cracker- 
jack stripper; knowledge of any plate- 
making procedure . .., Well known, 25 
years in the trade; correspondence invited 
... Address Box 789, c/o Modern Lith- 
ography. 





ML on Microfilm 


All issues of 
MODERN LITHOGRAPHY 
are available on microfilm. 
Libraries and other interested subscrib- 
ers can contact University Microfilms, 
13 North First Street, Ann Arbor, Mich., 
for price information and copies. 
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You need the best! 


The best plates produce the best printing. Expert 
offset plate graining saves you money in the long 
run by permitting quality work and smooth press 
performance. The skill and experience of ALJEN 
SERVICE assures the best. Careful and competent 
handling of your plate problems. Zinc or alu- 
minum plates, any size. 


ALJEN ASSOCIATES 


1215 Primrose Street Cincinnati 23, Ohio 














Efficiency Proved 


A Film 
Seribing Tool 


scientifically PEs 
designed for 


Ruling Negatives. = & ue 
Litho Ruled Forms - QUICKER - EASIER - BETTER 


Perfect uniformity of rules—no film spoilage. 
¥ . cutting heads in set: 4 for single rules from hairline te 
1-point rules; 2 cutting heads for double rules. 
A postcard will bring descriptive literature 


| 
Ceriber ( necialee 
1729 East 4th St. te a5 ‘ oe o 







% 


, DULUTH , MINNESOTA 





i 


Na) 


Webendorfer MAC, 17 x 22”, as is 
Miehle-Roland 29, 23 x 29”, as is 

Harris 128 (LTC), 21 x 28”, as is 

Harris 245 (LST), 35 x 45” two-color, as is 
Harris TRG, 45 x 65” two-color, as is 
Harris LSG, 46% x 681” two-color, as is 


For good used 
equipment check 


Box No. 1, Modern Lithography 











FOR 
FINEST 
LITHOGRAPHY 


Lithograin assures you 
careful and competent handling of all your 
graining and regraining requirements. It also 
features “Cronak” processing of zinc plates 
which gives cleaner and longer press runs. Zinc 
and aluminum offset plates supplied in all sizes. 





OFFSET PLATES 
Surface, Deep-Etch and Copper Plates 


STEP & REPEAT OFFSET PLATES 
UP TO 35” x 45” 


MULTIPLE LINE & HALFTONE NEGATIVES 
FOR THE TRADE 


We Operate No Presses 


Graphic Arts 


Service Company 


390 Orange St., S.W. ATLANTA, GA. 
PHONE: CYpress 5934 














WD.WILSON 


PRINTING INK COMPANY LTD. 





1865 


5-38 46TH AVE., LONG ISLAND CITY, N. Y. 
TEL.: STILLWELL 4-8432 





Modern Lithography 
Box 31, Caldwell, N. J. 


Send Modern Lithography, starting with the 
current issue, as indicated. 


1Yr.$3[] 2Yr.$5[) Payment Enclosed [j 
Send a Bill [J 
Foreign Rates Higher (see page 5) 
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A-1 USED 
PRESS 
\ \ _ EQUIPMENT 


Miehle #61 T. C. 42 x 58 

Miehle #49 T. C. 36 x 49% 
Harris 42 x 58 T. C. Model LTL 
Harris 42 x 58 T. C. Model LSK 


Box M Modern Lithography 
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FOR SALE: 30 x 36 Directoplate Off- 
set Press; 20 x 28 German Power offset 
Proving Press with A.C. motor; 62” 
Monotype Vertical plate whirler; 90” 
Lorenz Photogelatine whirler; 8 x 22 
3-roller Ink Mill; Line-up tables; Hall 
presses and parts; New Offset proving 
presses. Thomas W. Hall Company, Stam- 
ford, Conn. 


FOR SALE: ae +e Rollfed | Offset Press, 
takes roll up to 26” wide with 17 3/8 cut- 
off, both sheet and rewind delivery. 1- 
Headliner with 16 masters. 1-22x28 Baum 
#332 Folder, new in 1953. Knight Press, 
4 N. Broadway, Baltimore 31, Md. Eas. 
7-4444. 

FOR SALE: 84-inch Seybold Paper Cut- 
ter with automatic spacer and AC motor 


equipment. Can be seen running. Address 
Box 791, c/o Modern Lithography. 


F OR SAL E: Two (2) Harris LTV 17% 
x 2214 equiped with A. C. Motors, stream 
or sheet fed feeders and spray units. Now 
doing quality work, may be seen in opera- 
tion. Price $9,850.00 each on our floor— 
Substantial discount if both are taken. 
Walter G. Anderson Lithographing Co., 
718 N. Washington, Minneapolis 1, Min- 
nesota. 


FOR SALE: Rutherford Photo Compos- 
ing Machine type PLC. Plate size 50” x 
69” complete. Excellent condition, $8,- 
000.00 F.O.B. Floor. Manufacturing De- 
partment, H. S. Crocker Co., Inc., 1000 
San Mateo Avenue, San Bruno, Califor- 
nia. 


FOR SALE 

HOE OFFSET PRESSES 
ONE COLOR 41x54, Dexter Feeder, 
714 H.P., 3 phase motor, Cleveland Worm 
Gear speed reducer. 
TWO COLOR 41x54, Christiansen 
Stream Feeder, 15 H.P., 3 phase, 220/440 
motor. 
TWO COLOR 41x54, Dexter Feeder, 10 
H.P., 3 phase, 220/440 motor, Cleveland 
Worm Gear speed reducer. Box 795, c/o 
Modern Lithography. 





WE NEED SPACE! 


SEND FOR BARGAIN PRICE LIST 
OF NEW AND USED EQUIPMENT: ARC LAMPS, 
CAMERAS, SCREENS, ELECTRIC ETCHING 
MACHINES, PRINTING FRAMES, SAWS, ETC. 
GENERAL PLATE MAKERS SUPPLY CO. 
5441 N. Kedzie @ Chicago 25, Illinois 


















PATCHING 
EYELETTING 
WIRING 


STRINGING 


FOR THE TRADE 


PY STANDARD TAG CO 


ESTABLISHED 1925 
5 DUANE ST., NEW YORK 7, N. Y. 


WOrth 2-3296 











Ntiscelicnecus: 

WANTED — Large size used Offset 
Proof Press, state condition, make, age 
and other particulars. Allied Litho Plate 
Inc., 153 W. Huron St., Chicago, Ill. 


COLOR separations for process offset: 
Halftone positives, negatives made elec- 
trically controlled color corrected includ- 
ing dot etching, as low as $99.00 a set, 
up to 314 x 5% size, made in all sizes, 
proofs available. Color copper cuts for 
letterpress: Color corrected copper plates 
including progressive proofs in all sizes 
up to postcard size for only $99.00—quick 
service. Send for free samples and price 
list “4.” Moss Photo Service, Inc., 350 
West 50th Street, New York 19, N. Y. 
Serving accounts “to satisfy” from coast 
to coast since 1935. 

OFFSET PROVING PRESS WANT- 
ED: Write details, conditions, price. 
Westland, 610 South Marengo, Alhambra, 
California. 


Printing Week Kits Mailed 

The Greater 1956 International 
Printing Week Kit went into the mail 
early in October, with last Kits sched- 
uled to be mailed on Oct. 5, according 
to Floyd Larsen, chairman. Samples 
of Printing Week material produced 
by Printing Week Committees all over 
the world are included. 

Also, first mailing of the 1956 In- 
ternational Printing Week Proclama- 
tion Specimens went out to local 
Printing Week Chairmen last month. 

Benjamin Franklin booklets were 
sent to all Printing Week Chairmen 
and other local club officials. Individ- 
ual copies of any or all of the ten 
booklets for use in conducting Benja- 











OFFSET DIATE RACKS 


Stores 300 and 600 Plates 
Saves Space Fits Against Wall 
Priced So Low It Doesn't Pay 
You to Build Makeshift Pipe Rails 
Models for All Presses 
FOSTER MANUFACTURING COMPANY 
13th and Cherry Sts. Phila. 7, Pa. 














High Gloss Plastic Coating 


loko} 2 4 


Lecquering-V 





Best Quality & Service 


PAPER CONVERTING & FINISHING CO. 
118 N. Ada St., Chicage 7, Ill. 
Phene Haymarket 1-7904 








HERBERT P. PASCHEL 
Graphic Arts Consultant 


Methods Analysis In-plant Training 


ti 
Trouble-Shooting Color Correction 


Systems 


118 East 28th St.—New York 16, N. Y. 
MUrray Hill 6-5566 
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min Franklin Essay contests in the 
schools will be available in larger 
quantities than the bound sets. Benja- 
min Franklin line drawings will ap- 


pear in the International Printing 


Week Clip Sheets for use in design- 
ing and printing a local Benjamin 
Franklin Keepsake or souvenir book- 
let. 


Penrose Annual Reviewed 

from British Printer 

The Penrose Annual, 1955 is the 
forty-ninth of its line and the four- 
teenth to be edited by R. B. Fishenden, 
OBE, whose international status as the 
world’s leading authority on graphic 
arts techniques is mirrored in every 
page. This year’s issue is published at a 
time when major advances are taking 
place in many reproduction processes, 
and its contents reflect the intensive 
activities of specialist technicians and 
inventors to perfect new approaches 
and to improve established methods. 

The traditional Penrose Editorial 
Commentary—as authoritative a record 
of current progress in its field as Crock- 
ford’s Prefaces—is followed by the ac- 
customed division of the volume into 
General and Technical Sections, and 
rounded off by a highly selective col- 
lection of specimens of outstanding 
graphic arts achievements of the year 
contributed by leading printing and 
process engraving houses. 

Leslie Unwin, MsiA, was responsible 
for the typography of this volume, and 
the text and display composition is in 
Monotype Bodoni 135. The paper 
used for the text pages is Spicer’s Pen- 
rose Text, and the machining and 
binding by Lund Humphries reflect 
the irreproachable standards so habit- 
ually associated with their work and 
with Penrose. 

General articles which are likely to 
provide outstanding interest to many 
readers of the ‘BP’ include: ‘Nine- 
teenth Century Broadsheets’, by W. 
Turner Berry; ‘Will Bradley,’ by Paul 
A. Bennett; “The Craft of Lettering’, 
by Arnold Bank; ‘Why Should Letter- 
ing be Neglected?’ by Walter Tracy, 
MsIA; ‘British Transport Hotel Print- 
ing’, by Charles Batey, ope; and re- 
views of new typefaces by John Drey- 
fus, Will Carter, and Allen Hutt. 

Among the more-significant contri- 
butions to the Technical Section are: 
‘The Dow Method of Etching Mag- 
nesium’ by John A. Easley; ‘Production 
by Relief (Dry) Offset’; ‘Electronics 
in the Printing Industry’ by R. I 
Wall, ssc; ‘Paper 
Printability’, by R. R. Coupe, Bsc and 
\. H. Smith, ssc; and ‘Aquatrol Damp- 
ing Control in Lithography’ by Warren 
Childers. 


Absorbency and 
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In the Lithographic Field 
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E thought the greeting card pub- 


lishers must have run out of 
ideas long years ago, and that the 
Happy Birthday to My Brother-In- 
Law’s Cousin Three Days Late, in 
suede and spangles was positively the 
last thing. Apparently we were as 
short-sighted as that fellow who 
wanted to have the Patent Office 
closed for lack of business, back be- 
fore Edison’s time. The revelation 
came about in browsing at the New 
Idea Exhibit of the National Associa- 
tion of Greeting Cards Publishers in 
the Roosevelt Hotel, New York, Sept. 
21-22. There we saw new papers, new 
colors, ingenious equipment, and, 
most important, enthusiastic greeting 
card publishers who had a gleam in 
their eyes that indicated they will top 
all previous efforts, comes the big 
Columbus Day season. 


When the Sydney, Australia, Tech- 
nical College awarded prizes to lead- 
ing students in the school of graphic 
arts, recently, we couldn't be present 
(reading proofs, and all that) but 
we received a beautiful commemmor- 
ative program produced by litho and 
letterpress. It’s one of those handsome 
jobs of quality printing that you 
don’t see very often anymore in pro- 
grams of this type. Printed on linen 
weave paper, it has large illuminated 
initial letters and well balanced lay- 
out of type. The whole thing is tied 
together with a blue silk cord. 

mi 

Plans for a CIO-AFL merger must 
be progressing. At least there was a 
recent show of good will on the part 
of 16 members of the Amalgamated 
Lithographers of America (CIO) in 
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Denver. The men donated $30 to 
members of the AFL Office Employees 
union, who were on strike against a 
downtown Denver secretarial firm. 
The lithographers said they had been 


locked out of the W. H. Kistler Sta- 
tionery Co., while the company de- 
clared they were fired for failing to 
follow company rules. 
ml 
Ben Franklin — patron saint of 

printing — had more honors heaped 

on him Sept. 17, when a big gather- 

ing of notables in New York marked 

the 250th anniversary of his birth at 

a dinner in the Waldorf-Astoria Hotel. 

Governor Harriman addressed the 

meeting, speaking on Franklin’s Al- 

bany Plan for the Union. 

ml 

The PIA and Metal Decorators 
meetings this month will just about 
finish up the convention “season” 
for another year, giving us all a 
chance to get our desks and shops 


cleared of old and neglected business. 





That top magazine, of course, is 


Box 31 





In the Lithographic Field 
There's Ouly One Ton Magazine! 





ES, in the lithographic field, there’s only one magazine which leads in 
editorial material, readership, paid circulation and advertising acceptance. 
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Member, Audit Bureau of Circulations 





Caldwell, N. J. 
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In this age of high-powered, high-quality 


commercial literature easily produced 


on fine coated paper, need any 


salesman today work unaided and alone? 


THE MARTIN CANTINE COMPANY 
Specialists in Coated Papers since 1888 
Saugerties, N. Y. and New York City 


In Los Angeles and San Francisco 
Wylie & Davis 


?y-W-2-10> 
SEYBOLD 
COMPANY 


NEW OXY-DRY SPRAYER ASSURES UNIFORM 
OFFSET PREVENTION ACROSS ENTIRE SHEET 





Evenly distributes anti-offset | ,., 


powder on all types of work 


For all offset presses (5214x 77” andsmaller), | 
the Oxy-Dry Sprayer is now offered by | 
Harris-Seybold’s Special Products Division. | 
It gives an absolutely even distribution of | 
anti-offset powder to the entire sheet. And | 
it eliminates humps in press loads caused | 
by “buckshot” methods. 


Result: Oxy-Dry Sprayers permit fuller 
loads, greater press speeds, even multiple 
coats of powder without affecting quality 
of work or subsequent operations. 


Easy to use. Down time to make any 
adjustment of the Oxy-Dry Sprayer is 
practically eliminated. You fill the powder 
box, set the amount of powder you want 


| Harris-Seybold Company 

| Special Products Division 
4510 East 71st Street 

| Cleveland 5, Ohio 


[|_| Please send complete 
Special Products Catalog 
Also, information 


— 


and forget it. There are no nozzle 
valves to clean or adjust. No oil and water 
to contaminate the powder. 




















about sprayers 
Ink agitators 


Water level controls 
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| uniform feeding . 


Oxy-Dry anti-offset powder B is distributed 
past electronic tube C receiving a 10,000 
volt positive charge. This causes the 
powder to bond to press sheets. Static elec- 
tricity on the paper is dispelled. Cylinder 











| and sheets . 


How it works: As cylinder A revolves, | 


a if a 
4 mj a Pome 


Automatic water level helps 


control dry-ups and wet spots 


With Baldwin Water Levels, you can get 
more good sheets and fewer spoiled ones. 
These water levels automatically and effi- 
ciently maintain a constant level in your 
fountains . . . for each make and size offset 
press, both web and sheet fed. Water con- 
trol is improved, helping to maintain color 
uniformity. 


Convenient to use. You save time and 
unnecessary work, minimize waste and 
spoilage resulting from spillage on press 
. . all because you eliminate 
hand-filling of the fountain. Baldwin Water 
Levels are positioned out of the pressman’s 
way. There are no moving parts... nothing 
to wear out. 


Easy to install. Just follow the instruc- 


tions included with each shipment. Levels 


revolution speed is controlled by metered | are shipped complete. You need no addi- 
setting of the sprayer motor and gear box. | tional parts. Three models are available 


Send today for complete details. 


for installation on all litho presses. 





Traveling cone churns ink for thorough mixing 


Agitator forces ink against roller for 
uniform feeding over length of fountain 
The Baldwin Ink Agitator has a traveling 
rotating cone that keeps ink thoroughly 
mixed. It churns the ink, no matter how 
heavily bodied, to keep pigments and vehicle 


| in proper suspension and dispersion. It 


forces the ink back against the roller for 
. even with small 
amounts of ink. 

Call your Harris-Seybold representative 
for complete information about these prod- 
ucts. Or, mail the coupon. 


SPECIAL PRODUCTS 


DIVISION 


Products for Plate Room, Camera Room, 
Composing Room, Press Room and Bindery Use 








